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Burger  explains 
rule  on  closing 
the  courtroom 

p.  8 


Newsmen  inibnneis 
proposed  in  new 
F.B.I.  charter 
p.  40 


The  Gazette  investigated 
and  found  strange  things  all  along 
Love  Canal. 

Pungent  odors  in  the  school 
Murky  substances  oozing  into 
cellar  basements.  Flowers  not 
blooming.  Pregnant  women  afraid 
for  their  unborn  children. 

A  major  environmental 
disaster  that  was  seriously  threat¬ 
ening  the  health  of  hundreds  of 
families  had  been  uncovered. 

That  was  in  1976.  Now,  almost 
three  years  and  hundreds  of  Niag¬ 
ara  Gazette  stories  later,  the  time 
bomb  is  being  defused. 

The  federal  government  and 
the  state  have  acted  to  help  the 
people  of  Love  Canal 

Over  300  families  have  been 
evacuated.  The  canal  is  being 
cleaned  up.  And  new  legislation 
gives  property  tax  relief  to  fami¬ 
lies  living  nearby. 

The  Niagara  Gazette  and  its 
professionals  uncovered  the  story 
long  before  it  became  national 
news,  and  stayed  with  it  long  after 
national  attention  started  to  fade. 


because  it  was  and  sbll  is  a  vital 
community  issue. 

Throughout,  Gannett  has 
supported  and  encouraged  the 
Gazette’s  efforts  in  every  way. 

They  symbolize  the  things 
Gannett  is  most  proud  of:  profes¬ 
sional  excellence  in  news  cover¬ 
age  and  a  total  commitment  to 
strong,  independent  service  to 
the  community. 

At  Gannett,  we  have  a  commit¬ 
ment  to  freedom  in  every  business 
we’re  in,  whether  it’s  newspaper, 
TV,  radio,  outdoor  advertising  or 
public  opinion  research. 

And  so  from  Wilmington  to 
Denver,  from  Cincinnati  to  San 
Bernardino,  every  Gannett  news¬ 
paper,  every  TV  and  radio  station 
is  free  to  express  its  own  opin¬ 
ions,  free  to  serve  the  best  inter¬ 
ests  of  its  own  community  in  its 
own  way. 

Gannett 

A  World  Of  Different  Voices 

Where  Freedom  Speaks 


Readership 
Council  wants 
$3,500,000 
p.  7 


NIAGARA  FALLS,  New  York— Almost 
three  years  ago,  the  Niagara 
Gazette,  a  Gannett  newspaper, 
broke  the  story  of  Love  Canal. 

An  environmental  time  bomb 
had  been  ticking  in  that  Upper 
New  York  State  communify,  and 
nobody  was  doing  anything  about 
it— until  a  reporter  for  the  Niagara 
Gazette  received  a  very  alarming 
telephone  tip. 

The  caller  told  of  dangerous 
chemicals  being  dumped  years 
before  in  a  site  where  homes  and 
a  school  were  now  standing.  The 
caller  was  worried  about  the 
people  living  there. 
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WHAT  MAKES  THESE  THE 
FOUR  EASTEST  CROWING 
DAILIES  IN  THE  COUNTRT? 


Ifs  a  darn  good  paper 
and  the  Chicago  Daily 
News  folded. 


Ifs  a  darn  good  paper 
and  the  Times,  Post 
and  Daily  News  all 
went  on  strike. 


Ifs  a  darn  good  paper 
and  there's  been  an 
increase  in  service- 
oriented  jobs  held  by 
people  who  need  to 
start  their  days  more 
informed  by  reading  a 
morning  newspaper. 


Ifs  a  darn  good  paper 
and  more  and  more, 
Seattle  needs  its  news 
in  the  morning.  Thafs 
because  like  Wash¬ 
ington  D.C.,  Seattle  has 
a  sen/ice  economy. 
Nearly  three  out  of 
four  jobs  in  Seattle  are 
service-oriented.  That 
means  a  later  start  in 
the  working  day, 
people  have  more 
time  to  read  the 
morning  paper  and 
need  to  arrive  on  the 
job  fully  informed. 

Thafs  why,  in  the  last  six 
months,  the  P-l  has 
grown  at  a  rote  of 
6.3%.  And  since  we're 
the  morning  paper, 
we  offer  you  more 
readers  per  copy.  The 
P-l  is  read  and  passed 
along  throughout  the 
day.  In  fact,  we  hove 
2.5  readers  for  every 
copy—  497,000  in  all. 
And  look  at  how  we're 
growing! 

WAKE  UP  TO  THE 
SEATTLE  P-l. 


Source  Publishers  statement  for  6  months 
ending  3. '31  79  os  filed  with  the 
Audit  Bureau  of  Circulations 
Seattle  Continuing  Market  Study. 
Belden  Associates.  Dallas 

*  1979  Seattle  Post-Intelligencer 


All  too  many  people  take  a  quick  look  at  UPl 
and  see  just  another  newswire  service. 

There’s  a  lot  more  to  us  than  that,  and  it’s 
time  to  set  the  record  straight. 

Today,  United  Press  International  is  a  strong 
and  viable  force  in  the  market,  with  a  50 
percent  share  in  domestic  newspapers  and 
broadcasting,  and  a  commanding  lead  in 
Europe  and  worldwide.  Recognized  as  the 
technological  and  product  innovator. 

UPl  news  reports  are  seen, 
heard  and  read  by  more  people 
around  the  world  than  those 
of  any  similar  organization. 

UPl  was  first  into  audio.  First  into 
computerizing  service.  First  to  explore  satellite 
transmission.  First  into  slow-scan  cable  TV. 

UPl  is  the  only  news  service  anywhere  that 
still  operates  under  private  ownership.  We  re 
professionals  who  know  how  important  it  is  to 
deliver  full  value  for  every  dollar  spent  with  us. 
And  we  do! 


UPl  reporters  and  photographers  cover  every 
aspect  of  the  news  from  foreign  to  features  to 
local  Fishing  conditions.  And  they’ve  brought 
home  seven  Pulitzer  Awards  in  the  process. 

Our  Audio  broadcast  network  is  first  by  far; 
and  we  reach  more  than  3,000,000  homes  with 
NEWSTIME  news-and-picture  service  and  with 
traditional  alphanumeric  CATV  channels. 

Where  we’re  going  is  best  shown  by  the 
opening  last  week  of  our  new  Technical  Service 
Center  in  Dallas;  this  $10  million  facility  will  link 
together  newsmen  working  at  more  than  400 
video  terminals  here  and  in  Europe  into  a  single 
high-speed  network.  It  is  the  first  of  its  kind, 
designed  to  specifically  match  the  needs  of  an 
international  news  agency.  When  its  computers 
are  turned  on.  our  data  handling  capacity  will 
triple.  And  there’s  room  enough  to  double  even 
that  when  the  time  is  right. 

On  the  horizon  is  a  service  called  NewsShare, 
a  computer  timeshare  enterprise  that  could 
mark  the  beginning  of  electronic  home  delivery 
of  information  from  local  newspapers  and  our 
own  databank. 

So  look  again.  The  tieivs  Company  is 
solid,  growing  and  committed;  with  a  lot  of 
surprises  just  around  the  corner. 


World,  national  &  Local  News  ^Sports  Weather  ^  Features  ^Agriculture  ^  Broadcast  Data  News  ^  Data  Speed  Stocks 
Audio  jCable  news  Services ^ news  Pictures ^  Unifax  II ^newsShare  Electronic  Home  Delivery 
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AUGUST 


26-28 — New  York  State  Publishers  Association,  The  Gideon  Putnam. 
Saratoga  Springs,  N.Y. 

SEPTEMBER 

7.11_Southern  Circulation  Managers  Association,  Hyatt  Regency. 
Knoxville,  Tenn. 

13-15— Mid  America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 
Mo. 

13- 15— Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Greenburg,  Pa. 

14- 15— New  York  State  Production  Conference.  Holiday  Inn.  Saratoga 

Springs.  N.Y. 

14-17 — Midwest  Newspaper  Advertising  Executives  Association,  San  An¬ 
tonio,  Texas. 

19- 20— Newspaper  Comics  Council,  Loews  Anatole,  Dallas. 

20- 21— Allied  Publishers.  Alderbrook  Inn,  Hood  Canal,  Union,  Wa. 

20- 22— Interstate  Advertising  Managers  Association,  Pocono  Hershey 

Resort,  White  Haven,  Pa. 

21- 23 — Illinois  Newspaper  Production  Conference,  Clock  Tower  Inn. 

Rockford,  III. 

21- 23 — Western  Newspaper  Production  Conference,  Disneyland  Hotel. 

Anaheim,  California. 

22- 23— Ad  Executives  of  Ohio  Daily  Newspapers,  Marriott  Inn,  Columbus. 

23- 25— Central  States  Circulation  Managers  Association,  Clock  Tower 

Inn,  Rockford,  III. 

23-25 — Suburban  Newspapers  of  America,  circulation  conference.  Crown 
Center,  Kansas  City,  Mo. 

23-27 — American  Association  of  Sunday  and  Feature  Editors,  Washington 
Plaza.  Seattle.  Wa. 

25- 28— National  Conference  of  Editorial  Writers,  The  Pointe,  Phoenix. 

26- 28 — Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Valley 

Forge  Hotel,  King  of  Prussia,  Pa. 

27- 30— New  York  Press  Association-New  England  Press  Association, 

Lake  Morey  Inn,  Fairlee,  Vt. 

27-30— New  England  Associated  Press  News  Executives  Association, 
Sheraton  Inn  and  Conference  Center,  Lebanon,  New  Hampshire. 

27- 30— Women  in  Communications,  Inc.  Sheraton  Hotel,  Dallas,  Tex. 

28- 30— Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Md. 

28- 30 — New  England  Newspaper  Production  Conference,  Dunfey's, 

Hyannis,  Cape  Cod,  Mass. 

29- Oct.  2— Inter-State  Circulation  Managers  Association,  Pocono  Manor, 

Pocono  Manor,  Pa. 

30- Oct.  5— Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago. 

OCTOBER 

7-9 — Ohio  Circulation  Manager's  Association,  Holiday  Inn,  Perrysburg. 
7-10— United  Press  International's  EDICON,  Galleria  Plaza  Hotel,  Hous¬ 
ton,  Texas. 

7-13— National  Newspaper  Week 
13— International  Newscarrier  Day 

9-12 — ^Advertising  Media  Credit  Executives  Association,  Town  &  Country 
Hotel,  San  Diego,  Calif. 

11-13 — Suburban  Newspapers  of  America  Ad  Conference,  Detroit  Plaza. 
11-13 — New  York  State  Dailies  Advertising  Managers  Bureau,  Americana, 
Albany,  N.Y. 

11-14— New  Mexico  Press  Association,  The  Inn,  Farmington,  N.  Mex. 
14-16 — Action  Line  Reporters  Association,  Key  Bridge  Marriott,  Washing¬ 
ton,  D.C. 

14- 16 — Inland  Daily  Press  Assoc,  annual  meeting,  Drake  Hotel.  Chicago. 
13-17 — Northeast  Classified  Advertising  Manager's  Association  Confer¬ 
ence,  Holiday  Inn,  Grand  Island,  N.Y. 

15- 19— Inter  American  Press  Association,  Four  Seasons  Hotel,  Toronto. 

16- 19— Associated  Press  Managing  Editors,  Williams  Plaza,  Tulsa,  Okla. 
21-27 — World  Association  of  Women  Journalists  and  Writers,  Caribe  Hil¬ 
ton,  San  Juan,  P.R. 

21-24 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Crown 
Center  Hotel,  Kansas  City,  Mo. 
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Photo  credits 

Pete  Wright  of  the  Daytona  Beach  News-Journal  has 
won  the  top  news  photography  award  in  annual  compe¬ 
tition  sponsored  by  the  Florida  Society  of  Newspaper 
Editors  for  this  black  and  white  photo  sequence  showing 
Ohio  State  Coach  Woody  Hayes  striking  a  football 
player  at  the  Gator  Bowl  in  Jacksonville  last  December 
30.  Wright  was  the  only  photographer  in  the  state  to  win 
more  than  one  award — his  other  being  second  in  full 
color  sports  news  for  a  motorcycle  race  shot. 

Wright  has  been  with  the  News-Journal  12  years,  first 
in  the  graphic  arts  department  but  not  as  a  photog¬ 
rapher.  Gradually  he  started  shooting  and  editors 
quickly  became  aware  of  his  talent.  Wright  credits  Jack 
Jessee,  the  News-Journal's  chief  photographer  and 
graphic  arts  supervisor,  for  guidance  given  him. 
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Three  new  topical  tabloids... 
ready-to-sell,  ready-to-print! 

“Frost  Warning!” 
“The  Bottom  Line” 
“cRist  the  T  wo  of  Yon” 


An  ideal  ad  booster  program  to 
save  you  time  while  increasing 
linage  and  advertising  revenues . . . 
from  Dynamic  Graphics,  publishers  of 
Clipper  Creative  Art  Service 
and  Print  Media  Service. 

Each  16-page  tabloid  is  a  complete 
sales  tool  with  a  50-50  mix  of 
editorial  and  creatively-designed 
ad  units.  It’s  ready  to  show  and  sell! 

Timely  subjects  make  these  seasonal 
supplements  more  appealing  than  ever 
for  advertisers  and  audiences: 

Frost  Warning!  —  An  up-to-date  look 
at  home  and  energy  improvements  in 
time  for  the  traditional  Fall 
fix-up  season. 

Just  The  Two  of  You  —  a  guide  for 
brides  and  grooms  focuses  on  the 
alwayS'popular  wedding  market. 


The  Bottom  Line  —  a  look  at 
taxes,  real  estate,  investments 
and  more  all  designed  to  appeal 
to  today’s  budget-minded  public. 


Don’t  miss  this  opportunity  to 
boost  sales  while  you  meet  the 
advertising  needs  of  your  customers. 
These  linage-building  supplements  offer 
your  clients  a  built-in  market 
interested  in  the  topical  articles  in  the 
popular  tabloid  form  that 
easily  outlives  the  daily  or 
weekly  newspaper.  Order  today! 


With  each  tabloid  you’ll  receive  one  (1) 
ready-to-print  proof  copy  and  one  (1)  pre¬ 
printed  tabloid  for  selling. 


Save  10%  when  you  order  all 
three  tabloids  for  only . 


$13300 


Order  tabloids  singly  for 
the  low.  low  price  of. ... . 


$4950 


g|  ^^Santa’sHelper” 


Your  Answer  To 
Bigger  Holiday  Linage. 


Sell  more  space  than  ever  before  with  this 
holiday  collection  of  professional,  camera- 
ready  art.  Thousands  of  inches  of  layouts 
and  greetings  are  ready  to  be  turned  into 
increased  linage  and  bigger  profits. 

You’ll  find  ad  frames,  headings  and 
illustrations  in  traditional,  contemporary, 
religious  and  graphic  styles  . . .  plus 
color  separations  for  cover  designs. 


Don’t  delay!  Order  Santa’s  Helper  today 
and  receive  two  (2)  copies  of  this  big, 
new  package  of  ready-to-sell  holiday 
layouts  and  greetings  all  for  this  $^/f  95 
super,  low  price . 04 


PMS  and  Clipper  subscribers  .  ^  ^ 
pay  only...  .  . ?44« 


□  SAVE  KWs.  Please  send  me  “Frost  Warning,” 
“The  Bottom  Line”  and  “Just  the  Two  of  You” 
for  $133.00  F.O.B.  Peoria,  IL. 


Company 
Attention  . 
Address  _ 


Please  send  me  at  the  low  price  of  $49.50  each, 

F.O.B.  Peoria,  IL. 

□  “Frost  Warning!” 

□  “The  Bottom  Line” 

□  “Just  the  Two  of  You” 

□  Please  send  me  Santa’s  Helper  at  $64.95 

□  I  am  a  PMS  or  Clipper  subscriber,  so  send 

Santa’s  Helper  for  just . $44.95 

My  total  $ _ 

□  Please  bill  me. 

□  Check  ( 


City 


(Do  not  use  P.O.  Box  No.) 

_ State _ 


.Zip 


Phone 


Authorized  by 
Date _ 


Dynamic  Graphics 
6707  N.  Sheridan  Rd. 
Peoria,  Illinois  61614 


I 


( Less  3%  for  enclosed  payment). 


Editor  St  Publisher 

THE  FOURTH  ESTATE  • 

Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-19S9 
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Don’t  forget  “etaoin  shrdiu” 

Ask  any  group  of  newspaper  people  what  “etaoin  shrdiu” 
stands  for  and  the  chances  are  that  75%  never  heard  of  it. 
Throw  in  broadcast  journalists  and  the  percentage  goes  up. 

Is  it  important  to  remember  that  these  letters  represent 
the  first  two  rows  of  keys  pressed  vertically  on  a  Linotype 
machine?  Is  it  important  for  anyone  in  or  out  of  the  newspa¬ 
per  business  to  remember  what  a  Linotype  machine  is  (or 
was),  or  a  stereotype  plate  caster?  Not  to  mention  the  Tele¬ 
typesetter  or  other  obsolete  devices  once  used  to  produce  the 
nation’s  newspapers?  Have  you  ever  seen  a  flat  bed  or  a 
tubular  press? 

These  are  all  important  ingredients  in  the  heritage  of  a 
free  press  so  important  in  the  development  of  this  country 
before  the  introduction  of  computers,  solid  state  circuitry, 
video  display  terminals,  etc.  It  is  that  heritage  of  the  great 
printing  and  newspaper  industries  that  would  be  preserved 
in  the  museum  proposed  for  the  Historical  Park  at  Lowell, 
Mass. 

Congress  provided  for  the  establishment  of  the  Lowell 
National  Historical  Park  by  Public  Law  95-290  on  June  5. 
Lowell  has  been  called  “The  Birthplace  of  the  American 
Industrial  Revolution”  in  which  printing  and  newspapers 
played  an  important  role. 

The  idea  for  a  National  Printing  and  Newspaper  Museum 
has  been  advanced  by  the  Lowell  Sun  and  other  leaders  in 
that  community  and  has  been  endorsed  by  prominent  news¬ 
paper  people  around  the  country. 

Preserving  the  historical  artifacts  of  our  business  before 
they  become  lost  or  forgotten  altogether  is  an  idea  that 
merits  the  support  of  newspapers  and  printers  throughout 
the  country. 

The  courts  second  thoughts 

Twice  in  a  single  week.  Justices  of  the  Supreme  Court 
have  broken  with  tradition  to  comment  on  court  decisions, 
which  may  indicate  that  they  have  second  thoughts  on  the 
subject. 

First,  Chief  Justice  Burger  said  that  the  decision  in  the 
Gannett  vs.  DePasquale  case  “referred  to  pretrial  proceed¬ 
ings  only,”  and  speculated  that  “maybe  judges  are  reading 
newspaper  reports  of  what  we  said,”  in  comment  on  the  fact 
that  of  39  attempts  to  close  courtrooms  to  the  press,  only  28 
concerned  pretrial  hearings. 

Less  than  a  week  later.  Associate  Justice  Powell  followed 
by  telling  an  American  Bar  Association  meeting  that  “we 
are  totally  dependent  on  the  media  to  interpret  what  we  do 
. . .  instead  of  having  any  hostility  toward  you  (the  press),  we 
depend  upon  you  very  much.”  He  added  that  sometimes 
“under  the  constraint  of  deadlines,  we  find  that  what  is 
written  appears  to  bear  little  relationship  to  what  we  did 
decide.”  And  he  credited  reporters  covering  the  Court  with 
doing  “an  excellent  job.” 

Decisions  such  as  that  in  Gannett  vs.  DePasquale  cer¬ 
tainly  make  the  job  of  court  coverage  difficult  at  best. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
March.  1892;  the  Fourth  Estate  March  1.  1894;  Editor  8 
Publisher.  June  29. 1901;  Advertising.  January  22. 1925. 


Managing  Editor:  Jerome  H.  Walker,  Jr. 

Associate  Editors:  John  P.  Consoli,  W.F  Gloede. 
Andrew  Radolf,  Lenora  Williamson,  Earl  W. 
Wilken 

Midwest  Editor:  Celeste  Huenergard 
Washington  Correspondent:  I.  William  Hill 
Promotion  Manager;  George  Wilt 
Advertising  Manager:  Donald  L.  Parvin 


Sales  Representatives:  Brian  L.  Chester. 
Richard  J.  Flynn,  Norman  Messer,  Robert  J. 
Mathes,  Durland  Stewart 


Advertising  Production  Manager:  Louise  A. 
Villani 

Circulation  Fulfillment  Manager:  Donna  Waick 


Classified  Advertising  Manager:  Donna  P. 
Bates 


Librarian:  Adelaide  Santonastaso 


OFFICES 

General:  575  Lexington  Ave.,  New  York,  N.Y. 
10022.  Phone 212-752-7050.  TELEX  125102. 


Chicago:  111  East  Wacker  Drive  60601.  Phone 
312-565-0123.  Celeste  Huenergard,  Editor. 
Norman  Messer,  Ad  Representative. 
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Letters _ 

SEES  RED 

If  I  read  one  more  article  on  women 
sports  writers  I  may  throw  up.  Worse 
yet,  I  may  cancel  my  subscription  to 
E&P. 

Your  latest  offering — Dan  Blumen- 
thal’s  “Four  Women  Make  Their  Mark 
as  Sportswriters”  (July  28) — made  me 
see  red. 

Why? 

Isn’t  it  about  time  we  told  it  the  way  it 
is?  The  truth  is  there  are  too  many 
stories  about  skirts  in  the  sports  world 
and  not  enough  about  the  poor  effects. 
Even  in  1979  most  of  the  women  are  still 
asking  the  same  old  stupid  question: 
“What  d’ya  think  of  me  in  your  locker 
room?”  Who  cares  already. 

The  truth  is  they  usually  don’t  know 
what  they’re  covering,  they  hold  up  male 
sportswriters  from  entering  a  locker 
room  and  are  only  on  the  newspaper 
payroll  because  the  newspaper  wants  to 
be  “liberated.” 

If  they’re  equal,  I  want  to  see  the 
women  sports  writers  tote  a  35-pound 
remote  control  visual  display  terminal 
(VDT)  Teleram  from  pressbox  to 
pressbox  like  I  do. 

I  have  been  denied  admission  to  the 
Texas  Rangers  and  San  Francisco  Giants 
locker  this  year  because  of  women  in  the 
vicinity  and  now  the  New  York  Mets,  a 
team  I  have  covered  for  six  years,  are 
delaying  the  opening  of  their  clubhouse 
doors  after  games.  This  hurts  deadlines. 

If  you  want  to  write  about  disadvan¬ 
taged  sports  writers,  write  about  the  guy 
or  gal  who  covers  New  York  sports 
teams  and  works  for  a  newspaper  with 
less  than  200,000  circulation.  Then  you’ll 
get  a  story. 

I  know  because  I  work  for  the 
Middletown^  (NY)  Times-Herald  and 
Record  and  cover  all  home  games  of 
baseball’s  Yankees  and  Mets,  football’s 
Jets,  hockey’s  Islanders  and  Rangers  and 
basketball’s  Knicks. 

I  think  my  credentials  speak  for  them¬ 
selves.  I’ve  been  covering  sports  17 
years  for  the  Albany  (NY)  Times-Union, 
defunct  Long  Island  Press  and 
Middletown  Times-Herald  Record.  I  am 
a  member  of  the  Baseball  Writers  As¬ 
sociation  of  America,  FYofessional  Bas¬ 
ketball  Writers  Association  of  America, 
Professional  Hockey  Writers  Associa¬ 
tion  and  Professional  Football  Writers  of 
America.  I  am  also  the  author  of  “Get¬ 
ting  into  Pro  Baseball.” 

Mike  Dyer 

♦  *  * 

LEADING  QUESTIONS 

Our  local  editor  suggested  writing  to 
E&P  to  express  my  views. 

Here  are  my  questions: 

1 .  How  can  a  person  become  enough 
of  a  leader  to  be  elected  by  the  majority 
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of  voters  and  then  have  no  apparent 
leadership  ability  when  actually  in  of¬ 
fice?  (Has  any  media  ever  made  an  all- 
out  campaign  to  stimulate  more  Ameri¬ 
cans  to  vote?) 

2.  Who  in  our  country  is  worthy  of 
Congressional,  media  and  public  sup¬ 
port? 

3.  Who  in  our  country  is  capable  of 
solo  leadership  with  no  Congressional, 
media  or  public  support? 

4.  Should  we,  as  Americans,  respond 
to  support  of  reasonable  programs  even 
if  a  different  plan  is  more  personally 
appealing? 

5.  Is  the  media  not  making  our  Presi¬ 
dency  an  impossible  Job  of  struggling  to 
project  a  composite  image  of  “what  our 
president  should  do  (be)”? 

Donna  Freeze 

2615  Woodland 
Ft.  Dodge,  la. 

«  «  « 

TALENTED  WRITER 

I  read  with  interest  the  article  on 
women  sportswriters  in  the  July  28  issue 
of  Editor  &  Publisher,  and  am  writing  to 
tell  you  that  Pioneer  Press  too,  has  a 
talented  woman  sportswriter. 


Holly  Seguine,  23,  is  the  sportswriter 
for  the  Glenview  Announcements  and 
Northbrook  Star,  two  of  the  18  suburban 
newspapers  of  Pioneer  Press,  a  sub¬ 
sidiary  of  Time,  Inc. 

Seguine  graduated  from  the  University 
of  Wisconsin  in  Madison  where  she  was 
a  sportswriter  for  the  Daily  Cardinal,  the 
campus  newspaper,  and  interned  with 
Wisconsin  Trails  magazine  in  Madison. 

Seguine  reports  on  all  major  inter¬ 
scholastic  sports  in  her  areas,  does 
wrap-ups  on  some  of  the  minor  sports, 
and  is  responsible  for  laying  out  her 
sports  section  weekly. 

Wayne  Reed 
(Reed  is  promotion  manager  for  the  pa¬ 
pers  of  Pioneer  Press  Inc.) 

Short  takes 

Serving  alcohol  to  minors  is  a  fragrant 
violation  of  the  law,  a  felony  offense. — 
Pauls  Valley  (Okla.)  Daily  Democrat. 

♦  *  * 

For  the  Oriole  manager,  the  ballpark 
has  never  been  the  place  for  teats. — New 
York  Post. 


EDITOR'S  COMMENT 

Mary  Anna  Gentleman 
Wire  Editor 

Orlando,  Florida,  Sentinel  Star 

“At  the  Sentinel  Star  we  turn  to  The  New  York 
Times  when  we  want  accuracy,  detail  and  depth.  If 
there’s  ever  any  question  about  what  version  of  a  wire 
story  is  correct,  we  can  usually  depend  on  The  Times 
to  give  us  the  answer.  The  special  features  are  particu¬ 
larly  useful  for  their  information,  wide  appeal  and 
interest. . .” 

She  2|ork  Siinr0 
NEWS  SERVICE 
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MICHAEL  E  WENEa^D: 
ONE  C*!  THE  (X)UNTKre  MOST 
WELtTRA/ELED  REPORTERS. 


Reporting:  At  The 
Detroit  News  we  spare  no 
talent,  time  or  effort  in  doing  it 
as  well  as  we  can.  As  a  result, 
Mike's  assignments  have  taken 
him  to  California,  where  he 
covered  the  rise  and^rowing 
popularity  of  cults.  To  Florioa 
and  Arizona,  where  he 
investigated  land  fraud.  And 
to  Mexico,  where  he  once 
posed  as  a  drug  dealer  while 


uncovering  a  story  on 
international  narcotics  trade. 

It  means  thousands  of 
miles  and  countless  interviews 
for  Mike.  But  as  the  sixth 
largest  newspaper  in  the 
nation,  we  feel  we  have  an 
enormous  responsibility  to  all 
our  readers.  A  responsiDility  to 
give  them  the  kind  of 
information  they  need  and 
want.  That's  why  we'd  rather 
get  our  stories  first-hand 
whenever  we  can. 


Because  being 
Detroit's  only  locally  owned 
metropolitan  newspaper, 
we've  got  the  trust  and  respect 
of  the  community  at  stake. 
And  at  The  Detroit  News, 
we're  willing  to  travel  a  little 
farther  and  work  a  little  harder 
in  order  to  keep  it.  Maybe 
that's  why  people  like  Mike 
Wendland  work  for  us. 


The  Detroil:  News 

Largest  evening  newspaper  circulation  in  America. 


Member  Million  Market  Newspapers.  Inc.  Represented  by  The  Leonard  Company 

in  Florida.  Hawaii  and  Mexico.  American  Publishers'  Rep.  Ltd.  in  Canada.  x*  L*CT\^j 
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Readership  Council  seeks 
3-year  budget  of  $3.5m 


By  I.  William  Hill 

With  its  life  assured  for  three  more 
years,  the  Newspaper  Readership  Coun¬ 
cil  met  (August  8)  in  Washington  to  ap¬ 
prove  projects  to  meet  newspaper  needs 
in  increasing  readership  and  to  prepare 
justifications  for  new  fund-raising  to  fi¬ 
nance  the  council’s  work  from  June  1, 
1980  to  June  1,  1983. 

The  anticipated  need,  co-chairman  Joe 
C.  Smith,  Jr.  {Alexandria  (La.)  Daily 
Town  Talk)  told  E&P,  is  $3.5  million. 

The  council’s  recommendations  must 
now  go  before  the  boards  of  the  Ameri¬ 
can  Newspaper  Association  and  the  Na¬ 
tional  Advertising  Bureau,  both  of  which 
meet  during  September.  These  boards 
must  also  give  permission  for  the  neces¬ 
sary  fund-raising. 

The  council  also  is  recommending  to 
the  parent  boards  that,  after  1983,  in¬ 
stead  of  a  campaign  to  raise  funds,  the 
financing  be  incorporated  into  the 
budgets  of  ANPA  and  NAB. 

During  its  first  three  years  of  exis¬ 
tence,  the  council  has  been  financed  by 
$1.2  million  earmarked  for  project  sup¬ 
port  by  ANPA  and  NAB,  with  another 
$1.8  million  raised  by  voluntary  con¬ 
tributions  by  newspapers. 

As  has  been  the  practice  since  the 
council  began  its  work  June  1,  1977,  the 
projects  are  divided  into  work  for  four 
separate  committees — research,  train¬ 
ing,  equipment  and  systems  develop¬ 
ment,  and  promotion/public  relations/ 
newspaper  in  education. 

Although  representatives  of  all  four 
committees  presented  programs  in 
Washington,  Smith  declined  to  reveal 
any  specific  projects  until  after  the 
ANPA  and  NAB  boards  have  acted. 

“You  can  just  say  our  concern  is  total 
circulation  as  well  as  the  intensity  and 
duration  of  the  time  each  reader  gives  to 
his  newspaper,’’  Smith  said.  “We’re  not 
just  concerned  with  how  many  newspa¬ 
pers  are  sold  but  also  with  how  well  read 
they  are.’’ 

The  council,  whose  basic  aim  is  to  fos¬ 
ter,  communicate  and  promote  ideas 
which  foster  circulation  and  produce 
readership,  is  chaired  jointly  by  Smith 
and  Otto  A.  Silha  {Minneapolis  Star  and 
Tribune).  It  is  composed  of  representa¬ 
tives  of  16  newspaper  industry  organiza¬ 
tions. 

“It’s  an  ‘ecumenical’  effort,’’  Smith 
said,  “to  work  together  instead  of  dup¬ 


licating  each  other’s  work.  Before  the 
council  got  under  way,  all  these  organi¬ 
zations  were  rushing  off  in  all  directions 
without  any  one  having  knowledge  of  the 
work  of  another.’’ 

Smith  and  Silha  are  backed  up  by  Wil¬ 
liam  H.  Cowles  III  {Spokane 
Spokesman-Review)  and  E.W.  Scripps 
(Scripps  League  Newspapers)  for  the 


National  Advertising  Bureau  and  Allen 
H.  Neuharth  (Gannett  Co.)  and  Len  H. 
Small  (Small  Newspapers)  for  the 
American  Newspaper  Publishers  As¬ 
sociation. 

As  a  result  of  the  councils’  projects, 
hundreds  of  newspapers  in  both  the 
United  States  and  Canada  have  formed 
interdepartmental  committees  to  push 
readership  projects.  Also,  newspaper 
circulation  has  grown  in  the  past  two 
years  despite  the  declining  trend  among 
young  readers.  One  report  shows  that 
more  than  seven  out  of  10  American 
adults  are  reading  newspapers  each  day. 


Court  ruling  reinstates 
Mrs.  Copley  as  trustee 


An  appellate  court  has  blocked — 
pending  a  full  appeal — a  lower  court  rul¬ 
ing  removing  Helen  K.  Copley  as  a  trus¬ 
tee  of  a  non-marital  trust  established  by 
her  late  husband  James  S.  Copley. 

The  4th  District  Court  of  Appeal  or¬ 
dered  Copley,  publisher  of  the  Tribune 
and  San  Diego  Union,  and  her  brother, 
Joseph  P.  Kinney,  a  director  of  Copley 
Press  Inc.,  reinstated  as  trustees  of  the 
trust. 

The  appellate  court  also; 

— Stayed  the  transfer  of  173,346  shares 
of  Copley  Press  common  stock  from  a 
marital  trust  also  established  by  James 
Copley  to  the  non-marital  trust. 

— Lowered  from  $10  million  to  $1.5 
million  the  bond  which  Copley  and  Kin¬ 
ney  must  post. 

The  orders  are  in  effect  while  the  ap¬ 
peal  by  Copley  and  Kinney  from  a  June 
1978  ruling  by  Superior  Court  Judge  Wil¬ 
liam  L.  Todd  Jr.  is  in  progress. 

The  case  stemmed  from  the  purchase 
by  Copley  Press  of  672,133  shares  of  its 
own  stock  from  the  non-marital  trust  to 
pay  inheritance  taxes  and  other  obliga¬ 
tions  of  the  trust.  The  stock  price  was  set 
after  negotiations  with  the  Internal  Rev¬ 
enue  Service. 

Copley  and  Kinney  contended  that  in 
redeeming  the  stock  at  a  value  deter¬ 
mined  by  the  IRS,  they  were  following 
the  intent  of  the  late  publisher  and  the 
advice  of  attorneys  and  tax  experts. 

Helen  Copley  was  a  trustee  and  ben¬ 
eficiary  of  both  the  marital  and  non- 
marital  trusts. 

Other  beneficiaries  of  the  non-marital 
trust  are  her  son,  David,  and  Janice  and 
Michael  Copley,  James  Copley’s 
adopted  children  by  an  earlier  marriage. 

Todd  ruled  that  the  purchase  price  of 
the  stock  was  far  below  the  fair  market 
value  of  the  price  of  Copley  stock  and 


ordered  the  transfer  of  the  Copley  shares 
from  the  marital  to  the  non-marital  trust 
and  the  removal  of  the  trustees  from  the 
non-marital  trust. 

The  appellate  court  decision,  written 
by  Justice  Gordon  Cologne,  ordered  all 
Copley  Press  stock  held  by  both  trusts 
placed  in  escrow  until  the  case  is  resolved. 

The  opinion,  while  noting  that  the 
court  was  not  deciding  the  case,  said 
Copley  and  Kinney  “have  made  a  prima 
facie  showing  their  appeal  may  have 
merit,  and  this  court  is  concerned  with 
preservation  of  the  status  quo  to  protect 
the  fruits  of  the  appeal.’’ 

The  court  also  noted  that  “the  provi¬ 
sions  of  the  trust  instrument  permit  the 
trustees  to  sell,  assign,  mortgage,  or 
pledge  the  shares  of  Copley  Press  and  to 
put  valuation  on  trust  property  for  any 
purpose. 

“This  evaluation  is  specified  under  the 
trust  to  be  “binding  and  conclusive  upon 
all  interested  persons.’  This  appears  to 
give  the  trustees  extremely  broad  discre¬ 
tion.’’ 

The  court  said  expert  legal  and  finan¬ 
cial  witnesses  disagreed  on  whether  the 
trust  beneficiaries  benefited  from  the 
sale  price  of  the  stock. 

“Redemption  and  repurchase  agree¬ 
ments  to  fund  (inheritance)  taxes  are  a 
common  estate  tax  planning  practice 
where  family  held  corporations  are  in¬ 
volved.  Thus,  the  choice  of  such 
technique,  in  preference  to  a  more  ‘prof¬ 
itable’  sale  which  relinquishes  control  or 
diminishes  it,  is  not  presumptively  dis¬ 
honest,’’  the  opinion  said. 

Correction 

The  headline  appearing  over  the  story 
on  page  16  in  the  August  11  Editor  & 
Publisher  should  have  read:  Publisher 
discounts  commutation  costs. 
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Burger  says  courtroom  closure  rule 
applies  only  in  pretriai  hearings 


U.S.  Supreme  Court  Chief  Justice 
Warren  E.  Burger  broke  with  tradition 
and  told  reporters  in  Flagstaff,  Ariz. 
(August  9)  that  the  Court’s  decision  in 
Gannett  vs.  DePasquale  “referred  to 
pretrial  proceedings  only.” 

“Maybe  judges  are  reading  newspaper 
reports  of  what  we  said,”  speculated 
Justice  Burger  in  a  conversation  with 
Gannett  News  Service  Washington  re¬ 
porter  Ann  Devroy.  He  said  the  court’s 
ruling  that  judges  may  exclude  the  press 
and  public  from  pretrial  proceedings  in 
favor  of  a  defendant’s  right  to  a  fair  trial 
had  apparently  been  misinterpreted  by 
members  of  the  judicial  community. 

Rarely  do  Supreme  Court  justices 
comment  on  Court  opinions.  However, 
since  the  Court  handed  down  its  con¬ 
troversial  opinion  in  Gannett  vs.  DePas- 
quale,  some  40  attempts  have  been  made 
to  close  courtrooms  to  the  press  around 
the  country.  Of  those  attempts,  only  28 
concerned  pretrial  hearings. 

Justice  Burger’s  comments  centered 
around  the  fact  that  the  Supreme  Court 
was  specifically  considering  closure  of  a 
pretrial  hearing  in  Gannett  vs.  DePas¬ 
quale.  The  court  did  not  rule  on  whether 
reporters  had  a  constitutional  right  of  ac¬ 
cess  to  criminal  court  proceedings, 
though  its  decision  did  indicate  a  more 
favorable  persuasion  toward  a  defen¬ 
dant’s  Sixth  Amendment  rights  to  a  fair 
trial. 

A  month-long  study  conducted  by  The 
Reporters  Committee  for  Freedom  of  the 
Press  concluded  that  as  of  Aug.  2,  39 
motions  for  courtroom  closure  were  en¬ 
tertained  by  judges  across  America.  21 
motions  were  enforced  or  upheld  on  ap¬ 
peal  over  the  study  period;  14  were  re¬ 
fused;  three  were  not  acted  upon;  and 
one  was  a  direct  prior  restraint  on  court 
proceedings.  The  motions  concerned  28 
pretrial  proceedings;  one  pre-indictment 
proceeding;  nine  trials;  and  one  post-trial 
hearing.  Additionally,  a  Long  Island 
judge  closed  a  pretrial  hearing  after  the 
study  was  concluded. 

The  Associated  Press,  reacting  to  the 
rash  of  courtroom  closure  attempts 
around  the  country,  has  issued  the  fol¬ 
lowing  statement  to  all  its  bureaus  for 
use  whenever  a  pretrial  hearing  closure 
motion  is  filed: 

“May  it  please  the  Court.  I  am _ of 

The  Associated  Press.  I  respectfully  re¬ 
quest  the  opportunity  to  register  on  the 
record  an  objection  to  the  motion  to 
close  this  proceeding  to  the  public  and  to 
representatives  of  the  news  media.  The 
Associated  Press  requests  a  hearing  at 
which  its  counsel  may  present  to  the 
Court  legal  authority  and  arguments  that 
closure  in  this  case  is  improper. 
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“The  plurality  opinion  of  the  United 
States  Supreme  Court  in  Gannett  Com¬ 
pany  V.  £)ePasquale  sets  out  the  proper 
standards  for  deciding  this  motion.  As 
Justice  Powell  stated  in  his  concurring 
opinion,  closure  of  the  pre-trial  hearing 
infringes  upon  the  First  Amendment 
guarantee  that  the  public  and  the  press 
have  access  to  courtroom  proceedings. 
In  some  cases,  this  consideration  may  be 
outweighed  because  publicity  resulting 
from  an  open  hearing  may  prejudice  a 
party’s  right  to  a  fair  trial. 

“The  party  seeking  to  close  the  hear¬ 
ing,  however,  has  the  burden  of  estab¬ 
lishing  that  the  right  to  a  fair  trial  will  be 
prejudiced  by  an  open  proceeding. 

“The  Associated  Press  takes  the  posi¬ 
tion  that  defendants  should  be  required 
to  make  the  following  showing  in  order 
to  prevail  on  a  motion  to  close  this  pro¬ 
ceeding: 

“First,  they  must  demonstrate  that 
conducting  this  proceeding  in  public  will 
damage  the  right  to  a  fair  trial,  when  that 
trial  eventually  takes  place.  They  must 
demonstrate  therefore  that  disclosures 
made  in  this  hearing  will  prejudice  the 
case  and  that  these  disclosures  would  not 
otherwise  be  brought  to  the  attention  of 
potential  jurors. 

“Second,  they  must  demonstrate  that 
none  of  the  alternatives  to  an  order  clos¬ 
ing  this  proceeding  would  effectively 
protect  their  right  to  a  fair  trial.  Among 
the  alternatives  available  to  protect  the 
defendants  rights  are:  continuance, 
severance,  change  of  venue,  preemptory 
challenges,  sequestration,  and  admoni¬ 
tion  of  the  jury. 

“Third,  they  must  demonstrate  that 
closure  will  be  effective  in  protecting  the 
right  to  a  fair  trial.  In  the  present  case 
there  has  already  been  substantial  public¬ 
ity  concerning  the  facts.  The  defendant 
must  demonstrate  that  any  prejudice  to 
the  right  to  a  fair  trial  would  result  from 
publicity  given  to  disclosures  made  in 
this  proceeding,  and  not  to  previously 
published  facts  or  allegations. 

“The  Associated  Press  believes  that 
there  has  been  substantial  public  interest 
generated  by  this  case.  The  public  has  a 
right  to  be  informed  of  future  develop¬ 
ments,  and  the  Court  should  avoid  con¬ 
veying  any  impression  that  justice  is 
being  carried  on  in  secrecy.  The  public 
has  a  right  to  know  how  the  court  system 
is  handling  criminal  matters,  what  kind 
of  deals  may  be  struck  by  prosecutors 
and  defense  lawyers,  what  kind  of  evi¬ 
dence  may  be  kept  from  the  jury,  and 
what  sort  of  police  or  prosecutorial  acts 
or  omissions  have  occurred.  For  these 
reasons.  The  Associated  Press  objects  to 
the  motion  for  closure  and  respectfully 


requests  a  hearing  in  which  it  can  present 
full  legal  arguments  and  authority.” 

The  following  is  the  break-out  of  the 
Reporters  Committee  survey  of  closure 
motions  compiled  with  the  assistance  of 
the  American  Newspaper  Publishers  As¬ 
sociation;  American  Society  of  Newspa¬ 
per  Editors;  Society  of  Professional 
Journalists;  Radio  Television  News  Di¬ 
rectors  Assn.;  National  Association  of 
Broadcasters;  National  Newspaper 
Assn.;  Gannett  Newspapers;  The  As¬ 
sociated  Press;  and  UPI. 

ALABAMA 

July  26,  1979:  Oneonta,  Alabama; 
Blount  County  Circuit  Court;  First  de¬ 
gree  murder  case:  trial. 

Judge,  on  his  own  motion,  issued  gag 
order  on  newspaper  accounts  the  first 
day  of  trial  until  jury  in  co-conspirator’s 
trial  was  selected  and  sequestered  on 
grounds  that  news  accounts  might  preju¬ 
dice  the  co-conspirator’s  right  to  obtain 
an  impartial  jury.  Prosecutor  and  defense 
counsel  supported  the  order.  Order  also 
barred  news  accounts  of  the  gag  order 
itself  and  barred  a  specific  reporter  from 
the  Birmingham  Post-Herald  from  at¬ 
tending  the  other  murder  trial. 

July  27,  1979:  Birmingham  Post- 
Herald  printed  story  on  trial  account. 

August  1,  1979:  Post-Herald  and  its 
reporter  ordered  to  show  cause  why  they 
should  not  be  held  in  contempt. 

State  V.  Jones,  No.  CC79-()93  (Ala. 
Cit.  Ct.,  Blount  County,  July  26,  1979). 

CALIFORNIA 

April  24,  1979:  Los  Angeles,  Califor¬ 
nia;  Superior  Court,  Los  Angeles 
County;  Soliciting  murder  and  attempted 
murder  case  against  the  founder  of 
Synanon  and  others  charged  with  placing 
a  poisonous  snake  in  a  lawyer’s  mailbox: 
Pretrial  proceeding  to  suppress  evi¬ 
dence. 

Defense  counsel  made  motion  to  seal 
pretrial  suppression  hearing  on  the 
grounds  that  news  accounts  might  preju¬ 
dice  defendant’s  right  to  obtain  an  impar¬ 
tial  jury,  citing  California  Penal  Code 
Section  868  requiring  closed  pretrial  pro¬ 
ceedings  merely  upon  the  motion  of  the 
defense.  Prosecution  apparently  did  not 
oppose.  Los  Angeles  Times  and  other 
press  groups  filed  motion  in  opposition 
to  the  closure.  Los  Angeles  Times  ap¬ 
pealed. 

Judge  ordered  the  proceedings  closed 
to  the  California  Court  of  Appeals. 

August  1,  1979:  Pending  before 
California  Court  of  Appeals. 

In  re  Charles  Dederich,  No.  C281341 
(Calif.  Ct.  App.  April  1979). 

(Continued  on  page  23) 
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stock  analysts  assess 
recession  impact 


By  Andrew  Radolf 

With  most  economists  believing  that 
the  country  has  entered  a  recession, 
E&P  asked  several  newspaper  stock 
analysts  in  New  York  to  describe  the 
outlook  for  publicly  held  newspaper 
companies. 

Ed  Dunleavy  of  Merrill,  Lynch, 
Pierce,  Fenner  &  Smith,  Inc.  analyzes 
Gannett  Co.,  Knight-Ridder  Newspa¬ 
pers,  Harte-Hanks  Communications, 
New  York  Times  Co.,  Times-Mirror 
Co.,  and  the  Washington  Post  Co. 

He  told  E&P,  “Most  newspaper  com¬ 
panies  should  be  able  to  withstand  the 
recession  that  has  begun  and  will  go  till 
1980.  The  stock  market  reflects  the  cy¬ 
clical  characteristics  of  this  industry.  In 
a  recession,  classified’s  going  to  go  down, 
but  the  numbers  indicate  retail  in  the  past 
hasn’t  declined  often.  .  .  . 

“The  newspaper  group  as  a  whole  has 
underperformed  the  market  over  the  last 
six  months.  There  are  some  fears  the 
availability  and  cost  of  newsprint  will  be 
a  problem  later  this  year.  The  thought  of 
wage  price  controls  has  also  had  an  ef¬ 
fect.  Pricing  flexibility  is  of  paramount 
importance  to  the  industry.  Last  time 
(there  were  controls)  the  group  suffered 
there  too.  .  .  . 

“I  like  the  group  on  a  long  term  (1-3 
years)  basis.  It  has  consistent  above 
earnings  growth  records,  and  the  cash 
flow  is  incredible.  Once  the  market  has 
bottomed  out,  newspapers  should  out¬ 
perform  it  substantially.’’ 

On  a  long  term  basis,  Dunleavy  rec¬ 
ommends  buying  Gannett  Co.,  Harte- 
Hanks,  and  Times-Mirror.  He  says  it  is 
“okay  to  buy’’  The  Washington  Post 
Co.,  New  York  Times  Co.,  and  Knight- 
Ridder  Newspapers. 

On  a  short  term  basis  of  one  to  12 
months,  Dunleavy  recommends  buying 
only  Times-Mirror.  He  feels  it  is  “okay 
to  buy’’  Gannett,  Harte-Hanks,  New 
York  Times,  and  Washington  Post.  He  is 
neutral  on  Knight-Ridder. 

R.  Joseph  Fuchs,  Kidder,  Peabody  & 
Co.,  Inc.  analyzes  Dow  Jones  &  Co., 
Capital  Cities  (Tommunications,  Gannett 
Co.,  Harte-Hanks,  Knight-Ridder,  Mul¬ 
timedia,  Times-Mirror,  and  Washington 
Post  Co. 

He  said,  “It  appears  the  growth  of  re¬ 
tail  advertising  has  been  slowed  by  both 
the  recession  and  the  gas  situation,  but 
this  has  been  offset  by  the  strength  of 
national  and  classified.  Classified’s  kept 
industry  figures  high,  but  in  terms  of  cy¬ 
clical  performance,  there  could  be  a  situ¬ 
ation  where  that  sector  of  the  business 
drops  like  a  stone.  Large  newspapers  are 
the  most  vulnerable  (to  a  classified  de¬ 
cline),  and  their  low  price-earnings  mul- 
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tiples  reflect  this  risk.  .  .  . 

“We  look  for  the  total  pool  of  ad  dol¬ 
lars  available  to  the  newspaper  business 
to  be  somewhat  better  than  was  the  case 
the  last  two  recessions.  Management  has 
the  flexibility  to  utilize  price  much  more 
aggressively  and  hold  its  share  of  the  ad¬ 
vertising  pools  and  still  cut  costs  by  re¬ 
ducing  linage.  .  .  . 

“The  need  for  advertising  is  unaf¬ 
fected  in  a  recession,  especially  in  a 
competitive  environment.  To  retain  their 
share  of  the  market,  retailers  will  have  to 
increase  the  relationship  of  ad  dollars  to 
profits  and  sales,  but  the  growth  rate  is 
going  to  be  somewhat  slower.  .  .  . 

“I  like  a  stock  that  is  moderately  un¬ 
dervalued  at  the  current  prices  and  rela¬ 
tive  to  its  future  outlook.’’ 

Fuchs  is  recommending  “consistent 
purchase’’  of  Gannett  Co.  He  holds 
favorable  opinions  on  an  intermediate  to 
long  term  basis  of  Times-Mirror, 
Knight-Ridder,  Washington  Post,  Mul¬ 
timedia,  and  Harte-Hanks. 

Ellen  Berland  Sachar,  now  with 
Goldman  Sachs  &  Co.,  analyzed  the 
communications  industry  for  Paine 
Webber  Mitchell  Hutchins,  Inc.  when 
E&P  spoke  with  her.  She  stated,  “In  the 
70-71  period,  rate  increases  offset  linage 
declines.  In  74-75,  there  was  a  sharp  es¬ 
calation  in  newsprint  prices.  Rate  in¬ 
creases  were  a  lot  higher,  but  not  enough 
to  offset  declines  in  profits.  Which  cycle 
will  repeat? 

“The  recession  falls  in  an  election  year 
when  an  incumbent  is  trying  to  do  every¬ 
thing  to  stimulate  the  economy.  Mea¬ 
sures  (will  be  taken)  to  ward  off  any  seri¬ 
ous  decline  in  the  consumer  sector.  .  .  . 

“All  of  my  research  shows  a  loss  of 
retail  share  by  newspapers.  One  might 
conclude  that  newspaper  revenues  will 
become  more  cyclical  as  classified  be¬ 
comes  an  increasingly  important  factor 
in  their  earnings  mix.  .  .  . 

“The  metros  have  more  of  a  stake  in 
classified  and  stand  to  face  more  of  a 
serious  downtown.  Small  newspaper 
companies  are  recommended.  We  (Paine 
Webber)  don’t  have  any  large  newspaper 
companies  on  the  recommend  list.” 

Berland  Sachar  said  Paine  Webber 
Mitchell  Hutchins  is  recommending  Lee 
Enterprises,  Harte-Hanks,  and  Mul¬ 
timedia. 

Edward  Atorino,  who  analyzes  the 
newspaper  industry  for  Smith  Barney 
Harris  Upham  &  Co.,  Inc.,  stated  “I’m 
not  recommending  buying  newspaper 
stocks  now  although  I  do  recommend 
holding  them.  Their  price  has  gone  up  a 
little  bit  with  the  market.  .  .  . 

“We  are  going  to  see  if  this  really  is  a 
recession  free  business.  If  classified 
really  collapsed,  it  will  present  an  earn¬ 


ings  problem.  Classified  collapsed  the 
last  two  recessions. 

“Newspapers  have  limited  flexibility 
to  offset  severe  linage  drops.  They  can 
curtail  fringe  circulation,  reduce  the  size 
of  the  news  hole, .  .  .  have  layoffs.  They 
can’t  cut  the  size  of  the  paper  anymore  to 
ease  the  newsprint  situation.  Given  the 
state  of  the  art  (of  technology)  they’ve 
gone  as  far  as  they  can  go.  Energy  costs 
and  the  strength  of  the  Canadian  dollar 
which  affects  newsprint  prices  will  also 
make  it  a  challenge  for  newspapers  to 
achieve  earnings  gains.  .  .  . 

“These  are  nice  stocks  to  own,  but  I 
don’t  see  them  as  a  great  investment 
right  now.  Over  the  long  term,  they’ll  do 
a  little  better  than  the  rest  of  the 
economy.” 

Bob  Howitt,  securities  analyst  for 
First  Manhattan  Co.,  told  E&P,  “Retail 
advertising  has  been  soft  for  quite  a 
while.  Classified’s  been  incredibly 
strong,  but  it’s  beyond  the  point  where 
it’s  anticipated  to  stay  strong.  .  .  . 

“The  stock  market’s  perception  is  that 
if  classified  gets  clipped,  it  will  haopen  to 
the  larger  newspapers.  They  also  use 
larger  quantities  of  newsprint.  However, 
there’s  not  a  good  match-up  between 
jobs  available  and  people  looking  in  the 
want  ads.  They  don’t  have  the  right 
skills,  or  there’s  travel  problems.  It 
could  keep  classified  up.  Financing 
changes  may  also  put  a  cushion  as  to 
whether  housing  starts  slump  and  that 
also  could  keep  up  classified.  .  .  . 

“Companies  which  operate  the  only 
newspaper  in  town  can  raise  their  rates 
even  if  retail  sales  are  down.  Retail 
businesses,  especially  small  ones,  can’t 
look  at  media  alternatives.  .  .  . 

“The  profit  margins  of  big  city  news¬ 
papers  will  not  widen  in  1980  and  may 
come  down  because  of  classified  cycles 
and  high  newsprint  bills.  Smaller  news¬ 
papers  will  have  flat  to  higher  margins. 
They  have  more  labor  flexibility,  less 
newsprint  costs,  and  a  lower  level  of 
classified  linage  as  a  percentage  of  total 
revenues.  .  .  . 

“It  is  difficult  for  me  to  discern  which 
stock  deserves  to  be  recommended 
strongly.  Basically,  1  like  the  newspaper 
business.” 

Emphasizing  that  he  was  speaking  for 
the  long  term  only,  Howitt  said  he  rec¬ 
ommends  buying  the  Washington  Post 
Co.,  Gannett,  Harte-Hanks,  Dow  Jones, 
Times-Mirror,  Knight-Ridder,  and  Lee 
Enterprises. 

Husband-wife  team 

Josh  Friedman,  former  Neiv  York  Post 
and  Philadelphia  Inquirer  reporter,  and 
his  wife  Carol,  have  been  named  by  As¬ 
sociated  Newspaper  Group  to  replace 
Michael  Goldstein  as  publisher  and 
editor  of  the  Soho  Weekly  News  in  New 
York.  Associated,  a  British  newspaper 
chain,  owns  controlling  interest  in  the 
New  York  weekly. 
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Ink  recycling 
system  saves 
paper  money 

Sentinel  Star  Company,  Orlando,  Fla., 
maintenance  employee  Chet  Koval  has 
devised  an  ink  recycling  system  which 
enables  the  company  to  process  its  own 
ink  for  reuse.  The  new  system  passed  its 
test  run  this  spring. 

During  a  press  run,  the  ink  normally 
gets  contaminated  with  paper  dust.  The 
used  ink,  both  black  and  colored,  is  then 
dumped  into  a  holding  tank.  At  one  time, 
such  contaminated  ink  was  simply  dis¬ 
posed  of  at  the  cost  of  $7.50  a  barrel. 
About  1 ,000  gallons  of  used  ink,  or  about 
20  barrels,  accumulate  a  month.  Addi¬ 
tionally,  a  site,  two  men  and  a  truck  were 
required  for  the  process. 

More  recently,  the  ink  was  shipped  to 
an  outside  company  for  filtering  at  the 
same  rate  per  pound  the  paper  pays  for 
new  ink.  This  saved  the  disposal  cost 
and  avoided  environmental  pollution. 

But  filtering  the  ink  here  will  save  both 
trucking  and  disposal  charges  and  will 
cost  only  about  a  penny  a  pound.  The 
recycled  ink  cannot  totally  replace  new 
ink,  but  can  be  combined  with  new  ink  to 
achieve  a  true  black  color. 

“The  most  difficult  part  of  devising  the 
new  system,”  said  Koval,  “was  ac- 


Wire  services 
protest  photog 
ground  ruies 

Both  the  Associated  Press  and  United 
Press  International  and  Time  and  News¬ 
week  have  declined  to  assign  a  staff 
photographer  to  President  Carter’s  7-day 
Mississippi  River  vacation  boat. 

Executives  of  the  news  groups  con¬ 
sider  ground  rules  laid  down  by  Presi¬ 
dential  press  secretary  Jody  Powell  too 
“restrictive.” 

Hal  Buell,  the  AP's  assistant  general 
manager  for  news  pictures,  said,  “The 
problem  here  is  that  we  are  dealing  with 
a  situation  that  is  managed  news.  The 
White  House  will  tell  us  when  we  can 
make  pictures,  and  of  what  subjects,  and 
from  where  we  can  obtain  pictures.  We 
can’t  live  with  that.  We.  have  never  lived 
with  that  in  the  past.” 

Buell  said  the  news  service  was  trying 
to  get  the  White  House  to  modify  the 
rules,  but  added,  “If  we  cannot  be 
aboard  the  Delta  Queen,  we  will  cover  all 
other  aspects  fully,  and  will  pursue  pic¬ 
tures  through  the  many  avenues  open  to 
us.” 

F.  William  Lyon,  UPI  vicepresident 
for  news  pictures,  through  Hugo  L. 
Wessels,  UPI  Washington  newspictures 
manager,  informed  Powell  by  letter  that 
10 


Arrows  indicate  flow  of  ink 
cumulating  the  data  to  make  it  what  it  is. 
There  was  a  lot  to  learn  about  filter 
capacities  and  pumps.  An  impeller-type 
pump  won’t  pump  offset  ink,  for  exam¬ 
ple.  It  took  IV2  to  3  months  to  accumu¬ 
late  the  data.” 

The  contaminated  ink  first  pumps 
through  a  pre-filter  (14"  mesh  screen) 
which  filters  out  the  coarse  material. 
Then  it  passes  through  one  of  two  paral¬ 
lel  150  micron  filters  where  it  recirculates 
for  from  three  to  five  minutes  at  the  rate 
of  20  gallons  a  minute  to  filter  out  the 
residue  that’s  in  the  system. 

A  sample  is  drawn  and  run  through  a 
100  mesh  wash  basket  to  see  if  it  is  free 


UPI  would  not  assign  a  photographer  to 
the  Delta  Queen  “under  present  ground 
rules.” 

Powell  had  met  with  representatives  of 
the  news  services  and  Time  and  News¬ 
week  August  10  and  announced  each 
could  have  a  photographer  on  the  Delta 
Queen  only  if  they  followed  strict  rules, 
including  agreement  to  photograph  the 
president  only  during  periods  designated 
by  the  White  House. 

The  rules  also  occasioned  special  re¬ 
sentment  in  that  Powell  had  said  the 
agencies  and  magazines  must  not  try  to 
buy  pictures  from  passengers  or  others 
on  the  river  boat  and  furthermore  that 
even  if  local  newspapers  covering  the 
trip  obtained  photographs,  the  news 
agencies  and  magazines  had  to  agree  not 
to  distribute  them  nationally. 

Of  that  latter  rule,  Buell  said  the  White 
House’s  insistence  that  no  photographs 
be  obtained  from  local  newspapers  was 
“especially  unacceptable”  to  the  news 
cooperative,  which  is  built  on  sharing  of 
news  and  photographs  among  its 
member  newspapers. 

Buell  noted  that  photographers  have 
been  barred  from  some  recent  events  at 
the  White  House,  but  that  the  river  trip  is 
a  public  event  with  speeches  and 
politicking  scheduled.  “Hence  we  be¬ 
lieve  we  should  have  our  traditional 
right,  as  surrogate  for  the  public,  to 
cover  the  President’s  activities.” 

The  White  House  rules  also  restrict 


:  through  filtering  system, 
of  residue.  If  it  is,  the  outlet  valve  to  the 
ink  tank  can  be  opened  and  the  pump  will 
pump  the  filtered  ink  back  to  the  ink 
tank. 

The  initial  pre-filter  was  made  from  a 
muffler  found  here  at  the  plant.  Parallel 
filters  are  needed  so  that  while  one  is 
being  used,  the  other  can  be  cleaned. 

Though  it  will  be  several  months  until 
the  exact  savings  are  known,  the  new 
system  paid  for  itself  within  a  month  and 
a  half. 

Sentinel  Star  Company,  publisher  of 
the  Sentinel  Star,  is  a  wholly-owned  sub¬ 
sidiary  of  Tribune  Company,  Chicago. 


photographers  to  certain  areas  of  the 
boat  as  it  Journeys  from  St.  Paul,  Minn, 
to  St.  Louis  through  next  week. 

Lyon  said  he  was  acting  for  UPI  Pres¬ 
ident  Roderick  W.  Beaton  in  the  decision 
not  to  send  a  photographer  and  that  UPI 
would  “aggressively  pursue  other 
methods  of  covering  the  story.” 

At  the  time  of  Powell’s  meeting  with 
the  print  media,  he  said  the  networks 
would  be  required  to  agree  to  similar  re¬ 
strictions  if  they  wanted  to  accompany 
President  Carter  on  the  Delta  Queen. 
Spokesmen  for  the  Washington  bureaus 
of  ABC,  CBS,  and  NBC  said  they  of¬ 
fered  to  limit  their  coverage  in  pool  fash¬ 
ion  with  one  cameraman  and  one  re¬ 
porter  during  a  part  of  each  day  but  that 
the  White  House  would  have  to  agree  to 
full,  competitive  coverage  the  rest  of  the 
day.  The  networks  also  rejected  restric¬ 
tions  on  acquiring  photos  or  tapes  from 
passengers  or  others  on  the  river  boat 
and  were  trying  to  work  out  a  compro¬ 
mise  with  the  White  House  as  of  Wednes¬ 
day  (August  15). 

Powell’s  ground  rules  called  for  any 
violations  of  the  restrictions  to  be  fol¬ 
lowed  by  the  offending  photographer 
being  put  off  the  boat. 

While  pool  coverage  of  the  President  is 
often  used  when  full  press  corp  cover¬ 
age  is  too  unwieldy,  the  media  spokes¬ 
men  consider  the  Delta  Queen  trip  rules 
unusual. 

(Continued  on  page  16) 
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Enraged  reader  attacks  city 


There  has  always  been  an  “open  door”  policy  at  the  Fort 
Pierce  (Fla.)  News  Tribune,  that  is  until  July  24  when  city 
editor  Howard  Sharp  was  brutally  attacked  by  a  man  who 
disagreed  with  the  paper’s  news  content. 

For  a  time,  the  doors  at  the  paper  were  locked  all  the  time 
and  visitors  were  screened  by  security  guards  to  ensure  that 
nothing  like  the  attack  which  occurred  happened  again. 

The  paper  felt  compelled  to  take  these  temporary  mea¬ 
sures  after  Sharp  was  attacked,  without  warning,  by  a  man 
who  charged  into  the  newsroom  and  started  hitting  him  as  he 
sat  defenseless  at  his  desk. 

The  assailant  had  been  enraged  by  an  article  the  paper  had 
printed  the  day  before  (July  23)  concerning  the  death  of  his 
brother  who  had  died  in  an  airplane  crash.  The  story  con¬ 
tained  background  material  about  the  dead  man’s  troubles 
with  area  law  enforcement  agencies. 

The  assailant,  who  weighs  185  and  stands  6  feet  2  inches, 
knocked  Sharp  to  the  floor  and  continued  hitting  the  editor 
until  executive  editor  Robert  Enns  tried  to  intervene.  He 
then  came  up  swinging  and  slugged  Enns  as  he  tried  to  pull 
the  assailant  off  the  fallen  editor. 

Sharp,  who  weighs  only  135  pounds  and  is  5  feet  8  inches 
tall,  suffered  a  broken  nose,  a  fractured  cheekbone,  a 
crushed  upper  jaw,  two  severely  blackened  eyes  and  a  large 
cut  to  the  back  of  his  head.  He  was  later  operated  on  to 
correct  the  facial  damage  and  spent  two  weeks  in  the  hospi¬ 
tal.  He  is  expected  to  be  out  of  work  for  at  least  two  months. 

According  to  an  editorial  that  appeared  in  the  paper  the 
following  Sunday,  the  paper  didn’t  consider  the  story  sensa¬ 
tional  and  didn’t  play  up  the  accident  victim’s  legal  prob¬ 
lems. 

“It  certainly  was  within  the  bounds  of  accepted  journalis¬ 
tic  practice  and  contained  no  speculation  or  innuendo,”  it 
read.  “It  was  all  based  on  official  reports  and  records.  Other 
area  newspapers  printed  similar  information.” 

The  story  had  been  roundly  criticized  and  like  most  news¬ 
papers,  the  News  Tribune  welcomed  the  constructive  criti¬ 
cism.  However,  some  threats  have  been  directed  at  the  re¬ 
porter  who  wrote  the  story. 

According  to  Enns,  the  reporter  was  merely  following 
newspaper  policy  and  any  other  reporter  would  have  written 
the  account  in  much  the  same  way. 


editor  at  his  desk 


HOWARD  SHARP,  city  editor  of  the  News  Tribune,  is 
attended  by  county  rescue  workers  after  he  was  beaten  to 
the  floor  of  the  newsroom  by  a  man  who  objected  to  a  news 
story  concerning  his  dead  brother.  He  suffered  a  broken 
nose,  a  crushed  upper  jaw  and  a  fractured  cheekbone. 

(Staff  photo  by  Juan  Dale  Brown) 

The  assailant,  identified  as  Richard  Rampy,  32,  was  ac¬ 
companied  by  another  man  and  both  were  charged  with 
burglary  with  intent  to  commit  assault,  since  they  came 
through  a  side  door  reserved  for  use  by  newspaper 
employees.  This  charge  carries  a  maximum  penalty,  follow¬ 
ing  conviction,  of  life  in  prison. 

Rampy  was  also  charged  with  aggravated  battery,  which 
has  a  maximum  sentence  of  15  years,  and  disorderly  intoxi¬ 
cation.  An  additional  charge  of  battery  of  Enns  was  filed 
following  a  hearing  by  the  assistant  state  attorney’s  office. 

In  filing  the  charges  against  the  two  men,  the  assistant 
state  attorney’s  office  dropped  the  charges  of  burglary  and 
disorderly  intoxication  against  Rampy  and  a  burglary  charge 
against  his  companion  at  the  time  of  the  attack. 

He  is  scheduled  for  arraignment  on  a  felony  charge  of 
aggravated  battery  August  17  and  a  battery  charge  in  mis¬ 
demeanor  court  August  23. 


CHRISTINA  MAYERS,  far  left,  a  News  Tribune  Staff  writ¬ 
er,  went  to  the  aid  of  city  editor  Howard  Sharp  with  a 
35-pound  chair  as  editor  Robert  Enns,  right,  struggles  to  lift 
Richard  Rampy  (not  pictured)  off  of  Sharp,  who  was  beaten 
to  the  floor.  (Staff  Photo  by  Libbie  Gray) 


ATTACK — Richard  Ramy  (left)  attacks  News  Tribune 
executive  editor  Robert  Enns  (right)  after  Enns  pulled  him  off 
city  editor  Howard  Sharp,  the  victim  of  a  brutal  attack  July 
24.  (Copyright  Photo  by  Libbie  Gray) 


City  Council  exempts 
papers  from  city  tax 

The  Phoenix  City  Council  agreed  to 
rewrite  a  tax  ordinance  to  exempt 
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newspaper-publishing  companies  from 
paying  a  city  privilege  tax  on  money 
earned  by  carriers. 

Phoenix  Newspapers,  Inc.  publisher 
of  the  Arizona  Republic  and  Phoenix 
Gazette,  had  requested  the  exemption 


after  being  billed  for  about  $75,000  a  year 
since  1975  for  money  earned  by  carriers. 

PNI  maintained  the  tax  should  apply 
only  to  the  amount  of  money  it  collects 
from  the  carriers  and  not  to  the  monies 
retained  by  carriers. 
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McGoff  abandons  suit 
against  Sacramento  Bee 

An  admission  by  Sacramento  Union  Also  under  the  agreement,  each  side  will 


Corporation  chairman  John  McGoff  that 
the  Sacramento  Bee  competes  “fair  and 
proper”  with  his  Sacramento  Union,  has 
resulted  in  both  papers  agreeing  to  drop 
their  antitrust  lawsuits  against  each 
other. 

The  out  of  court  settlement  was  an¬ 
nounced  minutes  before  McGoff  was  to 
be  asked  under  oath  whether  he  used 
money  supplied  by  the  South  African 
government  to  purchase  the  Sacramento 
Union  in  1974. 

The  agreement  was  worked  out  after 
McGoff  met  C.K.  McClatchy,  editor  of 
the  Sacramento  Bee,  at  a  hotel  at  9  a.m. 
on  Friday,  August  10.  The  meeting  was 
then  continued  at  the  office  of  Bee 
lawyers. 

The  meeting  took  place  at  the  intitia- 
tive  of  McGoff  s  lawyers,  according  to 
McClatchy,  but  a  report  in  the  competing 
Sacramento  Union  quoted  McGoff  as 
stating  that  the  meeting  was  initiated  by 
McClatchy’s  lawyers. 

In  any  case,  a  settlement  was  reached 
that  resulted  in  McGoff  agreeing  to  drop 
his  $43  million  antitrust  suit  against  the 
Sacramento  Bee  and  McClatchy  agree¬ 
ing  to  drop  his  countersuit. 

McGoff  said  in  his  meeting  with 
McClatchy  he  “agreed  to  resolve  past 
differences  and  put  an  end  to  the  anti¬ 
trust  lawsuit  pending  between  the  Sac¬ 
ramento  Union  and  the  Sacramento 
Bee.” 

McGoff  added,  “1  now  am  satisfied 
that  the  Bee  is  fair  and  proper  in  its  com¬ 
petition  with  the  Union  .  .  .  We  look 
forward  to  continued  vigorous  competi¬ 
tion  between  the  papers  in  the  future  and 
believe  it  will  be  in  the  best  interests  of 
the  public  and  Sacramento.” 

McClatchy  said,  “1  welcome  the 
open  and  vigorous  competition  to  which 
Mr.  McGoff  referred.” 

In  a  more  forceful  statement, 
McClatchy  said,  “Mr.  McGoff  s  suit  was 
without  basis  or  merit  when  it  was  filed. 
Now  that  he  (McGoff)  is  admitting  that 
fact,  the  Bee  will  drop  the  countersuit 
that  was  filed  against  the  Union.” 

McClatchy  told  E&P  that  McGoff s 
statement  that  the  Bee  is  “fair  and  prop¬ 
er”  in  its  competition  with  the  Union 
was  an  admittance  that  his  suit  was  with¬ 
out  merit.  “He  admitted  there  was  no  im¬ 
proper  conduct  on  our  part,”  McClatchy 
said.  “We’re  not  in  the  lawsuit  business. 
Money  was  never  a  big  deal  anyway.  It 
has  been  a  pain  in  the  neck  to  have  this 
lawsuit.” 

Under  the  formal  agreement  that  will 
be  signed  by  both  parties,  both  suits  will 
be  dismissed  “with  prejudice.”  This 
means  the  suits  cannot  be  reinstituted. 
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bear  its  own  costs  of  the  lawsuits,  with 
one  exception. 

The  Bee  will  not  be  responsible  for  the 
costs  incurred  by  its  lawyers  who  flew 
from  California  to  Detroit  to  take  a  depo¬ 
sition  from  McGoff  lawyer  Richard 
Jones.  Jones  did  not  appear  for  the  depo¬ 
sition  and  the  Judge  who  presided  over 
the  antitrust  preliminary  hearing.  Judge 
Charles  Renfrew,  ordered  that  these 
costs  not  be  the  responsibility  of  the  Bee. 

Judge  Renfrew  also  fined  Jones’  law 
firm  of  Miller,  Canfield,  Paddock  and 
Stone  of  Detroit,  and  three  McGoff  com¬ 
panies  (Sacramento  Union  Corp.,  Sac¬ 
ramento  Suburban  Newspapers,  Inc.  and 
Telegraph  News  Publications,  Inc.) 
$10,000  each  for  failing  to  appear  to  tes¬ 
tify  at  an  earlier  hearing. 

In  light  of  the  settlement,  it  is  expected 
that  McGoff  and  Jones  will  ask  Judge 
Renfrew  to  cancel  the  fines. 

McGoff’s  suit,  filed  in  1977,  con¬ 
tended,  among  other  things,  that  the  Bee 
and  radio  and  tv  stations  owned  by  the 
McClatchy  family  monopolized  the  mar¬ 
ket.  The  Bee,  then  an  afternoon  newspa¬ 
per,  switched  to  a  morning  paper  in  1978, 
so  that  it  was  in  direct  competition  with 
the  morning  Sacramento  Union. 

McGoff  s  statement  indicates  that  he 
does  not  feel  this  is  improper  or  illegal. 

McClatchy  said  to  pursue  the  lawsuit 
would  have  been  pointless,  following 
McGoff s  admission.  “It  would  have 
dragged  on,”  he  said. 

The  settlement  does  enable  McGoff  to 
avoid  answering  the  questions  Bee  attor¬ 
neys  were  prepared  to  ask  him  about  the 
source  of  funds  he  used  to  purchase  the 
Union. 

In  June,  a  South  African  Commission 
of  Investigation  released  a  report  which 
contends  that  McGoff  received  an  $1 1 .35 
million  loan  from  the  South  African 
Government  and  that  he  used  some  $6 
million  of  that  money  to  purchase  the 
Union. 

A  few  weeks  ago,  McGoff  issued  a 
carefully  worded  statement  in  which  he 
said  the  South  African  Government  had 
no  interest  in  the  Sacramento  Union.  He 
did  not  directly  say,  however,  that  he  did 
not  use  South  African  money  to  pur¬ 
chase  the  paper. 

Jos.  Bidder  retires 

Joseph  B.  Ridder  retired  as  president 
of  the  San  Jose  Mercury  and  News  on 
June  30.  Ridder  served  as  publisher  of 
the  newspapers  from  1952  to  1977  before 
assuming  the  role  of  president.  P.  An¬ 
thony  Ridder,  publisher  of  the  Mercury 
and  News  since  1977,  will  also  have  the 
title  of  president. 


U.S.  to  host  next 
UNESCO  conference 

A  meeting  of  experts  to  prepare  for 
UNESCO’s  1980  intergovernmental  con¬ 
ference  on  communication  development 
planning  will  be  held  at  the  State  De¬ 
partment  in  Washington  November  6-9, 
it  has  been  announced  at  the  UNESCO 
Liaison  Office  at  the  United  Nations. 

The  United  States  had  offered  to  host 
the  meeting  and  that  offer  was  accepted. 

UNESCO  Director-General  Ama- 
dou-Mahtar  M’Bow  expressed  gratitude 
to  the  U.S.  and  described  the  meeting  as 
a  first  step  toward  bringing  the  industrial 
and  developing  countries  together  to  find 
ways  of  improving  technical  cooperation 
and  ultimately  of  creating  self-reliant 
communciations  systems  in  the  develop¬ 
ing  world. 

Thirty-five  experts  in  the  field  of 
communication  and  development,  serv¬ 
ing  in  a  personal  capacity,  are  being  in¬ 
vited  to  attend  the  meeting.  They  will 
come  from  all  major  geographic  regions 
of  the  world  and  from  both  developed 
and  developing  nations. 

Recommendations  by  the  experts  will 
assist  the  UNESCO  Director-General  in 
organizing  the  intergovernmental  con¬ 
ference,  scheduled  to  be  held  in  Paris 
early  in  1980.  This  conference  stemmed 
from  a  major  policy  statement  made  at 
the  20th  session  of  UNESCO’s  General 
Conference  in  Paris  last  November  by 
U.S.  Ambassador  John  Reinhardt,  head 
of  the  International  Communications 
Agency.  Reinhardt  expressed  the  desire 
of  the  U.S.  to  cooperate  in  the  world  to 
improve  communications  flow  and  as¬ 
sisting  in  strengthening  communication 
structures  in  developing  nations. 

This  led  to  a  resolution  adopted  by 
consensus  at  the  General  Conference. 

Newspaper  sells 

‘strip  ads’ 

The  “strip  ad”,  long  craved  by  many 
an  advertiser  has  been  a  newspaper  prob¬ 
lem  many  years.  The  advertising  sales¬ 
man  has  always  found  it  difficult  to  mol¬ 
lify  the  advertiser  who  felt  he  just 
couldn’t  live  without  “two  inches  deep 
all  the  way  across  the  page.” 

Now  the  Des  Moines  Sunday  Refiister, 
whose  display  ad  manager  is  David  E. 
Cormaney,  wants  that  kind.  He  adver¬ 
tises  for  them  in  space  three  inches  deep 
and  extending  across  the  six  columns  of 
the  page. 

Stressing  it  as  “a  different  way  to  use 
newspaper  advertising,”  the  paper  asks 
only  that  13  be  run  in  a  year  and  that 
each  will  be  only  one  to  three  inches 
deep,  depending  on  the  page  that  is 
wanted.  As  a  closer,  the  suggestion  is 
made  that  “you  might  even  want  to  pro¬ 
duce  comic-strip  style  ads.  Be  adventur¬ 
ous.” 
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News  suppliers  and  advertisers 
to  test  electronic  newspaper 

Viewdata  Corp.  of  America,  Inc.,  now  tails  of  AT&T’s  participation  were  not 
preparing  to  test  consumer  reaction  to  a  disclosed, 
new  electronic  home  information  sys-  r.  . 

tem,  announced  that  22  other  companies  companies  on  the  list 

have  agreed  to  participate  in  the  project.  matenal  such  as  news,  fea- 

Viewdata  Corp.,  a  wholly  owned  sub-  tii^es,  consumer  product  ratings,  and  a 
sidiary  of  Knight-Ridder  Newspapers,  variety  of  reference  information. 

Inc.,  was  created  earlier  this  year  to  lead  They  are:  Consumers  Union,  Univer- 
Knight-Ridder’s  work  in  new  informa-  sal  Press  Syndicate,  Congressional  Quar- 
tion  technology.  terly,  the  Associated  Press,  Macmillan 

“We  are  delighted  to  have  such  a  wide  Publishing  Co.,  Addison-Wesley  Pub- 
variety  of  companies  involved  in  our  lishing  Co.,  and  the  Miami  Herald. 
Viewtron  test,”  said  Albert  J.  Gillen,  the  In  addition,  advertising  from  at  least 
president  of  Viewdata  Corp.  “It  assures  15  organizations  will  be  available  to 
that  our  viewers  will  have  access  to  a  Viewtron  test  participants.  They  include: 
great  deal  of  useful,  interesting  and  di-  Eastern  Airlines,  AAA  World-Wide 
verse  information.”  Travel  Agency,  Grand  Union  Co., 

Viewtron  is  the  trade  name  for  the  sys-  Goldberg’s  Marine  Distributors,  Inc., 
tem  to  be  tested  among  150  to  200  J.C.  Penney  Co.,  Shell  Oil  Co.,  Spec’s 
families  in  Coral  Gables,  Fla.,  beginning  Music,  Inc.,  Cousins  Realty,  Jordan 
in  the  spring  of  1980.  Marsh  Department  Stores,  Bass  Tickets, 

Gillen  also  confirmed  that  American  B.  Dalton  Booksellers,  Shell’s  City 
Telephone  and  Telegraph  Co.  has  agreed  Liquors,  American  Cancer  Society, 
to  cooperate  with  Viewdata  Corp.  in  Southeast  Banking  Corp.  and  Service 
conducting  the  Viewtron  test.  The  de-  Merchandise  Co. 


Do-it-yourself  editorials  submitted  by  200 

The  Dallas  Morning  News  asked  its  large,  people  we  do  not  hear  from  in  let- 

readers  what  they  thought,  “and  did  you  ters  to  the  editor.  “We  see  new  names 

ever  tell  us,”  said  news  editorial  director  and  fresh  ideas  in  these  DIY  essays,  both 

Jim  Wright  in  reporting  results  in  his  col-  of  which  please  us  considerably.”  2.  Ad- 

umn.  dressing  a  specific  issue  and  using  the 

On  July  15,  Wright  asked,  “What  do  editorial  form  helps  the  reader  to  take  a 

you  think  ought  to  be  done  about  the  somewhat  more  direct  approach,  making 

mess  the  country  is  in?”  and  invited  the  result  more  readable, 
readers  to  submit  Do-It-Yourself  edito-  In  concluding  his  column  reporting  re¬ 
rials  that  answered  the  question:  suits  of  the  project  to  readers,  Wright 

“If  you  were  Jimmy  Carter,  president  wrote:  “We  have  read  and  appreciated 

of  these  United  States,  what  would  you  every  one  of  these  editorials,  the  ones  we 

do  to  get  this  nation  headed  in  the  right  were  unable  to  print  as  well  as  those  we 

direction?”  printed.  We  are  keeping  them  all,  to  re- 

The  result— both  in  quantity  and  qual-  mind  us  that  there  is  much  to  be  learned 

ity  of  responses — “really  floored  us,”  by  listening,  for  a  change.  They  are  con- 

sa'd  Wright,  who  confesses  a  fear  of  re-  vincing  evidence  of  the  fact  that  there  are 

ceiving  only  three  replies,  two  of  them  a  number  of  thoughtful,  ingenious  and 

from  professional  letters-to-the-editor  articulate  people  with  ideas  to  share.” 
writers.  Instead,  more  than  200  News 
readers  submitted  Do-It-Yourself  edito¬ 
rials,  and  The  News  doubled  the  space 
originally  reserved  for  their  publication. 

Wright  devoted  two-thirds  of  his  edito¬ 
rial  pages  of  July  28  and  29  to  the  read¬ 
ers’  essays,  using  all  of  the  space  nor¬ 
mally  reserved  for  staff  columns,  guest 
editorials  and  letters. 

“About  a  third  of  the  writers  thanked 


4th  daily  in  Florida 
switches  to  am  cycle 

The  Clearwater  (Fla.)  Sun  will  become 
a  morning  newspaper,  beginning  Sep¬ 
tember  10,  publisher  John  Ricketson 
said. 

“After  more  than  two  years  of  study 
and  discussion,  we  are  convinced  that 
morning  publication  of  a  local  newspaper 
is  needed  in  Clearwater,  Upper  Pinellas, 
and  West  Pasco  counties,”  Ricketson 
said.  “Our  surveys  show  that  readers 
want  a  morning  paper.” 

The  Sun  currently  is  published  as  an 
afternoon  paper  on  weekdays  and  morn¬ 
ings  on  weekends.  The  switch  to  a  morn¬ 
ing  publication  seven  days  a  week  will 
result  in  a  better  news  product,  Ricket¬ 
son  said. 

The  Sun  will  become  the  fourth  daily 
newspaper  in  Florida  to  switch  from  af¬ 
ternoon  to  morning  publication.  Others 
were  Gainesville,  Tallahassee  and  most 
recently  Lakeland,  and  several  others 
around  the  country  also  have  switched 
cycles. 

Clearwater  has  been  without  its  own 
morning  newspaper  since  1925  when  the 
morning  Herald  became  part  of  the 
Clearwater  Sun.  The  Sun  was  estab¬ 
lished  as  an  afternoon  daily  on  May  1, 
1914,  by  Willis  B.  Powell. 


VAC  to  report 
by  zip  code 

Verified  Audit  Circulation,  Santa 
Monica,  Calif.,  is  asking  its  publishers  to 
report  circulation  by  zip  codes. 

By  comparing  circulation  and  total 
possible  deliveries  with  a  zip  code,  as 
determined  by  post  office  figures,  VAC 
said  advertisers  can  ascertain  the  degree 
of  saturation  achieved. 

VAC  said  the  concept  was  discussed 
during  a  meeting  with  Robert  Kissel,  na¬ 
tional  retail  advertising  manager.  Sears, 
Roebuck  &  Co. 


us  for  giving  the  reader  a  shot  at  the 
advice  and  opinion  business,”  said 
Wright.  The  News  took  advantage  of 
that  feeling  by  using  a  quote  from  one  of 
them — “At  last  someone  asks  what  we 
think” — as  the  lead  headline  in  an  in¬ 
paper  ad  promoting  readership  of  the 
Do-It-Yourself  editorials. 

Among  other  things,  Wright  learned 
that  1.  The  respondents  were,  by  and 


MOTIVATING  the  display  advertising  sales  staff  at  the  Long  Beach  (Calif.) 
Independent  Press-Telegram  to  sell  special  sections  is  a  fun-time  thing.  Special 
event  chairpersons  are  selected  from  the  retail  staff  to  promote  the  event  and 
introduce  it  to  the  rest  of  the  sales  staff.  Bev  Smith,  Ringmaster  Gene  Mollin  and 
Paul  Wicorek  had  their  own  3  ring  circus  on  the  roof  of  the  l,P-T.  Even  the  clowns 
and  the  hot  dogs  were  on  hand  to  kick  off  the  Newcomers  Guide,  an  annual  event 
slated  to  run  on  September  16.  Coach  Moody  (Gene  Tye)  and  Quarterback  Boob, 
(Bob  Dulyea)  got  an  assist  from  referee  Rich  Archbold  (managing  editor),  Ed 
Knasin  (l,P-T  food  section  exec)  and  two  cheer  leaders  from  Long  Beach  Wilson 
High.  The  occasion  was  the  kickoff  for  the  l,P-T's  first  Football  Tabloid,  an  in  depth 
look  at  the  1979  football  season,  scheduled  for  September  1. 
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La  Prensa  makes 
plans  to  publish 
again  In  Managua 

The  new  Nicaraguan  Government  will 
retain  control  of  its  own  newspaper,  but 
has  said  it  will  permit  the  return  of  the 
nation’s  independent  newspapers,  radio 
and  tv  stations. 

All  independent  media  were  shut  down 
during  the  final  phase  of  the  civil  war  that 
ended  the  46-year  rule  of  President  Anas- 
tasio  Somoza.  Since  the  war  ended,  one 
newspaper,  one  radio  station  and  one  tv 
station  have  been  operating,  all  con¬ 
trolled  by  the  new  government. 

Although  the  independent  media  will 
again  be  permitted  to  operate,  there  will 
be  some  restrictions.  Newspapers,  for 
example,  will  be  barred  from  printing  ar¬ 
ticles  favorable  to  Somoza.  Also,  the 
printing  of  pictures  of  dead  bodies  on  the 
front  page  will  be  prohibited. 

Xavier  Chamorro,  editor  of  the  inde¬ 
pendent  newspaper  La  Prensa ,  expected 
to  begin  operating  his  newspaper  again  in 
the  near  future. 

La  Prensa  was  one  of  the  leaders  in  the 
fight  to  oust  Somoza  and  the  newspa¬ 
per’s  plant  was  destroyed  by  the 
Nicaraguan  national  guard  during  the 
civil  war. 

The  new  government  has  promised  to 
let  La  Prensa  operate  independently. 

Chamorro  said,  however,  that  criti¬ 
cism  of  the  new  government  will  be  at  a 
minimum.  He  told  the  New  York  Times: 
“The  last  regime,  everything  he  did  was 
wrong  and  we  had  to  criticize.  Now  we 
see  things  moving  in  the  right  direction.’’ 

Violeta  Barrios  de  Chamorro,  the  wife 
of  Chamorro’s  deceased  brother  Pedro, 
sits  on  the  five  person  provisional  gov¬ 
ernment  or  ruling  junta. 

Goss  Corporation  is  scheduled  to 
examine  the  damaged  presses  of  La  Pren¬ 
sa  to  see  if  they  are  salvageable.  Mean¬ 
while,  arrangements  have  been  made  to 
print  La  Prensa  on  the  presses  of  £/  Cen- 
troamericano,  another  Nicaraguan  inde¬ 
pendent  newspaper.  Type  for  La  Prensa 
will  be  set  in  Managua  and  shipped  55 
miles  to  Leon,  where  the  paper  will  be 
printed.  An  initial  press  run  of  100,000  is 
scheduled. 

Inter  American  Press  Association 
president  German  Ornes,  publisher  of  El 
Carihe,  Santo  Domingo,  said  the  reap¬ 
pearance  of  La  Prensa  will  be  an  essen¬ 
tial  element  in  the  establishment  of  a  free 
press  in  that  country. 

Following  a  meeting  of  the  lAPA 
executive  committee  in  Kingston, 
Jamaica  last  week,  Omes  said  the  com¬ 
mittee  will  continue  its  efforts  to  help  La 
Prensa  reappear. 

“We  are  encourage  by  the  response 
from  member  publications,’’  he  said.  “A 
growing  number  have  already  donated 
equipment  or  have  made  substantial 
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money  contributions  towards  the  re¬ 
building  of  La  Prensa.’’ 

If  the  Goss  Corporation  finds  the 
presses  of  La  FYensa  are  not  salvage¬ 
able,  lAPA  hopes  that  some  U.S.  news¬ 
papers  will  donate  used  presses  to  the  pa¬ 
per. 

Newsday ,  which  is  moving  into  a  new 
plant  with  new  presses,  was  mentioned 
as  a  possibility,  but  Newsday  president 
Don  Wright  said  his  paper  has  had  no 
direct  discussions  with  the  foreign  paper. 

Wright  said  Newsday  has  had  some 
“correspondence”  with  the  lAPA,  but 
that  no  interest  was  shown  in  the  one 
press  Newsday  has  available  for  possible 
donation. 

Wright  said  if  a  group  such  as 
UNESCO,  the  American  Newspaper 
Publishers  Association  or  the  lAPA  ex¬ 
pressed  interest  in  the  press,  he  would 
consider  giving  it  to  them  to  donate  to  a 
needy  newspaper  abroad. 

Meanwhile,  he  said,  “we  are  moving 
ahead  with  abandonment  of  this  prop¬ 
erty.  They  may  run  out  of  time.” 

ANPA  to  invite 
world  leaders 
to  1980  meeting 

A  coordinated  theme  featuring 
worldwide  issues  and  world  personalities 
was  announced  for  the  1980  convention 
of  the  American  Newspaper  Publishers 
Association  and  related  meetings  of  the 
Associated  Press  and  United  F*ress  In¬ 
ternational  in  Honolulu  April  21-23. 

The  plans  were  announced  following  a 
meeting  of  Allen  H.  Neuharth,  ANPA 
chairman  and  president;  Keith  Fuller, 
AP  president;  and  Roderick  W.  Beaton, 
UPl  president. 

They  said  major  leaders  of  nations 
around  the  world  will  be  invited  to  dis¬ 
cuss  the  vital  issues  of  our  time — 
including  the  economy,  energy,  politics 
and  the  press — during  the  three-day 
event  sponsored  by  the  three  organiza¬ 
tions. 

Neuharth  announced  appointment  of  a 
program  coordinating  committee,  which 
is  chaired  by  Walter  W.  Wurfel,  a  former 
White  House  Deputy  Press  Secretary 
and  now  Director  of  Information/ 
Washington,  for  Gannett  Co.,  Inc. 

Other  committee  members  are  Louis 
D.  Boccardi,  vicepresident  and  executive 
editor  of  AP;  Deborah  L.  Nolan,  general 
executive  of  UPI;  Clayton  Kirkpatrick, 
president  of  the  Chicago  Tribune  Co., 
and  Jerry  W.  Friedheim,  executive  vice- 
president  and  general  manager  of  ANPA. 
The  coordinating  committee  will  work 
with  Philip  T.  Gialanella,  Honolulu 
Star-Bulletin  publisher  and  overall  con¬ 
vention  arrangement  chairman. 

ANPA  officials  said  registration  for 
the  1980  convention  will  begin  earlier 
than  usual  because  Honolulu  hotels  re¬ 
quire  prepaid  reservations  in  advance. 


Emergency 
newsprint 
pool  created 

The  National  Newspaper  Association 
will  create  an  emergency  newsprint  pool 
for  newspapers  facing  difficulties  in  ob¬ 
taining  adequate  supplies  of  newsprint. 

Speaking  at  the  Newspaper  Associa¬ 
tion  Managers  annual  meeting,  James  W. 
Gill,  Jr.,  NNA’s  president,  said  the  or¬ 
ganization’s  action  follows  a  significant 
increase  in  recent  weeks  in  the  number 
of  smaller-circulation  newspapers  unable 
to  get  adequate  supplies  of  newsprint. 

“Since  the  beginning  of  the  year,”  Gill 
said,  “quite  a  few  newspapers  on  the 
West  Coast  have  had  trouble  getting 
newsprint  because  of  strikes  at  some 
western  U.S.  and  Canadian  mills.” 

“But  in  the  last  few  weeks,”  he  said, 
“the  problem  has  spread  to  other  parts  of 
the  country,  even  affecting  publishers 
with  reduced  newsprint  demands. 

According  to  Gill,  the  emergency 
newsprint  pool  is  being  established  to 
help  publishers  whose  newsprint 
supplies  have  been  cut  off  or  reduced  to 
dangerously  low  levels.  Gill  explained 
that  the  emergency  pool  will  help  pub¬ 
lishers  on  a  short-term  basis  only. 

He  said  NNA  is  asking  newspapers 
with  a  surplus  supply  of  newsprint  to 
write  to  the  asociation,  giving  a  quantity 
of  newsprint  they  can  make  available  in 
emergency  situations,  the  newsprint 
weight  (in  pounds),  its  roll  width  (in 
inches),  and  the  name  and  telephone 
number  of  the  person  whom  publishers 
should  contact. 

This  information,  said  Gill,  will  be 
maintained  and  updated  by  NNA  at  its 
headquarters  in  Washington,  D.C. 

“There  is  no  question  that  the  tight 
newsprint  market  is  not  as  bad  as  it  was 
five  or  six  years  ago,”  said  Gill. 

“Nevertheless,  NNA  has  received  too 
many  calls  for  help  in  recent  weeks,  from 
too  many  parts  of  the  country,  for  us  not 
to  become  concerned  about  the  situation 
and  its  effects  on  small-town  newspa¬ 
pers.” 

The  association’s  address  is:  1627  K 
Street,  N.W.,  Suite  400,  Washington, 
D.C.  20006.  NNA’s  telephone  number  is 
202/466-7200. 

Free  paper  guide 

The  NAAP  ’80  Media  Guide  to  free 
circulation  papers,  shopping  guides  and 
private  distribution  systems  is  available 
from  the  National  Association  of  Adver¬ 
tising  Publishers,  313  Price  PI.,  Madison, 
Wise.  53705.  Regional  and  national  ad¬ 
vertisers  can  place  a  single  order  for  mul¬ 
tiple  markets  through  NAAP’s  sales  arm, 
the  National  Advertising  Distribution 
Service. 
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N.Y.  Times  targeted  by  political  party 

Whether  it’s  a  case  of  blatant  harass-  fused  comment  on  the  nature  of  that  evi- 


ment  against  the  New  York  Times  or  a 
“super-Watergate,”  involving  the 
Times,  the  U.S.  Justice  Department  and 
several  international  policy  organiza¬ 
tions,  can  only  be  decided  by  an  impar¬ 
tial  court. 

Phones  have  been  ringing  off  the  hook 
at  various  points  around  New  York,  in¬ 
cluding  in  the  offices  of  New  York  Times 
Co.  directors,  with  the  U.S.  Labor  Party 
on  the  calling  end  alleging  that  the  Times, 
through  an  ir/'estigation,  is  involved  in  a 
conspiracy  to  thwart  the  campaign  of 
Lyndon  LaRouche  Jr.  for  the  White 
House  in  1980. 

Times  officials  have  grown  so  miffed 
at  the  plethora  of  phone  calls  that  a  direc¬ 
tive  has  been  issued  to  all  employees  to 
ignore  calls  from  the  U.S.  Labor  Party. 
And  the  Times  legal  department  has 
threatened  suit  for  harassment  if  the  calls 
continue. 

Several  weeks  ago,  the  Labor  Party 
called  a  press  conference  in  its  offices  off 
Columbus  Circle  in  midtown  Manhattan. 
Two  clerks  and  a  photographer  from  the 
Times,  E&P,  and  an  Indian  national 
newspaper  showed  up. 

The  party  conferees  proceeded  to  in¬ 
dict  the  Times  for  a  myriad  of  alleged 
conspiracies,  including  conspiring  with 
the  Council  on  Foreign  Relations,  the 
Anti-Defamation  League  of  B’nai  Brith, 
the  Carter  Administration  and  the 
“Kennedy  machine”  to  bring  about  the 
“planned  disintegration”  of  the  free- 
world  economic  system.  The  focus  of  the 
news  conference,  however,  was  a  July  23 
meeting  of  two  party  loyalists  posing  as 
“dissidents”  and  Times  writers  Howard 
Blum  and  Paul  Montgomery. 

Blum  is  currently  investigating  the 
Labor  Party.  Montgomery,  who  has 
written  several  stories  concerning  the 
organization  in  the  past,  is  now  a  Times 
sports  editor,  and  is  not  directly  involved 
in  the  investigation.  No  stories  have 
been  written  from  the  current  investiga¬ 
tion  to  date. 

The  Labor  Party  has  given  E&P  copies 
of  two  signed,  sworn  affidavits  from  Paul 
Goldstein,  the  organization's  director  of 
security,  and  an  aide,  attesting  to  the 
allegations  that  Blum  said,  “Look,  if  I 
could  write  this  article  with  one  substan¬ 
tiated  fact .  .  .  then  the  rest  of  the  article 
does  not  have  to  be  especially  true  .  .  . 
if  we  can  establish  these  and  other  con¬ 
nections  and  at  the  same  time  point  out 
how  crazy  and  dangerous  this  group 
really  is,  then  the  government  will  take 
notice  ...  a  government  investigation  is 
what  you  and  I  want,  isn’t  it?” 

The  party  contends  that  those  state¬ 
ments  prove  prior  malice,  and  the  group 
says  it  intends  to  sue  if  and  when  the 
Times  investigation  yields  a  story.  They 
say  they  have  documented  evidence  that 
the  statements  were  made,  but  have  re- 
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dence  or  how  it  was  obtained. 

Blum  denies  both  “the  substance  and 
implication”  of  the  party’s  allegations. 
He  told  E&P  that  the  July  23  meeting  did 
take  place,  but  he  says  he  said  nothing 
like  what  the  party  contends  he  said. 

The  statements  quoted  in  the  affidavits 
were  not  given  in  their  full  context — the 
quotes  are  in  each  case  broken  by  highly 
descriptive  prose  which  could  be  consid¬ 
ered  favorable  to  the  organization. 

The  Times  legal  staff  said  they’ll  await 
further  actions  by  the  party  before  decid¬ 
ing  whether  to  pursue  in  court  any  of  a 
number  of  issues  relating  to  the  allega¬ 
tions  or  the  alleged  harassment  of  Times 
employees  and  directors.  The  issue 
could  involve  charges  that  the  party  has 
slandered  the  Times  and  possibly,  per¬ 
jury. 

A  ranking  Times  news  executive  who 
asked  not  to  be  identified  said,  “First  of 
all,  if  you’ve  had  anything  to  do  with 
these  guys,  you’d  find  out  they’re  a 
bunch  of  crazies.  And  rather  dangerous 
at  times.  You  can  tell  by  reading  some  of 
their  materials.” 

“We  have  a  reporter  who’s  been  look¬ 
ing  into  some  of  their  very  questionable 
activities,”  he  continued.  “And  that’s 
it.” 

“When  he’s  finished  looking  into  these 
questions,  like  with  any  other  stories, 
we’ll  take  a  look  and  see  what  he’s  got 
and  determine  whether  or  not  there’s  a 
publishable  story,”  explained  the  Times 
official.  “We,  and  many  others,  have 
been  constantly  harassed  by  these 
people.” 

He  concluded,  “I  don’t  know  whether 
it’s  a  means  of  getting  publicity  for  their 
cause  and  their  party.  I  don’t  know 
whether  it’s  actual  fear  that  we  may  pub¬ 
lish  something  that  would  be  embarrass¬ 
ing  to  them — I  just  don’t  know.  Some¬ 
time  ago  they  started  just  making  tele¬ 
phone  calls  and  making  complaints  to 
our  directors  about  the  fact  that  we  were 
looking  into  their  organization.” 

The  organization  has  been  the  subject 
of  numerous  federal  investigations  in  the 
past,  most  if  not  all  of  which  were 
dropped  in  1977  upon  enactment  of  fed¬ 
eral  guidelines  prohibiting  investigations 
of  domestic  political  groups  unless  some 
evidence  of  a  specific  illegal  act  has  been 
obtained  by  the  FBI. 

The  party  grew  out  of  the  new  left 
movement  of  the  1960’s.  LaRouche 
founded  it,  has  changed  his  name  once, 
and  was  its  candidate  for  U.S.  President 
in  26  states  in  the  1976  presidential  elec¬ 
tion.  The  former  computer  specialist  and 
member  of  several  Marxist  organizations 
is  now  leading  the  organization’s  fight 
against  drug  use  and  for  nuclear  power 
and  a  return  to  a  technologically  oriented 
America.  Throughout  the  party’s  his¬ 
tory,  LaRouche  has  been  charging  or¬ 


ganizations  ranging  from  the  CIA,  KGB, 
the  New  York  City  Police  department 
and  the  Rockerfeller  family  to  the  an¬ 
thropology  department  at  Columbia 
University  with  hatching  plots  to  assas¬ 
sinate  him  and  other  party  leaders. 

Elizabeth  Journal 
strike  in  4th  month 

The  strike  against  the  Elizabeth  (N.J.) 
Daily  Journal  has  entered  its  fourth 
month  and  there  is  no  end  in  sight. 

The  last  negotiations  were  held  on  July 
18  and  no  other  sessions  have  been 
scheduled. 

Guild  members  suffered  a  setback 
when  members  of  two  other  unions,  the 
printers  and  the  pressmen,  who  initially 
supported  the  strike,  went  back  to  work. 
But  striking  Guild  members  have  been 
putting  out  their  own  daily  newspaper. 
The  Community  Paper.  The  Journal  has 
also  continued  to  publish,  primarily 
using  out  of  state  workers  from  other 
newspapers  owned  by  Hegadone  News¬ 
papers. 

Wages  at  the  Journal  range  from 
$197.53  per  week  for  beginning  reporters 
to  $337.70  for  reporters  with  four  or 
more  years  experience.  Wages  are  not 
the  main  issue  of  the  strike,  however. 

The  main  issue  is  whether  manage¬ 
ment  executives,  exempt  from  union 
contracts,  can  do  work  that  was  formerly 
done  only  by  Guild  members. 

Guild  members  are  currently  receiving 
unemployment  benefits  of  about  $117  a 
week,  in  addition  to  $80  a  week  strike 
benefits  from  the  Guild. 

Collection  of  unemployment  benefits 
by  the  union  was  made  possible  after 
Journal  publisher,  John  McGaugh,  told 
Guild  members  they  could  no  longer 
count  on  returning  to  their  jobs. 

FCC  approves  sale 
of  radio  station 

The  FCC  has  granted  approval  to  the 
Telegraph-Herald,  Inc.  to  assume  con¬ 
trol  of  radio  station  KFMQ  in  Lincoln, 
Nebraska,  on  August  1.  At  that  time, 
Harley  Lampman  will  become  general 
manager  of  the  station  as  well  as  director 
of  Lincoln  Broadcasting. 

In  making  the  announcement.  Bob 
Woodward,  Jr.,  executive  vicepresident- 
broadcast  said  Lee  Thomas  will  replace 
Lampman  as  general  manager  of  KLMS, 
the  sister  station  owned  by  T-H,  Inc.  in 
Lincoln. 

Telegraph-Herald,  Inc.  is  a  family- 
owned  corporation  consisting  of  six 
radio  stations.  In  addition,  the  corpora¬ 
tion  owns  Telegraph  Herald,  a  42,000 
circulation  daily  newspaper  located  in 
Dubuque,  five  free  circulation  shoppers 
entitled  the  Shopping  News  which  cover 
areas  of  southwestern  Wisconsin  and 
northeastern  Iowa  and  Tel-Com,  an  elec¬ 
tronic  paging  subsidiary. 
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24-page  section 
on  Thurman  Munson 

The  Akron  Beacon  Joutnal  produced  a 
special  24-page  pull-out  section  about 
New  York  Yankee  catcher  Thurman 
Munson  on  August  7,  the  day  after  Mun¬ 
son’s  burial  in  Canton,  Ohio. 

The  tab-format  section  chronicled 
Munson’s  life  from  his  early  days  on  a 
farm  near  Akron  through  his  10-year 
career  as  a  mainstay  for  the  Yankees. 

The  section  included  pictures  from  the 
Munson  family  album,  a  full  page  of 
baseball  bubblegum  cards  featuring 
Munson,  and  a  collection  of  action 
photos  from  Yankee  games.  Centerpiece 
for  the  section  was  a  double-truck  pull¬ 
out  poster  of  Munson. 

An  initial  overprint  of  8,000  copies 
sold  immediately,  and  an  additional 
5,000  copies  were  printed.  Preliminary 
figures  showed  sales  of  1 1 ,000  copies 
above  the  Beacon’s  normal  daily  run. 

The  Munson  section  was  produced 
under  the  direction  of  Bill  Winter,  assis¬ 
tant  managing  editor  for  news.  Design  of 
the  section  was  by  photo  editor  Ted 
Schneider,  with  a  special  color  graphic 
by  chief  artist  Bud  Morris.  Mary  Grace 
Dobrzeniecki,  assistant  national  editor, 
was  chief  copy  editor  for  the  project. 

Royko  is  arrested  on 
drunk  driving  charge 

Scarcely  a  week  after  he  exposed  the 
baring  of  a  female  bottom  on  a  New 
York  Yankees  team  bus,  Chicago  Sun- 
Times  syndicated  columnist  Mike  Royko 
got  caught  with  his  own  pants  down. 

Chicago  police  (August  13)  nabbed 
Royko  on  charges  of  speeding  and  driv¬ 
ing  while  intoxicated.  He  posted  a  $100 
bond  and  surrendered  his  drivers  license 
pending  a  hearing. 

Royko’s  colleagues  in  the  news  busi¬ 
ness  immediately  jumped  on  the  story. 
The  Chicago  Tribune  ran  a  story,  local  tv 
stations  picked  it  up,  and  UPl  spread  the 
story  of  Royko’s  misfortune  from  coast 
to  coast.  The  Sun-Times  ignored  the 
story  in  an  exercise  of  “simple  news 
judgment,’’  according  to  editor  Ralph 
Otwell. 

Royko  is  on  vacation  and  unavailable 
for  comment. 

Justice  Dept,  decides 
against  injunction 

Times  Mirror  Co.  said  the  Justice  De¬ 
partment  has  decided  not  to  seek  a  pre¬ 
liminary  injunction  barring  Times  Mir¬ 
ror’s  proposed  acquisition  of  Hartford 
Courant  Co. 

However,  Times  Mirror  said  the  de¬ 
partment’s  antitrust  division  has  told  it 
that  an  investigation  of  the  merger  will 
continue. 
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of  Stock  Prices 

NEWSPAPERS 

One 
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8/15 
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Ago 

Affiliated  Publications  (AMEX)  . 

22V4 

22% 

21 

Blue  Chips  Stamps  (OtC)  . 

25 

26 

21 

Capital  Cities  Comm  (NYSE)  . 

47V4 

44 

44% 

Cowles  Comm.  (NYSE)  . 

24V8 

23 

24 

Dow  Jones  (NYSE)  . 
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35 

37 

Gannett  (NYSE)  . 
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Gray  Comm.  (OTC)  . 

29 

29 
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N/A 

N/A 

Harte-Hanks  (NYSE)  . 
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23 

Jefferson  Pilot  (NYSE)  . 
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33 

(a)  Knight-Ridder  (NYSE)  . 
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24% 

251/2 

(b)  Lee  Enterprise  (NYSE)  . 

22 

22% 

38% 

Media  General  (AMEX)  . 

25Vb 

24% 

21% 

Media  Investment  (OTC)  . 

54 

54 

50 

Multimedia  (OTC)  . 

31 
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29 

New  York  Times  (AMEX)  . 

26V2 

24% 

27% 

Panax  (OTC)  . 

6V2 

61/2 

5% 

Post  Corp.  (Wis)  (AMEX)  . 

2OV2 

19% 
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Ouebecor  (AMEX)  . 

8V4 

8% 

7% 

Southam  Press  (CE)  . 

25% 

26% 

25% 

Stauffer  Communications  . 

27V2 

271/2 

22 

Thomson  Newspapers  (CE)  . 

14V4 

14% 

15 

Time  Inc  (NYSE)  . 

44% 

451/2 

48% 

Times  Mirror  (NYSE)  . 

34% 

331/2 

33 

Toronto  Sun  (CE)  . 

13'/2 

131/2 

14 

Torstar  (CE)  . 

2OV2 

20% 

17 

(c)  Washington  Post  (AMEX)  . 

24% 

24% 

24% 

(a)  Stock  split  2  for  1,  effective  8/30/78 

(b)  Stock  split  3  for  2,  effective  10/31/78 

(c)  Stock  split  2  for  1,  effective  12/27/78 

SUPPLIERS 

Abitibi  (CE)  . 

18% 

18% 

14% 

AM  Inti.  (NYSE)  . 

15% 

15% 

N/A 

Altair  (OTC)  . 

4% 

4% 

5% 

Boise  Cascade  (NYSE)  . 

37% 

371/8 

31% 

Compugraphic  (NYSE)  . 

39% 

38 

40% 

Consol.  Bath  (Mont)  .  .  .' . 

14V4 

141/2 

N/A 

Crown  Zellerbach  (NYSE)  . 

36% 

36% 

37 

Digital  Equipment  (NYSE)  . 

62 

59 

49% 

Domtar  (AMEX)  . 

23% 

23% 

18% 

Dow  Chemical  (NYSE)  . 

30% 

29 

27% 

Eastman  Kodak  (NYSE)  . 

57V8 

541/2 

65% 

Eltra  (NYSE)  . 

51% 

511/8 

32% 

Georgia  Pacific  (NYSE)  . 

28V2 

26% 

30% 

Grace.  W.R.  (NYSE)  . 

31% 

30% 

27% 

Great  No.  Nekoosa  (NYSE)  . 

35 

331/2 

34% 

(d)  Harris  Corp.  (NYSE)  . 

32'/2 

28% 

33% 

Hunt  Chem.  (NYSE)  . 

14% 

14% 

14% 

International  Paper  (NYSE)  . 

46% 

43% 

46% 

Itek  Corp  (NYSE)  . 

23% 

231/e 

31% 

Kimberly  Clark  (NYSE)  . 

43'/2 

44 

48% 

LogEtronics  (OTC)  . 

11 

10% 

17% 

Logicon  (AMEX)  . 

15% 

151/2 

17% 

MacMillan  Bloedel  (CE)  . 

27% 

27% 

22% 

Minnesota  Min.  &  Mfg.  (NYSE)  . 

571/4 

53% 

61% 

Raytheon  (NYSE)  . 

56% 

56 

N/A 

Rockwell  Inti.  (NYSE)  . 

411/2 

39% 

35% 

St.  Regis  (NYSE)  . 

30% 

30% 

331/2 

Southwest  Forest  Ind.  (NYSE)  . 

19% 

171/2 

13% 

Sun  Chemical  (NYSE)  . 

301/2 

31 

26% 

Visual  Graphics  Corp.  (AMEX)  . 

5 

5 

N/A 

Volt  Info.  (OTC)  . 

20% 

20% 

N/A 

(d)Stock  split  2  for  1.  effective  9/22/78 

Judge  upholds  weekly 
on  access  to  records 

A  district  court  judge  in  Golden,  Col¬ 
orado,  has  upheld  Sentinel  Newspapers 
of  Denver  in  its  bid  to  see  payroll  records 
of  Jefferson  County  employees. 

The  weekly  newspaper  group  was  de¬ 
nied  salaries  and  other  salary  informa¬ 
tion  by  elected  officials  in  the  suburban 
county. 

The  officials  claimed  that  publication 
of  a  public  employee’s  salary  was  a  vio¬ 
lation  of  right  to  privacy  and  they  further 
maintained  that  payroll  records  were 
part  of  an  employee’s  personnel  file, 
which  largely  is  excluded  by  state  law 
from  public  inspection. 


10  selected  to  go 
on  Japan  visit 

The  names  of  ten  American  journalists 
selected  for  the  1979  Japan-U.S.  ex¬ 
change  program  of  the  International 
Press  Institute  have  been  announced  by 
Richard  H.  Leonard,  chairman  of  the  IPI 
American  Committee  and  editor  of  the 
Milwaukee  Journal. 

They  are:  Mark  Coleman,  business 
editor.  Pacific  Daily  News,  Agana, 
Guam;  John  DeBaun,  co-editor  of  the 
Milwaukee  Journal’s  Sunday  Forum  sec¬ 
tion;  Linda  Deutsch;  special  writer  for 
the  Associated  Press,  Los  Angeles;  Hal 
Foster,  assistant  city  editor,  Seattle 
Post-Intelligencer]  Sylvan  Fox,  foreign 
editor,  Newsday;  Ernest  Freda,  foreign 
news  editor,  Baltimore  Sun;  Gerard 
Loughran,  foreign  editor.  United  Press 
International;  Ruth  Miller,  People  sec¬ 
tion  editor,  San  Francisco  Chronicle] 
John  P.  Moody,  labor  news  editor, 
Pittsburgh  Post-Gazette ,  and  Kit  Smith, 
business  news  editor,  Honolulu  Adver¬ 
tiser. 

They  will  leave  September  8  for  three 
weeks  in  Japan,  where  they  will  meet 
with  government  and  business  leaders. 
On  the  return  trip  they  will  confer  at  the 
East-West  Center  in  Honolulu  with 
Japanese  journalists  who  have  been  visit¬ 
ing  the  United  States. 

Photo  rules 

(Continued  from  page  10) 

Spot  calls  August  16  to  photo 
desks  in  Minneapolis  and  St.  Paul  re¬ 
vealed  that  arrangements  were  indefi¬ 
nite,  awaiting  Washington. 

“At  this  point,  1  wish  you  could  tell 
me,’’  replied  Earl  Seubert,  chief  photog¬ 
rapher  of  the  Minneapolis  Tribune.  He 
said  he  understands  the  Tribune  had 
been  turned  down  in  getting  on  the  boat 
(“all  places  filled’’)  and  that  the  Tribune 
asked  to  have  a  man  just  “stand  up  all 
night  on  the  boat,  but  this  is  not  al¬ 
lowed.’’ 

Seriously,  Seubert  added,  “If  we  can’t 
get  on  the  boat,  we’ll  leapfrog  down  the 
river  at  locks  and  dams  and  scheduled 
stops.”  The  Tribune  has  one  man  alerted 
“just  in  case.” 

Asked  how  if  the  Tribune  photog¬ 
rapher  got  on  and  got  a  great  picture  he 
would  get  it  off  quickly,  Seubert  laughed: 
“Put  it  in  an  envelope  and  heave  it  over 
the  side  at  a  lock.”  Clearance  from  the 
Delta  Queen  to  a  lock  can  be  about  a 
foot,  he  explains,  having  stepped  off  the 
boat  to  locks  himself  on  a  holiday  trip. 

At  the  St.  Paul  Dispatch,  Don  Church, 
assistant  picture  editor,  said  the  newspa¬ 
per  did  not  know  exactly  when  the  Presi¬ 
dent  was  coming  in  and  that  coverage 
was  a  sort  of  “last  minute  situation”  as 
far  as  knowing  what  specific  arrange¬ 
ments  would  be  possible. 
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The  whe/Mrat/where/Mhen/tohy 
of  newspaper  readership. 


To  the  Newspaper  Readership 
Council  and  its  supporting 
newspapers  and  newspaper 
organizations:  The  information 
you’re  discovering  about  how  to 
broaden  newspaper  readership  is  a 
page  one  story  to  newspapermen 
everywhere.  And  also  to  us, 
Rockwell- Goss,  as  a  manufacturer 
of  the  presses  that  print  so  many 
newspapers  across  America.  By 
using  the  five  famous  Ws  to  get  the 


We  read  yen. 
We’re  Reckwell-Gess. 

facts  about  your  readers,  as  well  as 
for  them,  you  can  do  a  better  job 
—  and  we  can  help  you  more  by 
understanding  your  changing 
needs.  That’s  important  to  us, 
because  our  interest  in  newspapering 
doesn’t  end  with  the  production  of 
press  equipment.  Your  problems 


are  our  problems.  And  your  goals 
are  our  goals.  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue, 
Chicago,  IL  60650. 

Rockwell 

International 

...where  scierce  gets  clown  to  business 


Murphy  sees 
resurgence 
of  PM  dailies 

By  Andrew  Radolf 

Afternoon  dailies  are  going  to  make  a 
comeback  because  the  energy  crisis  will 
cause  people  to  move  back  into  the  cities 
predicted  John  R.  “Reg”  Murphy,  editor 
and  publisher  of  the  San  Francisco 
Examiner. 

“I  think  the  cities  are  going  to  grow 
again  because  of  the  energy  problem,” 
Murphy  told  E&P.  “Afternoon  dailies 
are  going  to  be  a  lot  more  important  as 
the  change  back  to  urban  societies  begins 
to  happen.”  He  also  said  he  believes  the 
trend  to  morning  newspapers  has 
“stabilized.” 

Since  Murphy  came  to  the  Examiner 
in  September  1975,  the  afternoon  daily’s 
circulation  has  increased  from  148,000  to 
163,000.  Last  February,  the  California 
Newspaper  Publishers’  Association 
voted  the  Examiner  the  best  newspaper 
in  the  state  for  the  second  year  in  a  row. 

Murphy  stated  that  publishing  after¬ 
noons  gives  the  Examiner  several  advan¬ 
tages  over  morning  newspapers.  He 
commented,  “We  cover  a  whole  lot  of 
local  news — everything  that  happens  in 
the  middle  of  the  day.  We  carry  the  day’s 
complete  stock  returns  . . .  and  afternoon 
sports  in  detail  which  also  makes  us  bet¬ 
ter  than  TV.” 

With  a  three  hour  time  difference  from 
Washington  D.C.,  Murphy  said  his  paper 
can  also  bring  readers  much  of  the  day’s 
national  news. 

“Our  main  competition  is  time!”  he 
declared.  “We  must  get  people  to  decide 
their  time  is  well  used  by  reading  us.” 

Asserting  that  all  newspapers  “need 
changes  in  the  way  we  reach  subscrib¬ 
ers,”  he  urged,  “More  zoning.  That 
really  does  work,”  and  continued,  “We 
have  to  find  a  way  to  maintain  our 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISING  NEWS 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertising  News.  432-436  Elizabeth  St.. 

Surry  Hills.  Sydney.  Australia  2010 
Send  a  copy  of  each  issue  for  one  year,  in¬ 
cluding  FREE  — 

Guide  to  Clients  and  Agencies  (March.  September) 
Guide  to  Agencies  and  Clients  (June.  December) 
Agencies  Annual  Billings  (May) 

National  Advertisers  List  (August) 

Brand  Names  Index  (February) 

Annual  Subscription— U.S. A.  SA40.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 

NAME  . 

ADDRESS  . 

CITY  . 

STATE  . ZIP . 


strengths  and  give  basic  local  news  re¬ 
porting.  One  of  the  things  I’m  proudest 
of  is  the  Examiner  is  designed  to  tell 
about  local  things.  We  spend  a  lot  of  time 
and  effort  covering  city  hall.” 

Murphy  emphasized  that  to  attract 
new  readers  newspapers  must  “quit 
thinking  in  terms  of  age  demographics 
and  begin  thinking  of  people  who  want  to 
be  involved  in  the  communities  they  live 
in.”  He  described  the  target  audience  of 
the  Examiner  as  “active,  energetic,  vi¬ 
brant,  ambitious  to  make  things  happen.” 

He  noted  that  San  Francisco  is  one  of 
the  leading  cities  for  young  and  single 
adult  households  and  remarked,  “Intelli¬ 
gent  news  coverage  is  the  most  impor¬ 
tant  thing  you  can  do  to  get  young  adults. 
You  don’t  have  to  think  up  new  gim¬ 
micks.  I  don’t  trust  gimmickry.” 

Some  examples  Murphy  gave  of  how 
the  Examiner  is  attracting  young  adult 
readers  are  its  increased  number  of  ser¬ 
vice  stories  such  as  articles  on  wine 
selection  and  use,  the  sports  section’s 
listing  of  alt  long  distance  running  races 
in  the  area  so  “the  young  can  make 
plans,”  and  a  TGIF  section  every  Friday 
which  offers  a  complete  weekend  enter¬ 
tainment  guide.  The  paper  also  covers 
high  school  sports  “all  week  long”  and 
carries  “kids’  pages”  on  Saturdays. 

As  part  of  its  expanded  business 
coverage  the  Examiner  will  soon  begin 
a  column  which  Murphy  called  “the  Ask 
Ann  Landers  of  the  business  world.” 
Geared  to  “the  thirty  year  old  who 
works  in  an  office,”  the  column  by  An¬ 
drew  Baldwin  will  offer  “advice  on  how 
to  get  along  with  people  in  business  in 
precisely  the  same  way  young  people 
have  written  to  Ann  Landers.” 

The  Examiner  ran  a  series  on  Mexico 
and  its  links  with  San  Francisco’s  Latino 
community  to  increase  ethnic  reader- 
ship. 

“The  old  mythology  that  newspapers 
must  be  written  for  the  seventh  or  eighth 
grade  level  is  dangerous,”  Murphy 
stated.  He  instructs  his  reporters  to 
“forget  I’m  the  editor  and  tell  me  as  an 
individual  what  happened.  Say  simply 
and  directly  what  the  story  is  about  .  .  . 
you  get  a  lot  better  writing.” 

The  Examiner  and  San  Francisco’s 
morning  daily,  the  Chronicle,  are  50/50 
partners  in  the  San  Francisco  Newspa¬ 
per  Agency  which  handles  both  papers’ 
printing  and  advertising.  Murphy  re¬ 
ported  that  national  advertising  for  both 
papers  is  up  19%  from  the  last  year  and 
now  accounts  for  28%  of  their  total 
lineage.  He  attributes  these  high  national 
lineage  figures  to  San  Francisco’s  large 
single  adult  population  and  the  area’s 
reputation  for  starting  national  consumer 
trends. 

“Everyone  wants  to  get  into  this  mar¬ 
ket,"  he  explained.  “It’s  a  thought 
leader  market.  The  population  grows  in 
singles  every  year  .  .  .  people  with  time 
and  leisure.  Who  make  choices.  These 
people  will  become  families.  In  San 


Francisco  they  won’t  be  traditional,  but 
in  newer  definitions  of  the  word.” 

Other  improvements  at  the  Examiner 
include  a  recently  installed  dish  antenna 
that  can  receive  camera  ready  ad  copy, 
more  frequent  use  of  editorial  and  adver¬ 
tising  color,  and  more  discounts  to  ad¬ 
vertisers.  The  Examiner  is  a  participant 
in  the  Newspaper  Advertising  Bureau’s 
national  ad  plan. 

Murphy  still  plans  “lots  of  fine  tun¬ 
ing”  for  the  Examiner,  but  no  major 
changes  are  scheduled  for  the  near  fu¬ 
ture.  “Word  of  mouth  has  just  begun  to 
catch  up  with  us,”  he  said. 

Wm.  Todman  dies; 
Ingersoll  part  owner 

William  Todman,  a  partner  with  Mark 
Goodson  in  Goodson-Todman  Produc¬ 
tions,  died  July  29  in  New  York  Univer¬ 
sity  Hospital  following  heart  surgery.  He 
would  have  been  63  on  July  31. 

Goodson  and  Todman  are  the  primary 
stockholders  in  the  corporations  that 
own  individual  newspapers  in  the  Inger¬ 
soll  newspaper  group.  A  spokesman  for 
Goodson-Todman  Productions  said 
Todman’s  equity  in  the  newspaper  group 
would  be  retained  by  his  estate. 

Goodson-Todman,  it  was  reported  in 
1978,  owned  90%  of  the  Ingersoll  news¬ 
papers,  with  the  exception  of  the  Trento- 
nian  in  New  Jersey  and  the  Pawtucket 
(R.l.)  Times,  papers  in  which  they  held  a 
60%  share,  and  100%  ownership  in  the 
Chester  (Pa.)  Delaware  County  Times. 

The  team  of  Goodson  and  Todman 
were  producers  of  tv  shows  with 
“What’s  My  Line”,  becoming  the  sec¬ 
ond  longest  running  series  when  it  left  tv 
in  1967. 

Melvin  Ryder,  86,  founder  and  chair¬ 
man  of  the  board  of  the  Army  Times 
Publishing  Co.;  August  10. 

♦  ♦  ♦ 

Laurence  M.  Stern,  50,  assistant  man¬ 
aging  editor,  Washiuftton  Post;  August 
10. 

FCC  extends  life 
of  KORK-tv  to  Oct.  1 

Donrey  Media  Group’s  KORK-tv  in 
Las  Vegas  will  continue  to  broadcast 
until  October  I,  even  though  the  sta¬ 
tion’s  license  was  revoked  after  a  bitter 
battle  with  the  FCC  over  fraudulent  bill¬ 
ing  practices. 

FCC  granted  the  extension  of  the  re¬ 
vocation  deadline  to  give  the  commission 
time  to  find  a  qualified  licensee  for  the 
station. 

The  FCC  said  all  profits  from  opera¬ 
tions  between  August  I  to  October  1  will 
be  impounded.  The  station  was  to  cease 
operation  by  September  3. 

The  station  is  owned  by  Western 
Communications,  one  of  several  com¬ 
panies  held  by  the  Donrey  Media  Group. 
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out  of  the  country  when  the  photo  of 
Berkowitz  appeared  in  the  Post  and 
claimed  that  the  first  time  he  saw  it  was  a 
month  after  it  appeared. 

Mitteager’s  attorney  Felix  Gilroy  has 
contended  that  the  Special  Prosecutor’s 
Office  is  working  with  the  Post  to  convict 
Mitteager  and  to  “keep  the  Post  clean.” 

Mitteager  wants  to  know  why  he, 
alone,  is  being  prosecuted.  A  spokesman 
for  the  Special  Prosecutor’s  office  said 
that  when  the  case  was  brought  before 
the  grand  jury,  his  office  had  “specific 
denials”  from  Post  executives  that  they 
knew  the  money  was  to  be  paid  to  the 
hospital  guard. 

Executive  assistant  special  prosecutor 
Carl  Bornstein  testified  at  the  pretrial 


Freelance  writer 
must  stand 
trial  for  bribery 


hearing;  “We  didn’t  feel  we  could  over¬ 
come  those  denials.  We  concluded  at  the 
time  that  we  had  no  one  else  we  could 
legally  proceed  against.” 


A  freelance  writer  who  allegedly  re¬ 
ceived  payment  from  the  New  York  Post 
to  obtain  photographs  of  convicted  “Son 
of  Sam”  killer  David  Berkowitz  in  his  jail 
cell,  is  scheduled  to  stand  trial  Sep¬ 
tember  7  for  bribing  a  correction  officer. 

New  York  State  Supreme  Court  Jus¬ 
tice  Ernest  Rosenberger  refused  to  dis¬ 
miss  the  charge  against  writer  James  Mit¬ 
teager. 

The  correction  officer,  Herbert 
Clarke,  who  allegedly  received  money 
from  Mitteager  to  take  the  photos  in  the 
psychiatric  ward  of  Kings  County  Hos¬ 
pital,  has  been  granted  immunity  from 
prosecution  so  that  he  can  testify  against 
Mitteager. 

Mitteager  is  alleged  to  have  received 
$16,080  from  the  Post  to  obtain  the 
photographs,  one  of  which  subsequently 
ran  on  the  front  page  of  the  paper.  The 
complaint  alleges  that  Mitteager,  in  turn, 
paid  $5,800  of  that  money  to  Clarke  to 
take  the  photos. 

At  a  pretrial  hearing.  Post  city  editor 
Peter  Michelmore  testified  that  getting 
the  photos  of  Berkowitz  were  Mit¬ 
teager’s  idea,  but  Mitteager  refuted  this. 

Mitteager  had  sold  some  freeelance  ar¬ 
ticles  to  the  Post  on  Berkowitz’  cell  ac¬ 
tivities  and  Mitteager  contended  that 
Michelmore  asked  him  if  his  source  at 
the  hospital  could  get  a  picture  of  Ber¬ 
kowitz. 

Mitteager  also  contended  that  a  small 
Minox  “spy”  camera,  purchased  with 
Post  money  by  Post  photo  editor  Susan 
Welchman,  was  used  by  the  correction 
officer  to  take  the  pictures.  Welchman 
testified  that  she  took  this  action  at  the 
request  of  Steve  Dunleavy  (now  a  Post 
editor  and  close  acquaintance  of  Post 
publisher  Rupert  Murdoch)  who  was 
working  with  Mitteager  on  certain  as¬ 
pects  of  the  Berkowitz  story. 

Michelmore  testified  at  the  pretrial 
hearing  that  he  didn’t  know  who  Mit¬ 
teager’s  source  was  and  he  didn’t  inquire 
as  to  how  the  pictures  would  be  taken  or 
whether  money  paid  to  Mitteager  would 
be  used  to  pay  anyone  else. 

Mitteager  said  Michelmore  was  told 
that  the  hospital  source  was  a  guard. 

Welchman  testified  that  she  knew  the 
camera  would  have  to  be  smuggled  in, 
but  said  there  are  a  lot  of  illegal  pictures 
taken  that  appear  in  newspapers. 

During  the  pretrial  hearing,  Mitteager 
also  claimed  that  payments  to  him  on 
two  occasions  were  directly  authorized 
by  Post  publisher  Murdoch,  but  Mur¬ 
doch  refuted  this. 

Murdoch  said  either  Michelmore  or 
Post  editor  Roger  Wood  could  approve 
such  an  expenditure  without  his  knowl¬ 
edge.  Murdoch  also  testified  that  he  was 
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Agrees  to  buy 

Guy  Gannett  Publishing  Co.,  Portland, 
Me.,  has  agreed  to  buy  radio  station 
KOFM-fm  in  Oklahoma  City,  Okla.  from 
American  Radio  Corp.  of  Oklahoma  for 
$3,900,000.  Gannett  previously  had 
agreed  to  sell  its  WHYN-am-fm  in 
Springfield,  Mass,  for  $5,100,000  to  Af¬ 
filiated  Publications.  Richard  A.  Sha- 
heen  Inc.  served  as  broker. 


“Someone  on  line  three 
wants  to  know  why 
you  haven’t  answered 
his  call  on  line  two.” 


Queue  your  calls! 


When  your  staff  spends  all  of  their  time  answering  phones — and  many  callers 
still  hang  up  because  they  can’t  get  through;  fill  in  the  results  yourself — angry 
clients,  deals  left  hanging,  lost  sales.  Now  there  is  help — from  AEC. 

The  AEC  Model  1001  Call  Sequencer  is  a  sophisticated  solid  state  device  that 
can  queue  calls  in  priority  order  easily  and  economically.  All  incoming  calls  are 
answered  immediately  with  a  prerecorded  message.  Your  caller  is  assured  his 
call  will  be  taken  in  order.  The  top  priority  call  blinks  on  your  key  telephones  at 
twice  the  normal  rate;  when  it  is  answered,  the  next  oldest  call  blinks  at  the 
rapid  rate. 

The  AEC  1001  Call  Sequencer  han- 
dies  from  8  to  64  lines  easily  and  or- 
derly — it’s  a  labor  saver  too,  because 

it  eliminates  the  need  for  extra  staff  in  k - - 

peak  calling  times.  Best  of  all,  your  _ i 

customers  don’t  mind  waiting  on  hold  •  . . 

because  they  know  they’ll  be  taken 
care  of! 


To  put  your  phones  on  queue,  contact. 


Manufactured  by  AUTOMATION  ELECTRONICS  CORPORATION 
Distributed  bi,  AUTOMATION  SALES  COMPANY 

344-40th  Street  •  Oakland,  California  94609  •  Phone  415/655-6665 


Abbott  Johnson 

Sharen  M.  Abbott  was  appointed 
planning  and  systems  editor  of  the  Wor¬ 
cester  (Mass.)  Telegram  and  Evening 
Gazette.  She  succeeds  Roy  Nilson,  who 
has  joined  the  editorial  board. 

*  *  ♦ 

Trish  Johnson,  freelance  writer  and 
former  news  editor  and  food  editor  for 
newspapers  in  Virginia  and  Georgia,  was 
named  feature  editor  at  the  Belle  Glade 
(Fla.)  Herald,  owned  by  Hammell 
Newspapers  Inc. 

*  ♦  ♦ 

Dwight  Otwell  is  the  newly-named 
editor  of  THIS  WEEK  in  Peachtree  City 
(Ga.).  Otwell  is  a  former  staff  writer  for 
Jonesboro  NewsIDaily,  (Ga.)  the  Naples 
(Fla.)  Daily  News;  and  South  Fulton  To¬ 
day,  College  Park,  Ga.  He  succeeds 
Keith  Graham,  who  joined  the  staff  of 
the  Atlanta  Journal. 


(Advertisement) 

INTERNATIONAL  PAPER  SALES 


Mr.  Jon  E.  Melkerson 


Mr.  J.  H.  Whalen,  President  of  Interna¬ 
tional  Paper  Sales  Company  Inc.  is 
pleased  to  announce  the  following 
appointment,  effective  immediately: 

MR.  JON  E.  MELKERSON  is  appointed 
Manager  Marketing,  Gravure  and  Spe¬ 
cialty  Grades.  Mr.  Melkerson  will  be 
located  in  Montreal  and  will  report  to 
Mr.  C.  de  L.  Porteous,  Vice  President, 
Sales.  He  will  be  responsible  for  the 
worldwide  marketing  of  these  grades. 
Mr.  Melkerson  joined  the  Company  in 
1969  and,  for  the  past  ten  years,  has 
held  positions  of  increasing  sales  re¬ 
sponsibilities  in  our  Chicago  Office. 
Most  recently,  he  was  Account  Execu¬ 
tive. 

Mr.  Melkerson  obtained  a  Bachelor's 
Degree  from  the  University  of  Michi¬ 
gan  and  studied  law  at  Loyola  Univer¬ 
sity  School  of  Law  in  Chicago.  He  is 
also  Commander,  U.S.  Naval  Reserve. 
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Gilbert  P.  Smith,  executive  editor, 
Utica  (N.Y.)  Observer-Dispatch  and 
Daily  Press,  was  elected  chairman  of  the 
New  York  State  committee  on  Public 
Access  to  Records,  replacing  Elie  Abel. 
*  % 

George  Baxter,  editor  and  publisher 
of  The  Observer,  a  Nashville  biweekly, 
has  joined  the  Nashville  Banner  as  a  bus¬ 
iness  news  reporter.  Terri  Kaminski,  25, 
previously  a  reporter  for  Murfreesboro 
(Tenn.)  Daily  News-Journal,  has  joined 
the  Banner  as  a  reporter. 


Newspeople 


Walker 


Hillhouse 


Larry  Walker,  publisher,  Mil- 
ledgeville  (Ga.)  Union-Recorder,  was 
named  general  manager  of  Gary  (Ind.) 
Post-Tribune.  The  Milledgeville  paper  is 
a  subsidiary  of  the  Macon  Telegraph  and 
News. 

*  *  * 

Jack  Hillhouse,  41,  former  computer 
systems  editor  for  Fort  Myers  (Fla.) 
News-Press,  was  named  city  editor  of 
the  Virgin  Islands  Daily  News,  a  Gannett 
paper.  He  fills  a  vacancy  created  by  the 
promotion  of  Ken  Bennett  to  managing 
editor.  Vincent  Drosdik  was  promoted  to 
telegraph  editor. 

♦  *  * 

Beverly  Gay  Buttemiller  was  named 
news  editor  for  the  Point  Reyes  (Calif.) 
Light. 

♦  *  ♦ 

Kathryn  Harris,  a  Walter  Bagehot 
Fellow  in  economics  and  business  jour¬ 
nalism  and  former  reporter  for  St. 
Petersburg  Times,  has  joined  the  Los 
Angeles  Times  as  a  business  reporter, 
covering  the  entertainment  and  elec¬ 
tronics  industries. 

*  ♦  * 

Thomas  D.  Jones,  president  and  pub¬ 
lisher  of  Tazewell  Publishing  Co.,  Mor¬ 
ton,  III.,  was  re-elected  president  of 
Suburban  Newspapers  of  America. 

*  ♦  ♦ 

Roderick  T.  Welch,  circulation  direc¬ 
tor  of  the  Trenton  (N.J.)  Times,  has  been 
named  operations  manager  of  the  New 
York  Post.  Before  joining  the  Times,  he 
put  in  circulation  stints  on  the  Chicago 
Daily  News,  St.  Louis  Post-Dispatch  and 
the  New  York  Herald  Tribune. 

*  *  * 

Fred  J.  Schomer,  business  manager 
and  controller  of  the  Kankakee  (III.) 
Daily  Journal,  announced  his  resigna¬ 
tion,  effective  August  31,  to  become 
chief  financial  officer  and  treasurer  of 
Warren  (Oh.)  Tribune  Chronicle  and 
radio  station  WHHH  in  Warren. 


Catherine  E.  Sarault,  23,  was  named 
Colchester/Salem  reporter,  Norwich 
(Conn.)  Bulletin.  She  was  formerly  a 
reporter/photographer,  Warren  (R.I.) 
Times-Gazette. 

John  Elliot  Sweeney,  a  reporter  for 
WEAN,  a  Providence  Journal-Bulletin 
Newspapers  radio  station,  was  named 
press  secretary  for  Providence  Mayor 
Vincent  A.  Cianci  Jr.  Sweeney,  who  has 
used  the  name  John  Elliot  on  the  air, 
succeeds  Walter  J.  (“Mike”)  Norton  as 
the  mayor’s  press  secretary. 

*  *  * 

Park  Newspapers,  Inc.,  announced 
Richard  S.  Heiland  was  appointed  gen¬ 
eral  manager  of  the  group’s  Macomb 
(III.)  Daily  Journal.  Heiland  follows 
William  H.  R  dolph,  whose  family 
owned  the  124- year-old  Daily  Journal  for 
107  years  before  Park  acquired  it  in 
January.  Following  the  sale,  Rudolph 
served  as  interim  publisher  until  a  new 
general  manager  could  be  selected. 


Brenzo 


Donaldson 


The  following  promotions  were  an¬ 
nounced  recently  at  the  Elmira  (N.Y.) 
Star-Gazette: 

Debra  A.  Brenzo,  24,  has  been  named 
classified  advertising  manager  for  The 
‘  Star-Gazette  and  Sunday  Telegram.  She 
has  had  experience  in  the  dispatch  and 
retail  sales  departments  before  entering 
the  classified  department.  Her  last  posi¬ 
tion  was  classified  supervisor. 

Scott  T.  Donaldson,  has  been  named 
retail  advertising  manager  of  The  Star- 
Gazette  and  Sunday  Telegram. 
Donaldson  has  been  serving  for  the  past 
year  as  classified  advertising  manager. 

*  *  * 

James  DeLoach  Abbott,  editor  and 
publisher  of  the  Indianola  Enterprise- 
Tocsin  was  elected  the  1 13th  president  of 
the  Mississippi  Press  Association. 

^  ^  * 

James  V.  Higgins  was  named  auto 
writer  for  UPl,  replacing  Jeffrey  L. 
Sheler,  who  resigned  to  join  U.S.  News 
and  World  Report.  Robert  Kaylor, 
UPl’s  defense  and  military  affairs  re¬ 
porter  in  Washington  bureau,  was  named 
manager  for  France. 

*  *  ♦ 

Roy  Hess  of  the  sports  staff  of  the  Val¬ 
ley  Morning  Star  in  Harlingen,  Tex. — 
named  sports  editor. 
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in  the  news 


Thomas  G.  Clancy,  vicepresident  and 
circulation  director  for  the  Chicago 
Tribune,  was  named  vicepresident,  di¬ 
rector  of  sales/marketing  for  the  Chicago 
Tribune.  He  will  have  overall  responsi¬ 
bility  for  the  advertising,  circulation,  and 
marketing  departments. 


Janensch 

Paul  Janensch,  managing  editor  of  the 
Courier-Journal,  was  named  executive 
editor  of  the  Courier-Journal  and  Louis¬ 
ville  Times.  He  replaces  Robert  P. 
Clark,  who  resigned  last  month. 

*  ♦  ♦ 

Dorinda  Smith,  26,  was  named  promo¬ 
tion  manager  of  the  marketing  and  pro¬ 
motion  department  of  Memphis  Publish¬ 
ing  Company,  publisher  of  the  Commer¬ 
cial  Appeal  and  Memphis  Press- 
Scimitar.  Mrs.  Smith’s  prior  experience 
includes  2*/i  years  with  Message  Fac¬ 
tors,  Inc.  of  Memphis  where  she  was  a 
field  director.  More  recently  she  held  a 
copy  writing  position  with  the  Tennessee 
Department  of  Tourist  Development’s 
information  division. 

*  ♦ 

Barry  Schikfman,  33,  an  assistant  met¬ 
ropolitan  editor,  was  named  metropoli¬ 
tan  editor,  Hartford  Courant,  succeeding 
Stanley  Simon,  who  has  taken  a  year’s 
leave  of  absence. 

♦  *  * 

Five  executives  were  appointed  vice- 
presidents  of  Philadelphia  Newspapers 
Inc.,  publisher  of  the  Philadelphia  In¬ 
quirer  and  Philadelphia  Daily  News 
They  are  William  W.  Broom, 
vicepresident-public  affairs;  John  J. 
Brown,  vicepresident-circulation;  John 
P.  Corcoran,  vicepresident-production; 
Robert  J.  Hall,  vicepresident-finance 
and  treasurer,  and  Jerome  Tilis, 
vicepresident-advertising  sales  and  mar¬ 
keting. 

♦  ♦  * 

Michael  D.  Rindahl  was  appointed 
editor  and  publisher  of  the  Quay  County 
Sun  atTucumcari,  New  Mexico.  His  pre¬ 
vious  experience  includes  sports  editor 
of  the  Crookston  (Minn.)  Daily  Times, 
assistant  managing  editor  of  the 
Crookston  (Minn.)  Daily  Times  and  for 
the  past  four  years  assistant  classified 
manager  of  the  Galveston  (Tex.)  Daily 
News. 
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Philip  S.  Heisler,  managing  editor  of 
the  Baltimore  Evening  Sun,  announced  a 
major  reorganization  of  the  local  news 
department. 

•  Robert  Keller,  city  editor,  was 
named  to  the  newly  created  position  of 
metropolitan  editor. 

•  William  E.  N.  Hawkins,  assistant 
city  editor,  has  replaced  Keller  as  city 
editor  and  Sharon  A.  Dickman,  reporter, 
was  named  assistant  city  editor. 

•  Michael  K.  Hirten,  business  re¬ 
porter,  since  1976,  was  named  financial 

editor.  a.  ...  ... 

♦  ♦ 

John  Riemann,  formerly  a  University 
of  Texas  at  Arlington  journalism 
student — named  sports  editor  of  the 
Pauls  Valley  (Okla.)  Daily  Democrat. 

Hn  if  H/i 

Bill  Moore,  Jr.,  formerly  El  Paso 
Times  police  reporter/medical  writer  and 
sports  writer  for  the  Benton  Harbor 
(Mich.)  Palladium-Herald — named  news 
and  sports  editor  of  the  Fort  Stockton 
(Tex.)  Pioneer. 

tit  lit  if 

Mary  Maynard,  assistant  circulation 
manager  of  the  Daily  Olympian,  Olym¬ 
pia,  Washington,  was  promoted  to  circu¬ 
lation  director  of  that  30,000  circulation 
newspapier.  Maynard  joined  the  staff  of 
The  Olympian  three  years  ago  as  a  dis¬ 
trict  sales  manager.  Maynard  replaces 
Milo  W.  Bloss  who  transferred  to  the 
Statesman-Journal  in  Salem,  Oregon  as 
their  circulation  director.  Darryl  Nelson 
was  promoted  to  classified  advertising 
manager  at  the  Daily  Olympian.  He  re¬ 
places  Jacob  A.  Emry,  retired. 


Hook  Hegemann 


Gary  Hook,  formerly  with  Fort 
Meyers  (Fla.)  News-Press  was  trans¬ 
ferred  to  Bridgewater  (N.J.)  Courier- 
News  as  managing  editor  in  charge  of  co¬ 
ordinating  and  supervising  the  work  of 
various  editoral  departments.  Donna 
Hegemann,  assistant  city  editor,  was 
named  assistant  managing  editor/metro. 
*  *  * 

Tom  Markey,  reporter  for  Pemiscot 
Journal  and  Democrat-Argus  in 
Caruthersville,  Mo.  for  over  50  years, 
retired  at  age  76  last  month.  According  to 
editor  Charles  Brady,  Markey  was  the 
oldest  newspaperman  in  the  Pemiscot 
County. 

if  if  if 

Robert  N.  Recore  is  the  new  retail  ad¬ 
vertising  manager  for  the  Worcester 
(Mass.)  Te'egram  and  Evening  Gazette. 
Glenn  A.  Croteau  is  succeeding  Recore 
as  classified  advertising  manager. 


Reaching 

Buffalo’s 

ADI 

takes 

moreffian 

news. 


Seven-day-a-week  coveraae 
isn’t  enough  for  this  area.  Even  Tor 
our  paper.  So  we  created  Gusto, 
Sports  Magazine  and  Sunday  Mag¬ 
azine.  With  an  Effective  Buying 
Income  of  10.3  billion  dollars  annu¬ 
ally,  1.8  million  consumers  in 
Buffalo’s  ADI  are  interested  in  this 
area’s  leisure  activities.  They  read 
Friday’s  Gusto  for  great  food,  great 
shows,  great  listening  and  great 
entertainment.  Saturday’s  Sports 
Magazine  involves  them  in  the  ath¬ 
letic  world.  The  plays.  The  players. 
The  teams,  standings  and  schedules. 
Our  Sunday  Roto  Magazine  lets 
them  know  about  colorful  people, 
issues  and  the  local  history  that 
surrounds  them. 

They  are  the  kind  of  consumer 
you’re  after.  And  they  have  an  avid 
interest  in  us.  Our  demographics 
prove  it. 

So  put  your  media  message  in 
front  of  an  active  consumer  where 
it  will  do  the  most  good.  Put  it  into 
the  Buffalo  Evening  News. 

For  more  information  on  us, 
call  Hugh  G.  Monaghan  at 
(716)  849-3422. 

We  deliver.  7  days  a  week. 

Buffalo 
Evening  News 

One  News  Plaza 

Buffalo.  New  York  14240  UmBI 
Represented  nationally  by  Story  &  Kelly-Smith 
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Cigarette  brand  ads 
rolled  out  nationally 

Lorillard  is  going  national  with 
Triumph,  a  cigarette  brand  which  it 
began  testing  with  Kent  III  in  four  local 
markets. 

At  3  mg.  tar,  both  brands  are  in  the 
ultra-low  tar  (under  5  mg.)  category. 
Kent  III  went  national  in  January. 
Triumph  stayed  in  the  test  market  stage 
through  May. 

Lorillard  spokesperson  Sarah  Ridge¬ 
way  pointed  out  Kent  III  had  the  advan¬ 
tage  of  an  established  brand  name. 
Triumph  did  not.  It  made  good  business 
sense  to  test  Triumph  a  little  longer,  she 
said. 

Foot,  Cone  &  Belding  Advertising 
which  handles  Kent  III  will  also  handle 
Triumph’s  advertising.  Both  Lorillard 
and  F&B  are  guarded  about  how  much  is 
being  spent  on  this  newest  brand  intro¬ 
duction.  However,  Curtis  Judge,  Loril- 
lard’s  president  has  said  that  the  intro¬ 
ductory  Triumph  campaign  will  be  com¬ 
petitive  with  other  major  brand  introduc¬ 
tions. 

$30  million  is  the  ball  park  figure  for 
the  introductory  campaigns  of  both 
Philip  Morris'  Merit  and  R.J.  Reynold's 
Real  brand  cigarettes. 

According  to  Ridgeway,  the  Triumph 
introduction  will  rely  heavily  on  news¬ 
papers.  She  added  that  the  newspaper 
ads  will  be  of  a  very  “impactful”  size. 

The  Kent  III  brand  which  has  been 
advertised  heavily  in  newspapers  is,  ac¬ 
cording  to  company  figures,  approaching 
one  percent  of  the  total  cigarette  market 
which  is  said  to  be  worth  nearly  $100 
million  at  the  manufacturer's  level. 


Annonncuig. 

goodlasleatonly 

Sm^tar. 


TRIUMPH. 

Onr  d  the  lowTit  cararaoeft  you  can  awkr. 

IV  <nr  wiOi  taif  Mtuu^  Id  with. 


Ad  roll-out 


category,  a  category  which  is  enjoying  an 
even  higher  annual  growth  rate  than  the 
low  tar  (under  15  mg.)  category. 

Besides  Triumph  and  Kent  III  Lorril- 
lard  also  has  Kent  (12  mg.).  Golden 
Lights  (8  mg.)  and  True  (5  mg.)  in  the  low 
tar  category,  and  also  Newport  and  Old 
Gold.  Lorillard’s  total  share  of  market  is 
9.6%.  Lorillard  is  a  division  of  Loews 
Theatres. 

Going  to  China 

Lawrence  Pinkham,  who  chairs  the 
journalism  program  at  the  University  of 
Massachusetts,  Amherst,  is  going  to 
China  in  September  to  start  a  year’s  stay, 
working  with  Chincese  journalists. 

Pinkham,  a  former  reporter  for  the 
Wall  Street  Journal  and  United  Press  In¬ 
ternational,  has  accepted  a  family  invita¬ 
tion  from  the  New  China  News  Agency, 
New  York,  and  will  exchange  journalism 
ideas  with  40  English-speaking  students 
at  the  Peking  Academy  of  Social  Sci¬ 
ences  Journalism  Institute.  Jim  Boylan, 
former  editor  of  Columbia  Journalism 
Review,  will  assume  Pinkham’s  UMass 
duties  for  the  1979-80  academic  year. 

Sales  Coordinator 

EixiAR  Am  en,  55,  sports  editor  of  the 
Nashville  Banner  since  1968,  has  ac¬ 
cepted  the  position  of  director  of  media 
relations  at  Churchill  Downs  in  Louis¬ 
ville.  Allen  has  been  a  Banner  staffer  for 
37  years.  He  is  president  of  the  Football 
Writers  Association  of  America.  Last 
year  he  was  president  of  the  United 
States  Basketball  Writers  Association. 
He  is  the  only  writer  ever  to  hold  both 
presidencies. 

Race  track  pr 

Conrad  Ki.oh  has  been  named  general 
sales  coordinator  for  the  Arizona  Repub¬ 
lic  and  the  Phoenix  Gazette.  He  will 
coordinate  activities  of  the  circulation, 
advertising  and  promotion  departments. 

Kloh  was  formerly  director  of  sales  for 
the  Boston  Herald  American.  Before 
that  he  was  advertising  vice  president  of 
the  San  Antonio  Express-News,  retail 
manager  of  the  Houston  Post,  and  sales 
training  manager  of  the  San  Francisco 
Examiner. 

Joins  college 

David  S.  Dii.lon,  formerly  editor  and 
general  manager  of  the  Norwich  (N.Y.) 
Sun,  has  joined  the  University  of  Ver¬ 
mont,  at  Burlington,  as  associate  direc¬ 
tor  of  public  relations  with  responsibility 
for  news,  information  and  periodicals 
publishing.  He  was  among  133  applicants 
for  the  position.  He  was  with  the  AP  at 
one  time. 


NEW  EXEC — James  A.  Engle,  38,  has 
been  named  assistant  general  manager 
of  the  San  Antonio  (Tex.)  Light.  Engle 
comes  to  the  Light  directly  from  the 
Washington  Post,  where  he  was  a  circu¬ 
lation  department  executive.  Previous 
to  his  career  in  the  nation's  capital,  he 
was  circulation  director  of  the 
Greensboro  (N.C.)  News-Record.  His 
early  newspaper  career  started  in  1965 
with  the  Chicago  Sun-Times  where  he 
held  several  managerial  positions. 


Heads  Athens  bureau 

Doyle  McManus  was  appointed  chief 
of  the  Los  Angeles  Times  Athens 
Bureau.  He  replaces  the  late  Joe  Alex 
Morris  Jr.,  who  was  killed  February  9 
while  covering  the  turmoil  in  Iran. 
McManus  joined  the  Times  in  July,  1978 
from  United  Press  International,  where 
he  was  UPI’s  Belgrade,  Yugoslavia, 
bureau  chief.  He  was  with  UPl  for  VA 
years. 

Production  chief 

Jack  Dodcjen,  a  former  Gannett  News¬ 
papers  production  executive,  has  been 
appointed  production  director  of  the 
Gore  Newspapers,  the  Fort  Lauderdale 
(Fla.)  News  and  Sun-Sentinel,  a  division 
of  the  Tribune  Company.  A  graduate  of 
the  Rochester  Institute  of  Technology, 
Dodgen  worked  for  the  Denver  (Colo.) 
Post,  the  Rockford  (III.)  Register  and 
Cocoa  (Fla.)  Today. 

Special  editor 

Joseph  Sharkey  has  joined  the  editorial 
staff  of  the  Camden  (N.J.)  Courier-Post 
as  special  projects  editor.  He  was  for¬ 
merly  assistant  metropolitan  editor  for 
the  Philadelphia  Bulletin.  He  was  also  a 
columnist  and  reporter  for  the  Philadel¬ 
phia  Inquirer  where  he  won  five  Key¬ 
stone  Press  awards. 

On  the  board 

Garth  C.  Reeves,  Sr.,  publisher  of  the 
Miami  (Fla)  Times,  was  elected  vice- 
chairman  of  Miami-Dade  Community 
College’s  District  Board  of  Trustees. 
Jack  Kassewitz,  a  columnist  for  the 
Miami  News,  was  reelected  chairman. 
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(Continued  from  page  8) 

July  2,  1979:  Berkeley,  California; 
Alameda  County  Superior  Court;  Bank 
robbery  case;  Pretrial  suppression  pro¬ 
ceeding. 

Defense  counsel  for  one  of  six  co¬ 
defendants  moved  to  seal  pretrial  sup¬ 
pression  hearing  on  the  grounds  that 
news  accounts  might  prejudice  defen¬ 
dant’s  right  to  obtain  an  impartial  jury, 
citing  California  Penal  Code  Section  868 
requiring  closed  pretrial  proceedings 
merely  upon  the  motion  of  the  defense. 
One  co-defendant  opposed  motion  citing 
the  right  to  a  public  trial  provision  of  the 
Sixth  Amendment.  Prosecution  took  no 
position  on  the  motion.  Oakland  Tribune 
intervened. 

Judge  denied  closure  motion  on 
grounds  that  state  law  was  unconstitu¬ 
tionally  overbroad  and  because  at  least 
one  co-defendant  wanted  the  pretrial 
proceeding  open. 

State  V.  Brooks,  No.  74625  (Calif. 
Super.  Ct.,  Alameda  County,  July  2, 
1979). 

July  2,  1979:  Oakland,  California; 
Alameda  County  Superior  Court;  First 
degree  murder  case:  Pretrial  suppression 
hearing. 

Defense  counsel  made  motion  to  seal 
pretrial  proceeding  from  the  press  and 
the  public  on  the  grounds  that  news  ac¬ 
counts  would  prejudice  the  defendant’s 
right  to  obtain  an  impartial  jury.  Prosecu¬ 
tor  opposed  the  motion.  San  Francisco 
Examiner  reporter  verbally  opposed  the 
motion.  Judge  took  motion  under  con¬ 
sideration. 

July  5,  1979:  Motion  withdrawn; 
charges  against  defendant  reduced. 

State  V.  Reilly,  No.  663-42  (Calif. 
Super.  Ct.,  Alameda  County  July  2, 
1979). 

July  13,  1979:  Oakland,  California; 
Alameda  County  Superior  Court;  Bingo 
game  murder  case. 

Defense  counsel  made  motion  to  seal 
pretrial  proceeding  under  California  clo¬ 
sure  law  and  cited  Gannett.  Prosecutor 
and  press  opposed  the  motion.  Opposi¬ 
tion  filed  by  (Oakland  Tribune,  San  Fran¬ 
cisco  Examiner  and  San  Francisco 
Chronicle. 

Judge  ordered  proceeding  closed  say¬ 
ing  Gannett  gave  him  no  discretion  to 
keep  the  proceeding  open. 

People  V.  Jones,  Powell  and  Brown, 
No.  68392A  (Calif.,  Alameda  County 
Superior  Court  July  13,  1979). 

COLORADO 

July  17,  1979:  Colorado;  Littleton  Ju¬ 
dicial  District  Court;  Murder  case:  trail. 

Defense  counsel  made  motion  to  close 
trial  on  the  grounds  that  news  accounts 
might  prejudice  the  defendant’s  right  to 
obtain  an  impartial  jury.  Prosecution  op¬ 
posed.  No  reported  press  objection. 

Judge  denied  motion. 

People  V.  Bartowsheski,  No.  79CR- 
516  (Colo.,  18th  Dist.  July  17,  1979). 
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July  23,  1979:  Colorado;  Golden  Judi¬ 
cial  District  Court;  Conspiracy  to  dis¬ 
pense  dangerous  drugs  case:  Pretrial 
proceeding  to  suppress  evidence. 

Defense  counsel  for  two  of  23  defen¬ 
dants  made  motion  to  seal  pretrial  pro¬ 
ceeding  on  the  grounds  that  news  ac¬ 
counts  might  prejudice  the  defendant’s 
right  to  obtain  an  impartial  jury.  Prosecu¬ 
tion  took  no  position.  No  reported  press 
objection. 

August  1,  1979:  Closure  motion  pend¬ 
ing,  Golden  Judicial  District  Court. 

People  V.  Case,  No.  79-CR496  (1st 
Dist.  July  23,  1979). 

ILLINOIS 

July  28,  1979:  Mount  Carroll,  Illinois; 
Carroll  County  Circuit  Court;  Murder 
case:  Pretrial  proceeding  to  suppress 
evidence. 

Defense  counsel  made  motion  to  seal 
pretrial  proceedings  to  the  public  and 
press  on  grounds  that  news  accounts 
might  prejudice  the  defendant’s  right  to 
obtain  an  impartial  jury.  Prosecution  ap¬ 
parently  took  no  position. 

Judge  ordered  proceeding  closed  citing 
Gannett. 

State  V.  Nichols,  No.  79CF22  (Ill.  Cir. 
Ct.,  Carroll  County  July  28,  1979). 

IOWA 

July  25,  1979:  Des  Moines,  Iowa; 
Counterfeiting;  Trial  Defense;  Closure 
Pending. 

MARYLAND 

December  1,  1977:  Baltimore,  Mary¬ 
land;  U.S.  District  Court;  Influence 
peddling  and  tax  evasion  case  against 
Mr.  &  Mrs.  Hancho  Kim,  an  associate  of 
Korean  businessman  Tongsun  Park:  Pre¬ 
trial  proceeding  for  discovery  of  evi¬ 
dence,  to  suppress  evidence  and  to  dis¬ 
miss  the  indictment. 

U.S.  attorney  and  defense  counsel 
made  motion  to  seal  pretrial  proceedings 
and  accompanying  briefs  on  the  grounds 


Cartoon  by  Gary  W.  Varvel,  Indianapoiis  News. 

that  it  was  necessary  in  order  to  preserve 
grand  jury  secrecy. 

Judge  ordered  proceedings  closed, 
documents  and  transcripts  of  proceed¬ 
ings  sealed  and  barred  press  and  the  pub¬ 
lic  from  the  courtroom,  citing  the  neces¬ 
sity  for  grand  jury  secrecy.  Baltimore 
Sun  Newspapers  attempted  to  intervene: 
intervention  was  denied  and  the  Sun 
Newspapers  filed  a  suit. 

April  10,  1978:  U.S.  District  Court  af¬ 
firmed  the  ruling.  Sun  Newspapers  ap¬ 
pealed. 

August  1,  1979:  Appeal  pending  before 
U.S.  Court  of  Appeals,  4th  Cir. 

A.S.  Abell,  Co.  v.  Miller,  No.  M-78- 
364  (D.  Md.  April  10,  1978). 

July  13,  1979:  Annapolis,  Maryland; 
Anne  Arundel  County  Court;  Arson 
case:  Pretrial  proceedings  to  suppress 
incriminating  statement. 

Defense  counsel  made  motion  to  seal 
pretrial  proceedings  on  the  grounds  that 
news  accounts  might  prejudice  the  de¬ 
fendant’s  right  to  obtain  an  impartial 
jury.  Prosecution  and  the  press  did  not 
object. 

Judge  ordered  the  proceeding  closed 
and  indicated  that,  based  on  Gannett,  he 
might  even  close  the  trial. 

People  V.  Beachem,  No.  22083  (Md., 
Anne  Arundel  County  Ct.  July  13, 1979). 

July  25, 1979:  Westminster,  Maryland; 
Carroll  County  Circuit  Court;  Rape  case: 
Trial. 

Defense  counsel  made  motion  to  close 
trial  on  grounds  that  public  trial  would  be 
embarrassing  to  victim.  Prosecution  did 
not  oppose.  Press  attempted  to  object 
but  was  denied. 

Judge  ordered  the  trial  closed. 

State  V.  Hicks,  No.  5003  (Md.  Carroll 
County,  Cir.  Ct.  July  25,  1979). 

MAINE 

July  27,  1979:  Ellsworth,  Maine;  Mur¬ 
der;  Pretrial  defense  motion;  closure  re¬ 
fused. 

(Continued  on  page  24) 
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MASSACHUSETTS 

July  20,  1979:  New  Bedford,  Mas¬ 
sachusetts;  Bristol  County  Superior 
Court;  Kidnap-murder  case:  Pretrial 
proceeding  to  suppress  confession. 

Defense  counsel  made  motion  to  seal 
pretrial  proceeding  from  the  press  and 
the  public  on  the  grounds  that  news  ac¬ 
counts  might  prejudice  the  defendant’s 
right  to  obtain  an  impartialjury.  Prosecu¬ 
tor  joined  in  the  motion.  Press  appar¬ 
ently  did  not  object. 

Judge  ordered  proceeding  sealed,  cit¬ 
ing  Gannett. 

Commonwealth  v.  Silva,  Nos.  4000 
and  4001  (Mass.  Superior  Court,  Bristol 
County  July  20,  1979). 

NEBRASKA 

July  10,  1979:  Omaha,  Nebraska; 
Douglas  County  District  Court;  First  de¬ 
gree  murder  case:  Pretrial  proceeding  to 
suppress  evidence. 

Elefense  counsel  made  motion  to  seal 
pretrial  proceeding  from  the  press  and 
the  public  on  the  grounds  that  news  ac¬ 
counts  might  prejudice  the  defendant’s 
right  to  obtain  an  impartialjury.  Prosecu¬ 
tor  did  not  oppose  the  motion.  Omaha 
World-Herald  filed  motion  in  opposition. 
Motion  dismissed. 

Judge  ordered  proceeding  sealed  to  the 
press  and  the  public.  No  appeal  has  been 
taken  as  of  August  1. 

State  V.  Harper,  No.  104-228  (Neb. 
Dist.  Ct.,  Douglas  County  July  10, 1979). 

July  31,  1979:  Carney,  Nebraska;  Buf¬ 
falo  County  District  Court;  rape  case: 
Pretrial  proceeding  to  suppress  evi¬ 
dence. 

Defense  counsel  made  motion  to  seal 
pretrial  proceeding  from  the  press  and 
the  public  on  the  grounds  that  news  ac¬ 
counts  would  be  embarrassing  to  the  vic¬ 
tim.  Prosecutor  apparently  took  no  posi¬ 
tion.  Carney  Hub  and  broadcast  media 
verbally  opposed  the  motion. 

Judge  ordered  proceeding  sealed. 

State  V.  Earlgewecke ,  No.  5861  (Neb. 
Dist.  Ct.,  Buff^o  County  July  31,  1979). 

July  30,  1979:  Papillion,  Nebraska; 
Sarpy  County  District  Court;  First- 
degree  murder  case  involving  seven  de¬ 
fendants:  Pretrial  hearing  on  the  indict¬ 
ment. 

Defense  counsel  made  motion  to  seal 
pretrial  proceedings  on  the  grounds  that 
news  accounts  would  prejudice  the  de¬ 
fendants’  right  to  obtain  an  impartial 
jury.  Prosecutor  took  no  position. 
Omaha  World  Herald  and  other  press 
groups  opposed. 

Judge  sealed  the  proceedings,  citing 
Gannett. 

State  V.  Leander  (Sarpy  County  Dist. 
Ct.  July  30,  1979). 
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July  31,  1979:  Aurora,  Nebraska; 
Hamilton  County  Court;  School  superin¬ 
tendent  embezzlement  case:  Pretrial 
proceeding  to  suppress  evidence. 

Defense  counsel  made  motion  to  seal 
pretrial  proceeding  from  the  press  and 
the  public  on  the  grounds  that  news  ac¬ 
counts  might  prejudice  the  defendant’s 
right  to  obtain  an  impartialjury.  Prosecu¬ 
tor  did  not  oppose  the  motion. 

Judge  ordered  proceeding  sealed. 

State  V.  Zichek,  No.  12266-22  (Neb., 
Hamilton  County  Court  July  31,  1979). 

NEW  YORK 

March  7,  1979:  Albany,  New  York; 
Albany  County  Court;  Assault  case:  Pre¬ 
trial  proceeding  to  suppress  evidence. 

Defense  counsel  made  motion  to  seal 
co-defendant’s  pretrial  proceeding  to 
suppress  evidence  on  grounds  that  news 
accounts  of  co-defendant’s  confession 
might  prejudice  defendant’s  right  to  ob¬ 
tain  an  impartialjury.  Prosecutor  joined 
the  motion.  Co-defendant  did  not  oppose 
the  motion. 

Judge  ordered  co-defendant  proceed¬ 
ing  sealed.  An  Albany  Times-Union  re¬ 
porter  tried  to  enter  the  courtroom  dur¬ 
ing  the  proceeding  but  was  not  permitted 
to  do  so. 

After  the  closure  was  ordered,  defen¬ 
dant  entered  a  plea  of  guilty,  a  proceed¬ 
ing  which  was  also  closed:  Times-Union 
filed  appeal  seeking  to  declare  the  clo¬ 
sure  order  invalid. 

August  1,  1979:  Times-Union  appeal 
pending  before  New  York  Supreme 
Court  Appellate  Division,  Albany. 

Hears t  Corporation  v.  Clyne,  No. 
35510  (N.Y.  Sup.  Ct.  App.  Div.  April  4, 
1979). 

March  20,  1979:  New  York  City;  Su¬ 
preme  Court,  Bronx  County;  Subway 
murder  case  against  youth  treated  as  an 
adult  under  Youth  Offender  Act:  Pretrial 
proceeding  to  suppress  confession. 

Defense  counsel  made  motion  to  seal 
pretrial  proceeding  on  grounds  that  pub¬ 
licity  would  be  prejudicial  to  the  defen¬ 
dant’s  right  to  obtain  an  impartial  jury: 
Prosecution  opposed  the  closure.  New 
York  Daily  News  filed  a  motion  in  objec¬ 
tion  to  the  closure. 

Judge  ordered  the  proceedings  closed 
on  grounds  of  prejudicial  publicity:  New 
York  News  appealed  to  the  Appellate  Di¬ 
vision  which  upheld  the  trial  judge:  New 
York  News  appealed  to  the  Court  of  Ap¬ 
peals. 

July  9,  1979:  New  York  Court  of  Ap¬ 
peals  affirmed  the  closure  citing  Gan¬ 
nett. 

In  re  Merola,  No.  353  (N.Y.  Ct.  App. 
July  7,  1979). 

July  5, 1979:  New  York  City;  Supreme 
Court,  New  York  County;  Attempted 
murder  case:  Post-conviction  sentencing 
hearing. 

Defense  counsel  made  motion  to  seal  a 
sentencing  hearing  for  defendant  con¬ 


victed  of  attempted  murder,  citing 
danger  of  prejudicial  publicity  to  the  de¬ 
fendant  in  a  second  but  unrelated  pend¬ 
ing  murder  charge  against  him.  Prosecu¬ 
tion  opposed  the  closure  motion.  News- 
day  and  The  New  York  Times  filed  a  mo¬ 
tion  opposing  the  closure. 

July  24,  1979:  Judge  declined  to  seal 
the  proceedings. 

People  V.  Wright,  No.  1396/78  (N.Y. 
Sup.  Ct.,  N.Y.  County  July  24,  1979). 

July  5,  1979:  Buffalo,  New  York; 
Municipal  Court;  Assault  case  against 
Roman  Catholic  nun  accused  of  mistreat¬ 
ing  a  student:  Probable  cause  hearing  on 
arrest  warrant. 

Defense  counsel  made  motion  to  seal 
hearing  on  grounds  of  the  danger  of  per¬ 
sonal  embarrassment  to  defendant.  Pros¬ 
ecution  and  press  did  not  object. 

Judge  ordered  proceeding  sealed. 

Dickerson  v.  Bronisia,  No.  2C22233 
(Buff.  Mun.  Ct.  July  6,  1979). 

July  16,  1979:  Rochester,  New  York; 
Monroe  County  Court;  Murder  case: 
Pretrial  suppression  proceeding. 

Defense  counsel  made  motion  to  seal 
pretrial  proceeding  on  grounds  that  news 
accounts  might  prejudice  the  defendant’s 
right  to  obtain  an  impartialjury.  Prosecu¬ 
tion  did  not  oppose. 

Judge  denied  motion  on  grounds  that 
an  insufficient  showing  had  been  made 
that  there  would  be  jury  bias  from  news 
reports. 

People  V.  Taylor,  No.  263/79  (N.Y., 
Monroe  County  Court  July  16,  1979). 

July  19,  1979:  Albany,  New  York;  Al¬ 
bany  County  Court;  Burglary  case 
against  two  suspended  police  officers: 
Pretrial  proceeding  to  suppress  in¬ 
criminating  statements. 

Defense  counsel  made  motion  to  seal 
pretrial  proceeding  from  the  press  and 
public  on  grounds  that  news  accounts 
would  prejudice  the  defendant’s  right  to 
obtain  an  impartial  jury.  Co-defense 
counsel  and  prosecutor  joined  in  the  mo¬ 
tion.  Knickerbocker  News  reporter  ver¬ 
bally  protested  the  motion. 

Judge  ordered  proceedings  sealed  to 
the  press  and  the  public  and  transcripts 
sealed  until  a  verdict  or  other  disposition 
is  reached. 

People  V.  Buchanan  and  Vita,  No. 
3036-79  (N.Y.,  Albany  County  July  19, 
1979). 

July  20,  1979:  Albany,  New  York:  Al¬ 
bany  County  Court;  Illegal  drug  posses¬ 
sion  case:  Pretrial  suppression  proceed¬ 
ing  involving  a  confession. 

Defense  counsel  made  motion  to  seal 
pretrial  proceeding  from  the  press  but 
not  the  public  on  the  grounds  that  news 
accounts  would  prejudice  the  defen¬ 
dant’s  right  to  obtain  an  impartial  jury. 
Prosecutor  opposed  the  motion.  Knick¬ 
erbocker  News  reporter  present  in  court¬ 
room  verbally  objected. 

Judge  ordered  proceedings  sealed  to 
the  press  but  permitted  public  to  attend 
and  issued  an  order  to  the  public  not  to 
(Continued  on  page  25) 
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{Continued  from  page  24) 
disclose  to  anyone  what  occurred  during 
the  proceeding.  Proceeding  adjourned 
until  August  22. 

August  1,  1979:  Order  remains  in  ef¬ 
fect.  Knickerbocker  News  planning  to 
appeal. 

People  Sullivan,  No.  3721-79  (N.Y., 
Albany  County  August  1,  1979). 

July  25,  1979:  Albany,  New  York;  Al¬ 
bany  County  Court;  Sodomy  case:  trial. 

Witness’  counsel  made  motion  to  close 
trial  during  witness’  testimony  on 
grounds  that  news  accounts  of  the  tes¬ 
timony  would  prejudice  the  witness’ 
right  to  obtain  an  impartial  jury  in  a  later 
trial  on  a  pending  related  charge.  The 
defense  counsel  joined  the  motion.  Pros¬ 
ecutor  opposed  the  motion.  Press  did  not 
oppose  the  motion. 

Judge  denied  motion  to  close  the  trial. 

People  Angus,  No.  104-69-78  (N.Y., 
Albany  County  July  25,  1979). 

July  30,  1979:  Albany,  New  York;  Al¬ 
bany  County  Court;  Burglary  case:  Pre¬ 
trial  proceeding  to  suppress  incriminating 
statement. 

Defense  counsel  made  motion  to  seal 
pretrial  proceeding  from  the  press  and 
the  public  on  the  grounds  that  news  ac¬ 
counts  might  prejudice  the  defendant’s 
right  to  obtain  an  impartial  jury.  Prosecu¬ 
tor  opposed  the  motion. 

Judge  denied  motion  to  seal  the  pro¬ 
ceeding  on  grounds  that  there  had  been 
insufficient  publicity  to  justify  a  closed 
proceeding. 

Judge  denied  motion  to  seal  the  pro¬ 
ceeding. 

People  V.  Webb,  No.  399-79  (N.Y., 
Albany  County  July  30,  1979). 

OKLAHOMA 

July  18,  1979:  Oklahoma  City,  Ok¬ 
lahoma;  U.S.  District  Court;  Conspiracy 
charge  against  a  state  senator  and  three 
others  to  influence  bank  loan  case:  Pre¬ 
trial  proceeding  to  suppress  evidence. 

U.S.  Attorney  made  motion  to  seal  all 
pretrial  proceedings  and  documents  on 
the  grounds  that  news  accounts  might 
prejudice  the  government’s  and  the  de¬ 
fendant’s  right  to  obtain  an  impartial 
jury.  Defense  counsel  opposed  motion, 
citing  right  to  public  trial  provision  of  the 
Sixth  Amendment.  Daily  Oklahoman 
opposed  motion. 

Judge  denied  closure  motion  on  the 
grounds  that  Gannett  can  only  be  in¬ 
voked  by  the  defense  and  not  by  the 
prosecution. 

U.S.  V.  Stipe,  No.  79-123  (D.  Okla. 
July  18,  1979). 

July  26,  1979:  Oklahoma  City,  Ok¬ 
lahoma;  Murder;  Pretrial  defense  mo¬ 
tion;  Closure  Refused. 

OHIO 

August  2,  1979;  Ashtabula,  Ohio;  kid¬ 
nap;  Pretrial  defense  motion;  closed  to 
public  and  press;  grounds  for  closure 
were  prejudice  to  jury. 
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PENNSYLVANIA 

March  28,  1977:  Media,  Pennsylvania; 
Court  of  Common  Pleas;  Murder  case 
against  W.A.  Boyle  for  the  death  of 
Joseph  Yablonski:  Pretrial  proceeding  to 
suppress  evidence. 

Defense  counsel  made  motion  to  seal 
pretrial  proceedings  and  transcripts 
under  Pennsylvania  court  rule  that  per¬ 
mits  total  secrecy  of  pretrial  proceedings 
merely  on  the  motion  of  the  defense. 
Prosecution  did  not  oppose.  Philadel¬ 
phia  Inquirer  and  other  news  organiza¬ 
tions  intervened  (this  case  was  consoli¬ 
dated  with  two  other  closure  motions  in 
two  unrelated  murder  trials). 

Judges  ordered  sealed  proceedings  and 
sealed  transcripts  in  all  three  cases. 

April  1978:  Pennsylvania  Supreme 
Court  upheld  trial  court  closures  and 
transcript  sealings. 

July  2,  1979:  U.S.  Supreme  Court  de¬ 
nied  review. 

Philadelphia  Newspapers,  Inc.  v. 
Jerome,  No.  78-155,  appeal  dismissed 
(U.S.  Sup.  Ct.  July  2,  1979). 

SOUTH  CAROLINA 

July  9,  1979:  Conway,  South  Carolina; 
County  Circuit  Court;  Murder,  rape,  as¬ 
sault  and  battery  with  intent  to  kill  case: 
Jury  selection  proceeding. 

Defense  counsel  made  motion  to  seal 
jury  voir  dire  proceedings  to  the  press, 
but  not  the  public,  on  grounds  that  pub¬ 
licity  could  jeopardize  a  fair  trial.  Pros¬ 
ecution  did  not  oppose.  Press  verbally 
objected. 

Judge  ordered  closure  to  press  but  not 
to  public. 

State  V.  Woomer,^  No.  79-GS-26-203 
(S.C.  Cir.  Ct.,  Horry  County  July  9, 
1979). 

TENNESSEE 

August  2,  1979:  Nashville,  Tennessee; 
U.S.  District  Court;  Prison  pardon  brib¬ 
ery:  Trial. 

Defense  counsel  for  one  of  five  co¬ 
defendants,  former  aides  to  former  Gov¬ 
ernor  Ray  Blanton  and  two  others,  made 
motion  to  seal  trial  from  the  public  and 
the  press  on  the  grounds  that  the  un¬ 
sequestered  jury  had  seen  news  accounts 
of  a  hearing  on  evidence  for  which  the 
jury  was  not  present.  One  co-defendant 
joined  the  motion.  Prosecutor  did  not 
oppose  the  motion.  The  Nashville  Ten¬ 
nessean,  Sigma  Delta  Chi,  and  two  tele¬ 
vision  stations  opposed  the  motion. 

August  6, 1979:  Motion  pending  before 
U.S.  District  Court. 

U.S.  V.  Benson,  No.  79-30054  (Middle 
D.  Tenn.  August  2,  1979). 

VIRGINIA 

September  11,  1978:  Hanover  County, 
Virginia;  Circuit  Court;  Motel  murder 
case  trial. 

Defense  counsel  made  motion  to  close 
entirely  to  the  public  and  the  press  the 
fourth  trial  (three  others  ended  in  a  mis¬ 


trial)  on  the  grounds  that  news  accounts 
might  prejudice  the  defendant’s  right  to 
obtain  an  impartial  jury  because  the  jury 
might  read  news  reports  of  evidence 
sought  to  be  introduced  but  not  intro¬ 
duced:  Prosecution  did  not  object. 

Judge  ordered  the  trial  closed  on 
grounds  of  prejudicial  publicity. 
Richmond  Times-Dispatch  and  News 
Leader  appealed  the  sealed  trial  to  the 
Virginia  Supreme  Court. 

July  9,  1979:  Virginia  Supreme  Court 
upheld  the  secret  trial,  citing  Gannett. 

In  re  Richmond  Newspapers,  Inc., 
appeal  denied.  No.  781598,  petition  for 
mandamus  denied  No.  781599,  petition 
for  prohibition  denied.  No.  781600  (Va. 
July  9,  1979). 

WASHINGTON 

July  19,  1979:  Seattle,  Washington; 
U.S.  District  Court;  Murder  case:  Pre¬ 
trial  proceeding  to  suppress  evidence. 

Defense  counsel  made  motion  to  seal 
pretrial  proceedings  on  the  grounds  that 
news  accounts  might  prejudice  the  de¬ 
fendant’s  right  to  obtain  an  impartial 
jury.  Prosecution  opposed  motion:  Seat¬ 
tle  Times  and  Seattle  Post-Intelligencer 
intervened. 

July  27, 1979:  Judge  denied  the  motion 
to  seal  proceeding  on  grounds  that  an 
insufficient  showing  had  been  made  that 
there  would  be  jury  bias  from  news  re¬ 
ports. 

U.S.  V.  Baker,  No.  CR  79-159  (W.D. 
Wash.  July  19,  1979). 

WISCONSIN 

July  6,  1979:  Madison,  Wisconsin; 
Dane  County  Circuit  Court;  Baseball  bat 
assault  case:  Pretrial  suppression  pro¬ 
ceeding. 

Defense  nounsel  made  motion  to  close 
upcoming  trial  on  grounds  that  news  ac¬ 
counts  might  prejudice  the  defendant’s 
right  to  obtain  an  impartial  jury  in 
another  pending,  but  unrelated  trial. 
Prosecutor  and  press  made  no  objection. 

Judge  denied  motion  on  grounds  that 
there  were  alternatives  to  closure  avail¬ 
able  to  defendant.  Defense  counsel  ap¬ 
pealed  to  state  court  of  appeals. 

July  8,  1979:  Judge  for  appeals  court 
issued  stay  of  proceedings  until  the  full 
court  could  consider  the  appeal. 

August  1,  1979:  Appeal  pending. 

People  V.  Allen,  79-78CF173  (Wiscon¬ 
sin  Cir.  Ct.,  Dane  County  July  8,  1979). 

July  20,  1979:  Madison,  Wisconsin; 
Dane  County  Circuit  Court;  Murder 
case:  Pretrial  proceeding  to  suppress 
evidence. 

Defense  counsel  made  motion  to  seal 
pretrial  proceeding  from  the  press  but 
not  the  public  on  grounds  that  news  ac¬ 
counts  might  prejudice  the  defendant’s 
right  to  obtain  an  impartial  jury.  Prosecu¬ 
tion  and  the  Wisconsin  Freedom  of  In¬ 
formation  Council  opposed  the  motion. 

Judge  refused  to  order  closure. 

People  V.  Drogsvold,  No.  79-CF  347 
(Continued  on  page  26) 
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Writing  sessions  for  reporters 


(The  Nashville  Banner  has  begun  an  ongo¬ 
ing  program  to  improve  the  newspaper’s 
writing  and  to  make  the  newspaper  more 
readable.  Assistant  city  editor  Lynn 
Landrum,  26,  conducts  the  program  in 
IV2  hour  sessions  with  each  reporter.) 

By  Lynn  Landrum 

An  editor  who  takes  the  time  to  talk  to 
reporters  about  their  writing  may  be  in 
for  a  few  surprises. 

1  was. 

When  the  Nashville  Banner  launched  a 
program  to  improve  its  writing,  I  ex¬ 
pected  quite  a  few  gripes  and  grumbles 
from  reporters. 

Here’s  what  I  found  out: 

•  Most  reporters  don’t  resent  a  review 
and  critique  of  their  recent  stories.  Many 
welcome  the  chance  to  talk  about  their 
good  and  bad  writing  habits. 

•  Most  writers  can  spot  writing  prob¬ 
lems  if  given  time  to  reflect.  After  study¬ 
ing  a  list  of  sample  paragraphs,  almost  all 
Banner  reporters  could  identify  the 
flaws,  even  in  paragraphs  from  their  own 
stories. 


The  Banner’s  writing  program,  aimed 
at  making  the  newspaper  more  readable, 
includes  an  individual  session  with  each 
reporter.  The  session  begins  with  a  gen¬ 
eral  discussion  of  the  writer’s  style,  his 
approach  to  writing  on  deadline  and  his 
opinion  of  the  way  his  stories  are  edited. 
Surprisingly,  some  reporters  felt  theii 
stories  weren’t  edited  enough.  They 
were  eager  for  more  feedback,  even  if  it 
meant  rewriting  a  story. 

The  session  then  turns  to  a  list  of  writ¬ 
ing  guidelines  I  prepared  for  the  pro¬ 
gram.  The  list,  which  focuses  on  leads, 
language,  organization  and  clarity,  is  in¬ 
tentionally  brief.  Most  reporters  won’t 
read  or  use  a  lengthy  tome  of  dos  and 
don’ts. 

The  most  important  part  of  each  ses¬ 
sion  is  the  review  of  the  writer’s  recent 
work.  I  go  over  several  stories  in  detail, 
pointing  out  the  strengths  and  weak¬ 
nesses. 

We  also  plan  to  do  follow-UD  sessions, 
with  special  programs  on  specific  topics, 
like  feature  writing  and  headline  writing. 

For  those  who  want  to  try  a  similar 


WRITING  PROGRAM — Lynn  Land¬ 
rum,  left,  Nashville  Banner  assistant 
city  editor,  conducts  one  of  her  writing 
sessions  with  states  news  reporter  Pat¬ 
rick  Thomas. 

program,  here  are  some  tips: 

•  Keep  a  file  of  each  reporter’s  stories 
for  at  least  a  month  before  the  program 
begins. 

•  Find  something  good  to  say  about 
everyone.  Even  the  hardest-to-edit  wri¬ 
ter  has  some  positive  qualities.  If  you 
start  with  the  good  points,  the  writer  will 
be  more  likely  to  accept  your  criticisms. 

•  Don’t  be  impatient.  A  writer’s  style 
is  acquired  over  a  lifetime,  and  it  can’t  be 
changed  in  a  single  session.  But  a  writer 
can  be  made  aware  of  the  bad  habits  he 
has  developed  after  years  of  writing  on 
deadline. 


Ad  scene 


By  Dan  Lionel 


‘Upgrade  research”  urges  ARF  exec 


The  results  achieved  from  the  40,000 
interviews  to  be  conducted  by  Bill  Sim¬ 
mon’s  Three  Sigma  research  organiza¬ 
tion  will  have  to  be  endorsed  by  the  Ad¬ 
vertising  Research  Foundation  before 
the  data  is  made  available  to  advertising 
agencies  and  national  advertisers. 

At  the  ARF  offices  in  Manhattan,  In¬ 
grid  C.  Kildegaard  V.P.  and  Technical 
Director  told  this  visitor  that  many  agen¬ 
cies  will  not  use  research  data  that  has 
been  cleared  by  their  own  research 
department  unless  it  has  ARF  approval. 

Kildegaard,  who  has  spent  many  years 
in  an  executive  capacity  at  the  ARF  and 
is  an  ex-officio  member  of  the  Newspa¬ 
per  Audience  Research  Council,  a  func¬ 
tion  of  ARF,  said  the  concept  of  the  ABC 
Data  Bank,  which  unfortunately  did  not 
materialize,  and  the  present  29  major 
market  study  proposal,  should  help 
newspapers  obtain  more  national  adver¬ 
tising. 

Back  of  the  advertising  fraternity’s  re¬ 
liance  on  the  ARF,  is  the  Foundation’s 
hard-nosed  insistence  on  questioning  and 
reporting  procedures  that  meet  scientifi¬ 
cally  proven  standards  that  Justify  pro¬ 
jecting  the  answers  given  by  say  1000 
people  to  a  market  of  millions.  Helping 
to  lay  down  the  standards  in  the  case  of 
the  newspaper  industry  is  the  Newspa¬ 
per  Audience  Research  Council.  Other 
media  have  parallel  committees. 
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The  newspaper  group  currently 
headed  by  Mary  Grace  Hannon,  Director 
of  Marketing  for  Clairol  consists  of  top 
marketing  people  such  as  Chester 
Bandes,  v.p.  and  director  of  media  re¬ 
search,  Doyle  Dane  Bernbach,  Inc.;  Bob 
Beller,  director  marketing  services, 
Seagram’s;  and  Bernard  Guggenheim, 
v.p.  &  group  media  director,  Campbell 
Ewald,  among  others. 

The  panel  also  includes  newspaper  in¬ 
dustry  representatives  from  such  organi¬ 
zations  as  the  Boston  (Mass.)  Globe,  Mil¬ 
lion  Market  Newspapers,  the  New  York 
News,  New  York  Times  and  others. 
Sears,  Roebuck  &  Co.  is  represented  by 
Ann  Wasserstein. 

Typical  of  acceptable  standards  for  a 
newspaper  reader  study  were  those  sent 
out  to  participants  in  the  Data  Bank  Sur¬ 
vey.  “The  sample  must  be  selected  by 
the  use  of  probability  sampling  technique 
.  .  .  Sampling  procedures  are  to  be 
structured  in  such  a  way  as  to  eliminate 
arbitrary  judgment  in  the  selection  of 
persons  to  be  interviewed.  Furthermore, 
interviews  are  to  be  conducted  with  pre¬ 
designated  respondents,  and  substitutes 
are  to  be  avoided  even  in  difficult 
areas." 

Other  strictures  related  to  sampling 
size  (at  least  500  completed  interviews  in 
SMSA  markets  with  under  200,000  popu¬ 
lation  and  10000  in  the  larger  markets). 


interview  questions  ("How  you  ask  a 
question  reflects  answers” — Kildegaard) 
and  completion  rate  data,  among  others. 

Another  requirement  that  industry  ob¬ 
servers  feel  may  have  accounted  for  the 
reticence  of  some  newspapers  to  partici¬ 
pate  in  the  Data  Bank  was  "Full  Disclo¬ 
sure”.  All  information  obtained  in  the 
study  had  to  be  fully  reported.  "This  in¬ 
cludes,”  the  instructions  noted,  "data  on 
readership  of  competing  newspapers 
with  I09f  or  more  coverage.  In  addition, 
it  is  required  that  readership  of  any  other 
daily  newspapers  which  are  not  prelisted 
(and  regardless  of  where  published)  also 
be  reported." 


Court  closings 

(Continued  from  pane  25) 


(Wise.,  Cir.  Ct.,  Dane  County  July  20, 
1979). 

WEST  VIRGINIA 

July  24,  1979:  Huntington,  West  Vir¬ 
ginia;  Cabell  County  Circuit  Court;  Kid¬ 
napping  case:  Pretrial  proceeding  to  sup¬ 
press  evidence. 

Defense  counsel  made  motion  to  seal 
pretrial  proceeding  to  press,  but  not  to 
public,  on  the  grounds  that  news  ac¬ 
counts  might  prejudice  the  defendant’s 
right  to  obtain  an  impartial  jury.  Prosecu¬ 
tion  did  not  oppose.  No  reported  press 
objection. 

August  1,  1979:  Closure  motion  pend¬ 
ing,  Cabell  County  Circuit  Court. 

People  V.  Wurth,  No.  79-CI3  (W.  Va. 
Cir.  Ct.,  Cabell  County  July  24,  1979). 
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Papers  urged  to  adjust 
to  changing  readership 


By  Michael  Gigandet 

Newspapers  must  adjust  to  a  changing 
readership  which  is  no  longer  content 
with  the  traditional  approach  to  news, 
says  Peter  Negronida,  assistant  opera¬ 
tions  editor  of  the  Chicago  Tribune. 

“Today’s  readers  don’t  relate  to 
newspapers  the  way  they  use  to.  Gone 
are  the  days  when  the  newspaper  is  the 
only  game  in  town,’’  Negronida  said. 
“They  have  many  other  sources  of  in¬ 
formation.  They  have  an  incredible 
choice  of  things  to  do  with  their  spare 
time.’’ 

Negronida  said  a  research  study  enti¬ 
tled  “Changing  Needs  of  Changing 
Readers’’  prepared  for  the  American 
Society  of  Newspaper  Editors  by  Yan- 
kelovich,  Skelly  and  White,  Inc.  found 
readers  view  newspapers,  like  all  institu¬ 
tions,  with  suspicion  in  the  wake  of  Viet¬ 
nam  and  Watergate.  Newspapers  are 
considered  “impersonal,  faceless  and 
uncaring,’’  he  added. 

Some  of  the  best  read  items  in  news¬ 
papers  are  columnists  who  daily  share 
their  “opinions,  biases,  quirks’’  and  fea¬ 
tures,  he  said.  “What  they  (the  readers) 
want  is  more  of  what  we  don’t  necessar¬ 
ily  consider  news.  Readers  still  want  the 
news  because  they  still  believe  that  is  our 
main  Job,  but  they  don’t  want  the  news 
dull,  dry  and  detailed;  they  want  it  short, 
snappy  and  simplified.” 

Readers  want  stories  told  with  “more 
feeling  and  even  compassion,”  Neg¬ 
ronida  said. 

In  an  effort  to  be  more  and  more  objec¬ 
tive,  newspapers  have  gotten  “dry  and 
dull,”  he  said,  urging  news  men  and 
women  to  “try  to  write  a  little  more  con¬ 
versationally.” 

Arnold  Rosenfeld,  editor  of  the  Day- 
ton  Daily  News  and  an  ASNE  Content 
and  Technology  committee  chairman, 
said,  “Content  is  suddenly  a  very  con¬ 
troversial  issue.” 

Until  recent  years,  no  city  editor  ques¬ 
tioned  the  function  of  a  newspaper, 
Rosenfeld  said.  “Now  no  one,  particu¬ 
larly  in  the  large  metropolitan  newspa¬ 
pers,  is  so  sure.” 

Today,  newspapers  face  a  fragmented 
public  which  has  little  time  for  newspa¬ 
pers,  he  said.  “The  biggest  problem  we 
have  right  now  is  that  people  are  awfully 
busy.” 

During  the  Industrial  Revolution, 
newspapers  were  a  form  of  cheap  com¬ 
munication,  he  said.  “That  is  no  longer 
true.”  Newspapers  are  now  an  expen¬ 
sive  part  of  a  family’s  budget. 

“They  (newspapers)  were  also  con¬ 
ceived  for  a  general  audience.  Newspa¬ 
pers  now  exist  in  an  extremely  frag- 
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mented  society,”  he  said,  pointing  to  the 
number  of  specialized  magazines  avail¬ 
able  today. 

For  example,  Rosenfeld  attended  a 
customized  car  convention  in  Dayton 
which  drew  more  than  12,000  people.  “I 
asked  myself,  ‘How  precisely  is  my 
paper  addressing  their  needs  and  inter¬ 
ests?’  The  answer  is  fairly  obvious — not 
at  all.” 

Citing  a  recent  Bluegrass  concert 
which  was  not  covered  by  local  newspa¬ 
pers  but  still  drew  a  capacity  crowd, 
Rosenfeld  noted,  “Somewhere  out 
there,  the  people  had  found  a  web  of 
communications  which  had  filled  that 
haU.” 

Relevance  is  the  key  to  newspaper 
readership,  he  said.  “We  once  had  a  uni¬ 
fied  topic  which  established  relevance 
for  the  paper  and  that  was  government. 
In  our  search  for  new  ideas,  we  are  going 
to  have  to  look  in  different  places.” 

Issues  in  a  community  may  go  two 
years  “underground  and  unreported” 
before  they  reach  city  hall  where  they 
are  picked  up  by  newspapers,  Rosenfeld 
said. 

In  the  past  three  years,  Rosenfeld  has 
been  conducting  community  surveys 
through  regular  open  meetings  with  the 
public  which  he  announces  through  his 
newspaper.  Readers  are  “terrifically 
puzzled,  suspicious  of  our  tone  and  inter¬ 
ior  processes,”  he  added.  The  Daily 
News,  a  Cox  newspaper,  is  an  afternoon 
daily  with  approximately  145,000  daily 
and  223,000  Sunday  circulation. 

“They  (readers)  see  us  as  inscrutable, 
arrogant  and  manipulative.  We  have 
trained  readers  to  be  skeptical  even  cyn¬ 
ical.  They  are  now  skeptical  perhaps 
cynical  about  us,”  he  said.  “All  of  this 
business  of  tone  is  leading  readers  to  be¬ 
lieve  we  operate  by  a  hidden  agenda. 
Readers  do  us  the  very  great  compli¬ 
ment  that  we  know  what  we  are  doing.” 

Readers  attach  a  “special  signifi¬ 
cance”  to  every  piece  of  content  in  a 
newspaper,  he  said. 

At  one  time,  readers  had  a  “shock 
me”  attitude  about  newspaper  stories 
and  headlines  which  was  a  “quite  suc¬ 
cessful  function  of  a  journalism  of 
another  day,”  he  said.  “Today’s  reader 
just  doesn’t  say  ‘Shock  me’;  he  wants 
the  same  information,  but  he  wants  to  be 
shown  why  you  think  this  is  important.” 

Too  often,  readers  view  newspapers  as 
being  “strident  simply  for  the  sake  of 
being  strident,”  he  said. 

Rosenfeld  cautioned  that  the  press  will 
be  in  “real  trouble  if  we  don’t  begin  be¬ 
having  as  recognizable  human  institu¬ 
tions.” 

At  the  Daily  News,  the  paper  periodi¬ 


cally  publishes  a  one  page  feature  with 
photos  about  the  news  process.  One 
such  page  is  entitled  “The  Editorial 
Process.” 

Both  Negronida  and  Rosenfeld 
suggested  that  newspapers  consider  pub¬ 
lishing  some  biographical  information 
about  their  writers. 

Newsday  design  editor  Paul  Back 
said  editors  should  use  their  imagination 
in  redesigning  their  newspapers  to  avoid 
“look-alike  newspapers.” 

Presenting  a  slide  show  of  the  various 
newspapers  he  has  redesigned  including 
the  Toronto  Star,  Back  advised,  “Every 
redesign  is  not  a  radical  change.” 

Cooperation  among  a  newspaper’s  de¬ 
partments  is  essential  to  a  successful  re¬ 
design  project,  especially  in  the  critical 
shift  to  modular  and  stacked  ads  on  in¬ 
side  pages,  an  industry-wide  problem. 
Back  said.  “Yes,  you  are  going  to  have 
advertisers  who  insist  on  being  packaged 
next  to  news.” 

However,  experience  shows  there  will 
be  more  advertisers  who  will  not  care, 
and  attractive  pages  will  draw  advertis¬ 
ers,  he  added. 

Publishers  who  might  hesitate  to 
undertake  the  expense  of  redesign 
should  be  convinced  that  redesign  is  an 
effort  to  make  more  money  through  im¬ 
proving  the  product,  the  design  editor 
said.  “I  can’t  imagine  a  publisher  not 
recognizing  that.  We’re  merchandising  a 
product  in  a  sensible  way.” 

To  capitalize  on  the  “merchandising 
value  of  suddenness,”  a  newly  redesigned 
paper  should  not  be  gradually  introduced 
on  the  reading  public,  he  added.  “You 
are  losing  the  whole  impact  when  you 
sneak  up  on  them.” 

Larry  Fuller,  publisher  of  the  Argus- 
Leader  in  Sioux  Falls,  S.D.,  said  four 
questions  must  be  considered  in  repack¬ 
aging  their  newspapers. 

— What  kind  of  newspaper  do  you 
wish  to  put  out? 

— What  is  the  real  impact  of  deadlines 
on  a  newspaper’s  composition? 

— What  is  the  capability  of  your  com¬ 
position  equipment  regarding  packaging? 

— What  kind  of  people  do  you  have  on 
the  wire  and  copy  desks? 

Packaging  a  newspaper  saves  time  for 
the  reader  and  allows  for  a  smoother 
production  flow,  he  said. 

Before  approaching  a  publisher  about 
repackaging  a  newspaper,  find  examples 
of  well-packaged  newspapers,  contact 
the  newspapers’  editors  and  publishers 
to  determine  how  well  repackaging  is 
working  and  consider  composing  some 
mock-ups.  Fuller  advised.  “If  you  don’t 
have  the  Initial  support  of  the  person  in 
authority  you  can’t  pull  it  off.” 

In  planning  for  a  repackaging  project, 
editors  should  inventory  their  news  for  a 
month,  he  said.  “Get  a  good  feel  for 
what  you  are  doing  now  and  how  you  are 
doing  it.” 

Secondly,  inventory  advertising  in¬ 
cluding  classified,  he  said. 


27 


Ad  agencies  tell 
Chinese  how  to 
sell  in  U.S.A. 

In  a  move  that  heralds  a  new  coopera¬ 
tive  era  in  international  advertising, 
three  U.S.  advertising  agencies  made  a 
presentation  June  27  to  July  8  to  major 
business  factions  in  the  People's  Repub¬ 
lic  of  China  on  selling  to  the  American 
market.  They  are  expected  to  play  a  con¬ 
tinuing  role  when  Chinese  products  are 
introduced  here. 

The  three  agencies,  N.W.  Ayer;  Comp¬ 
ton;  and  Doyle  Dane  Bernbach  were  in¬ 
vited  by  the  Chinese  government  to  visit 
the  People’s  Republic  for  two  weeks  at 
the  end  of  June.  Representing  N.W. 
Ayer  was  Jerry  N.  Jordan,  executive 
vicepresident;  representing  Compton 
was  Milton  Gossett,  chairman  president 
and  chief  executive  officer;  and  Doyle 
Dane  Bernbach  was  represented  by  Ted 
Factor,  vicechairman.  They  will  operate 
under  the  auspices  of  the  U.S. -China 
Advertising  Council. 

Negotiations  for  the  visit  were  handled 
by  the  U.S. -China  Business  Develop¬ 
ment  Corporation,  whose  principals, 
Gilbert  A.  Robinson  and  Arne  de 
Keijzer,  have  long  been  active  in  the 
U.S.-China  field. 

The  three  agencies  are  visiting  under 

Verne  Edwards 
to  retire  from  ACEJ 

The  longest  stretch  as  a  voting 
member  of  the  American  Council  on 
Education  for  Journalism  will  end  Dec. 
31,  when  Verne  Edwards  of  Ohio  Wes¬ 
leyan  University  steps  down  after  16 
years. 

Edwards  was  honored  in  absentia  at 
the  educators’  convention  in  Houston 
Aug.  5  by  the  American  Society  of  Jour¬ 
nalism  School  Administrators,  which  he 
has  represented  on  ACEJ.  He  said  he 
regrets  having  to  miss  the  event,  “but  it 
is  fitting  in  a  way,  since  I  was  first 
elected  in  absentia.’’ 

He  was  working  as  chief  editorial  writ¬ 
er  on  the  Detroit  Free  Press  in  1%3, 
when  ASJSA  members  who  knew  of  his 
plans  to  return  to  Ohio  Wesleyan  as 
Journalism  Department  chairman  that 
fall  nominated  him  for  one  of  ASJSA’s 
two  seats  on  the  council,  which  adminis¬ 
ters  accreditation  of  journalism  schools. 

Actually,  Edwards  said,  he  will  have 
served  a  bit  longer  than  16  years.  The 
ASJSA  representative  he  was  elected  to 
replace  on  Jan.  1,  1964  was  unable  to 
attend  the  council’s  fall  meeting  in  1963, 
so  Edwards  “got  an  early  start”  that  Oc¬ 
tober  at  the  Drake  Hotel  in  Chicago. 

During  Edwards’  16  years  on  the 
council,  it  has  increased  its  size  from  14 
(seven  educators  and  seven  practition- 
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the  umbrella  of  the  U.S.-China  Advertis¬ 
ing  Council.  They  are  making  the  first 
collective  advertising  presentation  in  his¬ 
tory  to  a  major  foreign  country.  The 
three-day  seminars  will  be  held  in  Peking 
and  another  in  Shanghai. 

The  leader  of  the  delegation,  Gilbert 
A.  Robinson  said,  “Never  before  have  1 
witnessed  such  harmonious  collaboration 
in  putting  together  an  undertaking  of  this 
magnitude  among  competitors.  In  the 
three  months  of  frequent  preparatory 
meetings  with  creative  ideas,  copy  and 
visuals,  there  has  never  been  any  sense 
other  than  how  can  we  best  put  together 
our  country’s  advertising  efforts.  I  am 
proud  to  be  a  part  of  such  an  effort.” 

Ayer,  Compton  and  DDB  will  also 
have  the  opportunity  in  both  Peking  and 
Shanghai  to  meet  individually  and  pri¬ 
vately  with  those  segments  of  Chinese 
trading  corporations  which  have  ex¬ 
pressed  an  interest  in  each  agency. 

Advance  arrangements  and  briefings 
were  made  in  China  by  de  Keijzer  who 
has  just  published  the  latest  handbook  on 
China  entitled.  The  China  Guidebook. 

Publisher  named 

William  C.  McKinney,  assistant  gen¬ 
eral  manager  of  Camden  (N.J.)  Subur¬ 
ban,  a  group  of  10  weekly  newspapers, 
has  been  appointed  publisher  of  the 
Marietta  (Ohio)  Times. 

McKinney  succeeds  his  father,  William 

ers)  to  32  (10  educators,  19  practitioners 
and  three  public  members — a  lawyer,  a 
law  professor  and  a  physician).  The 
number  of  colleges  with  accredited  se¬ 
quences  has  grown  from  45  to  80. 

Approximately  equal  voting  power  be¬ 
tween  educators  and  practitioners  has 
been  maintained  by  a  complex 
weighted-voting  system,  Edwards  ex¬ 
plained,  but  ACEJ  will  consider  a  one- 
person,  one-vote  change  in  its  by-laws  at 
next  October’s  meeting  in  Chicago. 

Whereas  ACEJ  was  all-male  16  years 
ago,  it  now  has  five  women.  In  terms  of 
voting  power,  women  have  gone  from 
0%  to  15%,  roughly  equivalent  to  wo¬ 
men’s  share  of  executive  power  in  news- 
papering,  Edwards  noted. 

Edwards  has  served  under  three  ACEJ 
presidents,  all  representatives  of 
ASNE — Frank  Ahlgren,  then  editor  of 
the  Memphis  Commercial  Appeal;  War¬ 
ren  Phillips,  then  executive  of  the  Wall 
Street  Journal,  and  Don  Carter,  vice 
president  of  Knight-Ridder  Newspapers, 
Inc. 

“Although  it  has  cost  me  a  lot  of  time 
and  money,”  Edwards  said,  “1  have  en¬ 
joyed  working  with  distinguished  col¬ 
leagues  in  teaching  and  in  the  news  busi¬ 
ness.” 

IronicaHy,  Edwards’  own  program  at 
Ohio  Wesleyan  has  never  sought  ac¬ 
creditation.  “Our  faculty  is  too  small,” 
Edwards  explained,  “but  all  journalism 
education  benefits  from  a  good  accredi- 


HARTLEY  F.  DEWEY,  was  appointed 
vicepresident/controller  of  Community 
Dailies,  Inc.,  a  division  of  Landmark 
Communications,  Inc.,  Norfolk,  Va. 
Dewey,  31,  formerly  a  manager  in  the 
tax  department  of  the  Norfolk  office  of 
Peat,  Marwick,  Mitchell  &  Co.,  assumed 
his  new  duties  with  Community  Dailies 
on  August  1 . 

E.  McKinney,  who  is  retiring  after 
guiding  the  newspaper  for  16  years. 

McKinney,  29,  has  been  assistant  gen¬ 
eral  manager  of  Camden  Suburban  since 
January.  He  joined  Gannett  in  1973  as  a 
production  assistant  at  Westchester 
Rockland  Newspapers  and  has  worked 
as  production  manager  of  Gannett  news¬ 
papers  at  Agana,  Guam,  and  Bellingham, 

Wash. _ 

tation  program.  If  we  ever  get  a  third 
full-time  professor,  I  will  urge  our  presi¬ 
dent  to  apply.” 

He  said  he  was  particularly  proud  of 
ACEJ’s  steering  journalism  programs 
toward  broad  liberal  arts  approaches 
“and  away  from  ‘trade  school’  tempta¬ 
tions.”  He  also  praised  ACEJ  for  avoid¬ 
ing  “an  exclusive  club”  stance  toward 
accreditation.  Reaccreditation  is  not  au¬ 
tomatic,  he  said,  and  the  council  has 
treated  first-time  applicants  “with  ad¬ 
mirable  fairness.” 

Would  he  consider  serving  an  ACEJ 
again?  “I  doubt  that  I  will  face  that 
choice,”  Edwards  said,  “but  I  will  be 
willing  to  make  accreditation  visits  if 
asked.  I  have  been  approached  about 
serving  on  ACEJ’s  Accrediting  Commit¬ 
tee,  and  I  would  serve  there  if  the  council 
were  to  elect  me.” 


Promotions 

The  New  York  Times  Company 
elected  two  new  vicepresidents.  David 
L.  Gorham,  46  years  old,  who  joined  the 
Times  Company  in  1974  as  corporate 
controller,  was  named  a  vicepresident. 
He  continues  as  controller.  Joseph  A. 
Riggs  Jr.,  46,  was  appointed  vicepresi¬ 
dent,  operations,  of  the  New  York  Times. 
He  joined  The  Times  in  1976  and  became 
director  of  operations  last  year. 
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Dairy  farmer  tries  Journalism 


By  Henry  Lee 


Twenty-year-old  Milly  Bess 
Richardson  wavered  between  journalism 
and  dairy  farming  since  high  school  be¬ 
fore  starting  her  Blue  Ridge  Sun  weekly 
newspaper  on  June  20. 

For  capital,  she  hocked  her  herd  of  12 
Angus  cattle  in  this  remote  North 
Carolina  mountain  town,  Sparta  (8,000 
population).  For  labor,  she  hired  an  in¬ 
experienced  24- year-old  female  friend. 

But  such  doubtful  venture  of  this  timid 
mountain  girl  suggests  attention,  even 
though  her  plan  to  publish  "the  nation's 
best  weekly  newspaper”  is  not  apt  to 
develop. 

Milly  is  challenging  the  Allegany 
News,  for  which  she  says  she  formerly 
did  all  the  editorial  and  advertising  work 
before  turning  to  her  own  Allegany 
County  newspaper.  The  News  is  pub¬ 
lished  in  adjoining  Ashe  County  by  a 
printing  firm  owning  another  newspaper 
there. 

After  joining  the  News  in  late  1978, 
she  planned  to  return  to  journalism 
school.  “Then  1  felt  Allegany  County 
needs  a  locally-owned  newspaper,”  she 
recalled  in  an  interview  in  her  one-room 
office,  “and  1  was  the  person  to  do  it. 
Others  agreeing  joined  together  in  sup¬ 
porting  me.” 

Her  family  and  boy  friend,  a  dairy 
farmer,  were  helping  put  the  next  issue 
together  during  a  rainy  Sunday  afternoon 
interview. 

“Local  merchants  wanted  to  finance 
me,”  she  continued,  “but  that  would 
have  compromised  the  news.  1  talked  to 
the  nearby  Elking  Tribune  about  my 
idea,  but  they  wanted  to  launch  the  paper 
with  me  the  editor  and  publisher.  When  I 
refused.  Rebel  Good,  Tribune  editor, 
said:  ‘Alright,  Milly,  you  can  now  start 
your  own  weekly  with  $3,000;  go  ahead 
and  we’ll  print  it  here  at  the  Tribune.’  ” 

A  bank  loaned  her  $5,000  on  collateral 
of  12  cows  acquired  earlier  while  dairy 
farming. 

The  first  issue  blended  well  news  and 
advertising.  “Events  of  interest  and  im¬ 
portance  must  be  publicized,”  the  lead 
story  with  newspaper  goals  read. 
“People  and  their  achievements  and  oc¬ 
cupations  must  be  recognized.  The 
county  can  grow  only  through  communi¬ 
cation  and  contact  between  its  leaders 
and  its  people.” 

The  other  lead  story  was  the  indepen¬ 
dent  truckers  strike  with  a  local  angle. 
Other  stories  involved  straight  local 
news  and  pending  civic  events. 

In  advertising,  the  lO-page  Blue  Ridge 
Sun  carried  about  the  same  linage  as  the 
Allegany  News  in  the  16  pages  of  its  May 
24th  issue.  For  the  Blue  Ridge  Sun,  its  ad 
linage  far  exceeds  that  80  column  inches 
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needed  for  inside  pages  and  a  resulting 
profit. 

With  the  confidence  only  a  mountain 
girl  exudes,  Milly  looks  to  a  so-called 
buy-and-sell  market  area  extending  along 
the  remote  mountain  top  Highway  21 
into  Independence,  Va..  seven  miles  dis¬ 
tant.  ‘This  is  a  natural  market  area,”  she 
explained,  “for  mountain  people  don’t 
like  to  shop  down  in  valley  cities.  They 
don’t  like  the  crooked  curves.” 

For  circulation,  she  has  staked  out  a 
goal  of  3,000,  compared  to  some  2,400 
reported  for  the  News.  “Our  first  print¬ 
ing  was  5,000,”  she  reported,  “of  which 
we  put  4,500  in  every  county  mail  box 
and  500  distributed  free  in  stores.  This 
subscription  extends  through  July.  So  far 
we  have  100  subscriptions  after  the  first 
issue.” 

In  high  school,  this  precocious  and  yet 
cautious  young  lady  decided  to  publish  a 
newspaper.  “I  found  I  could  write  better 
than  I  ccfuld  talk  about  things,”  she  re¬ 
called.  “But  after  a  year  at  the  Univer¬ 
sity  of  North  Carolina  at  Greensboro,  I 
left  journalism  for  another  love — dairy 
farming. 


“Then  after  milking  cows  for  a  year 
and  a  half  and  looking  at  the  capital  and 
land  needed,  I  again  turned  to  jour¬ 
nalism.”  And  after  about  the  same  ten¬ 
ure  on  the  Alleghany  News,  she  decided 
on  her  own  weekly. 

This  venture  is  accompanied  by  what 
she  feels  is  a  flair  for  what  her  mountain 
people  want  in  a  newspaper.  Billed  as  the 
“peoples  paper,”  she  outlined  her  for¬ 
mat.  “I  cannot  afford  to  make  anybody 
mad,”  she  admitted,  “so  I  don’t  plan  any 
controversy  for  two  years — just  all  the 
community  news  and  responsible  opin¬ 
ion.” 

This  she  listed  as  a  good  editorial  page 
with  nothing  canned  and  others  with 
monthly  features  including  a  farmer, 
church,  industrial  plant  department,  and 
personality  profile.  All  community 
events  will  be  reported  both  before  and 
after. 

Success  of  such  venture  seemingly  de¬ 
pends  on  the  limited  market  area.  Al¬ 
legany  County  has  an  agricultural  base  of 
dairy  farming,  burley  tobacco,  poultry, 
and  beef  cattle.  The  litte  industry  in¬ 
cludes  textiles,  shoes,  and  smoking 
pipes.  The  nearby  flourishing  tourist  in¬ 
dustry  has  not  yet  reached  this  mountain 
refuge  used  by  some  wealthy  persons  as 
a  second-home  retreat. 

Milly  might  do  something  about  this, 
too. 


Ohio  publisher  raps  high  postal  rates 


How  postal  rate  increases  are  affecting 
a  newspaper  and  its  readers  was  graphi¬ 
cally  described  to  a  Senate  committee  by 
publisher  Edwin  Heminger  of  the 
Findlay  (Ohio)  Courier. 

Representing  both  the  American 
Newspaper  Publishers  Association  and 
the  National  Newspaper  Association, 
Heminger  appeared  before  a  subcommit¬ 
tee  of  the  Senate  Government  Affairs 
Committee  in  support  of  the  Stevens  bill 
to  extend  phasing  of  postal  increases  (S. 
10%). 

Heminger’s  newspaper,  which  has 
been  published  since  1836,  appears  six 
days  a  week  and  has  a  circulation  just 
above  25,000. 

Heminger  told  the  Senators: 

“In  the  last  eight  years,  the  cost  of 
mailing  the  Findlay  Courier  to  the  7,000 
readers  who  rely  on  the  Postal  Service  to 
bring  them  their  individual  copy  has 
risen  dramatically.  The  overall  postal  bill 
is  approaching  300  per  cent  of  what  it 
was  in  1970. 

“If  we  were  to  have  passed  on  to  our 
readers  the  full  cost  of  this  mailing  and 
other  cost  increases,  the  price  of  a  sub¬ 
scription  to  the  Courier  would  have  risen 
from  the  basic  $18  annual  subscription  in 
1970  to  perhaps  $60  or  $75  per  year  to¬ 
day.  Such  a  rate  increase  would  have 


“We  have  been  able  to  keep  the  cost 
of  a  year’s  subscription  to  $39  in  Han¬ 
cock  and  adjoining  counties,  but  for 
those  who  live  at  some  distance  from 
Findlay,  we  have  been  forced  to  raise  the 
rate  to  $52  per  year. 

“With  the  increase  of  two  weeks  ago, 
we  may  have  to  increase  all  subscription 
prices  again  .  .  . 

“The  Courier  is  not  unlike  many  other 
newspapers  around  the  country  for 
whom  the  Postal  Service  plays  a  vital 
role  in  the  dissemination  of  local  news 
and  information  .  .  .  For  people  who 
live  in  rural  areas,  often  their  only  source 
of  distant  news  is  the  Postal  Service- 
delivered  newspaper.” 

Heminger  told  the  committee  that,  in¬ 
stead  of  the  16-25  per  cent  increase  in 
postal  rates  that  went  into  effect  the  first 
week  of  July,  the  Steven  bill  would  help 
bring  second  class  postal  rate  increases 
into  line  with  the  President’s  guidelines 
on  price  increases  by  spreading  the  in¬ 
crease  over  a  two-year  period. 

New  ad  position 

Arthur  E.  Wright,  retail  advertising 
manager  since  1956,  has  been  promoted 
to  the  newly  created  position  of  advertis¬ 
ing  director  of  the  Ashury  Park  Press.  He 
will  be  responsible  for  all  display  adver¬ 
tising  functions.  Wright,  joined  the  Press 
in  1952,  as  an  advertising  salesman. 
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Closing  the  gaps 
in  electronic  production 


By  Dr.  F.  Lynn  Hamb 

I  feel  that  film  still  has  a  long  future 
as  a  medium  that  will  store  the  output 
of  the  computer,  then  be  used  to  put  the 
image  on  printing  plates. 

Technology  already  is  available  to  au¬ 
tomate  the  editorial  department,  with 
terminals  for  the  reporters  and  editors 
and  computer  storage  of  data.  The 
technology  is  available  to  output  that 
data  through  a  phototypesetter  to  arrive 
at  paper  copy  that  can  be  pasted  into 
page  form.  But  the  objective  is  to  go 
directly  from  the  reporter's  terminal  to 
either  film  or  plate,  thus  eliminating  the 
paste-up  step,  and  it  is  the  nature  of 
these  output  devices  that  still  needs  to  be 
determined. 

The  laser  is  one  technology  that  is 
prominently  considered  today.  Probably 
its  biggest  advantage  is  that  it  is  available 
now,  and  it  is  being  used  to  form  images 
in  the  same  manner  that  newspaper  out¬ 
put  devices  will  require. 

To  understand  how  it  works,  we  have 
to  shift  mental  gears  and  get  away  from 
the  idea  of  exposing  film  or  plates  to  a 
steady,  broad  light  source,  and  consider 
digitization.  For  direct  output  to  film  or 
plate,  the  newspaper  page  will  be  stored 
in  computer  memory  as  on-off  signals — 
directing  the  device  either  to  expose  or 
not  to  expose  a  very  small  spot  on  the 
film  or  plate. 

Laser  scanners  do  that  today.  They 
start  with  a  paper  or  film  original,  scan  it 
with  one  laser  and  store  the  data  as 
on-off  digits  in  a  minicomputer.  This  data 
then  is  output  to  another  laser  which  ex¬ 
poses  the  film.  The  formation  of  a  letter 
or  a  halftone  dot  on  a  sheet  of  film,  then, 
is  just  a  series  of  “on”  signals  in  the  right 
places  to  expose  the  shape  of  the  letter  or 
dot  on  the  film. 

The  newspaper  output  device  we  are 
discussing  would  do  the  same  thing  ex¬ 
cept  that  it  would  not  need  to  scan  copy. 
The  data  already  would  be  in  computer 
memory  in  digitized  form,  ready  to  in¬ 
struct  the  laser  in  its  on-off  dance  across 
the  sheet  of  film. 

This  technology  is  available  today, 
too,  in  the  form  of  laser  computer  output 
microfilmers  (COM).  They  convert  data 
from  magnetic  tape  or  directly  from  the 
computer  to  readable  images  on  mi¬ 
crofilm  at  speeds  nearing  100,000  charac¬ 
ters  a  second.  The  lasers  used  in  the 
COM  devices  are  relatively  low  powered 

Dr.  F.  Lynn  Hamb  is  assistant  director 
of  the  Black-and- White- Photographic  Di¬ 
vision,  Kodak  Research  Laboratories, 
Rochester,  N.Y. 
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compared  with  those  used  in  graphic  arts 
scanners. 

However,  the  disadvantage  of  most 
laser  imaging  systems  is  cost.  This  is  not 
only  for  capital  investment,  but  also  the 
day-to-day  energy  costs  and  mainte¬ 
nance  costs.  The  laser  is  relatively 
energy  inefficient.  So  the  labor  savings 
realized  by  cutting  out  the  paste-up  step 
in  the  production  process  could  be  eaten 
up  by  the  operating  and  maintenance 
costs  of  the  laser  device. 

The  laser  should  be  considered  as  one 
tool  to  handle  output;  however,  there  are 
alternative  tools  on  the  horizon  that  are 
already  available  that  could  become 
prominent.  One  is  phosphor  technology. 

Similar  to  what  happens  in  a  black- 
and-white  television  tube,  an  electron 
beam  can  be  focused  on  a  screen  that  is 
coated  with  phosphors.  The  beam  then 
will  excite  them  to  form  the  digital  data 
into  visible  images,  which  then  can  be 
photographed  directly  from  the  screen. 
This  technology  is  being  used  in 
cathode-ray-tube  (CRT)  COMs  to  ex¬ 
pose  images  onto  microfilm,  and  in  some 
phototypesetters  to  expose  conventional 
papers. 

These  are  relatively  low-energy  de¬ 
vices,  both  for  input  and  output,  and 
generally  require  relatively  little  mainte¬ 
nance  to  keep  running  efficiently.  As 
such,  they  cost  proportionally  less  to 
purchase  and  operate. 

The  disadvantage  of  phosphor 
technology  is  low-energy  output.  It  re¬ 
quires  a  higher  sensitivity  in  the  emul¬ 
sion  to  be  imaged.  In  short,  it  works  well 
with  film,  but  generally  will  not  image 
the  slower  photopolymers  that  are  used 
on  plates  today. 

An  emerging  technology  is  the  use  of 
the  electron  beam  to  image  the  sensitized 
material  directly.  In  the  phosphor 
technology,  the  beam  was  used  to  excite 
phosphors  on  a  screen;  however,  it  is 
possible  to  direct  the  beam  onto  the  sen¬ 
sitized  material,  much  as  is  done  with  the 
laser  beam.  The  difference  is  that  the 
laser  beam  is  directed  optically,  while 
the  electron  beam  can  use  electrical  or 
magnetic  devices.  This  is  easier  to  do, 
and  just  as  precise. 

The  advantage  of  the  electron  beam 
technology  is  that  it’s  durable.  We  could 
probably  expect  it  to  last  longer  than  a 
laser  and  require  less  maintenance;  how¬ 
ever,  it  probably  would  require  a  higher 
initial  capital  investment. 

The  primary  disadvantage  of  the  elec¬ 
tron  beam  is  that  neither  the  equipment 
nor  the  sensitized  materials  are  yet  de¬ 
veloped  to  the  practical  level  needed  by 
newspaper  production. 

One  of  the  most  interesting  aspects  of 


this  development  is  that  the  electron 
beam  interacts  with  matter  in  an  entirely 
different  way  than  light  does.  Sensitized 
goods  manufacturers  will  have  to  take 
their  research  back  to  the  beginning,  to 
look  at  this  interaction  and  develop  the 
art  and  science  of  sensitization  for  elec¬ 
tron  beams.  In  effect,  we  have  to  go  back 
to  the  fundamental  science  and  build  on 
that. 

Another  emerging  alternative  is  the 
use  of  light-emitting  diodes  (LED)  to 
form  the  image  and  project  it  on  the  sen¬ 
sitized  surface.  With  the  kind  of  micro 
devices  we  are  able  to  build  today,  the 
LED-formed  image  probably  will  be  as 
sharp  as  that  formed  by  the  laser.  LED 
devices  probably  will  use  less  energy  in¬ 
put,  but  also  provide  less  energy  output 
than  the  lasers,  which  is  both  to  their 
advantage  and  disadvantage.  Low-input 
energy  means  less  operational  and 
maintenance  cost  which  is  an  advantage. 
Lower  energy  output,  however,  limits 
the  sensitized  materials  that  can  be  used 
with  the  LED  to  relatively  fast  films. 
These  materials  are  likely  to  be  silver 
halide  in  nature,  and  because  of  that,  are 
likely  to  be  grainy. 

1  mention  these  other  technologies  to 
show  that  the  future  of  imaging  systems 
will  not  necessarily  be  limited  to  the 
laser.  Although  it  is  an  exciting  technol¬ 
ogy,  and  one  that  has  been  developed  for 
graphic  arts  use  today,  it  could  be  only 
the  forerunner  of  others  that  will  trans¬ 
late  the  on-off  signals  of  a  computer  to 
usable  image,  and  do  it  more  efficiently. 

Sensitized  materials  will  become 
available  as  the  technologies  emerge,  but 
it  will  not  be  an  overnight  process.  Until 
the  newspaper  industry  begins  to  stan¬ 
dardize,  we,  as  consumables  manufac¬ 
turers,  will  not  know  what  goods  to  pro¬ 
duce.  Today,  with  all  of  the  diverse  ways 
that  newspapers  set  up  their  production 
facilities  the  consumables  manufacturer 
can  only  guess  at  which  films,  papers  and 
plates  to  emphasize. 

When  standardization  does  come 
about,  consumables  manufacturers  will 
have  the  sensitized  products  that  are 
needed.  They  may  not  take  the  form  of 
today’s  phototypesetting  paper,  film  and 
plates,  but  there  will  be  consumables 
used  in  the  future. 

For  example,  the  direct  imaging  of  film 
or  plate  by  the  computer  is  designed  to 
eliminate  the  paste-up  step,  which  means 
the  elimination  of  the  use  of  photo¬ 
typesetting  paper.  However,  out  of  the 
machine  pagination  and  direct  imaging,  a 
need  for  proofing  probably  will  grow.  A 
newspaper  page  is  much  larger  than  cur¬ 
rently  available  CRT  display  terminals. 
After  the  page  layout  has  been  designed 
on  the  terminal,  editors  will  feel  more 
comfortable  with  a  full-size  reproduction 
to  work  from  before  the  plates  are  im¬ 
aged.  This  means  that  some  form  of 
proofing  material — perhaps  paper — will 
replace  the  phototypesetting  paper  that 
no  longer  is  used. 
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Syndicates 


By  Lenora  Williamson 


AVAILABLE  DAILY  AND  SUNDAY 

For  information  on  FRANK  AND  ERNEST  and  The  NEA  Daily  Service  contact: 

MARILOU  VAN  LUE  at  (212)  557-9665 


“Energy  Wise”  feature  in  contics  format 


In  line  with  energy  crunch  headlines 
which  will  accelerate  by  Fall,  the  Regis¬ 
ter  and  Tribune  Syndicate  has  a  new  1/6 
size  Sunday  comic  feature,  “Energy 
Wise”,  for  debut  September  9. 

Dennis  R.  Allen,  president,  says  the 
syndicate  developed  the  energy  feature 
in  comics  format  rather  than  as  a  test 
column  for  more  impact.  “We  did  the 
same  thing  with  the  metric  series  which 
sold  over  200  newspapers." 

“Energy  Wise"  carries  a  sub-title 
“How  to  Get  More  From  Less!”  and  a 
clip-and-save  illustrated  saying  by  “The 
Wiser  Miser" — readers  can  send  their 
energy  tips  to  The  Wiser  Miser  in  Des 
Moines  as  part  of  reader  participation. 

*  *  * 

The  Register  and  Tribune  Syndicate 
^  has  announced  two  appointments  to  its 
sales  staff.  Thomas  Norquist,  the  new 
account  executive  for  certain  states  in 
New  England,  mid-Atlantic  and  mid¬ 
west  areas,  is  a  1979  cum  laude  graduate 
of  Drake  University  College  of  Jour¬ 
nalism. 

Ronald  Wells  is  the  new  southwestern 
account  executive.  He  was  a  reporter  for 
Copley  publications  in  California  from 
1970  to  1976  and  has  served  in  sales  for 


News  Service  and  Murdoch 
News  Features.  Wells,  a  native  Califor¬ 
nian,  will  continue  to  reside  in  San  Di¬ 
ego. 

* 

Carole  Dufrechou  has  been  named 
public  relations  manager  for  all  sub¬ 
sidiaries  and  divisions  of  United  Media 
Enterprises,  Inc.,  including  United  Fea¬ 
ture  Syndicate  and  Newspaper  Enter¬ 
prise  Association.  UME  president, 
Robert  Roy  Metz,  announced  Dufrechou 
will  be  responsible  for  all  promotion, 
publicity  and  advertising  at  United 
Media. 

Working  with  Dufrechou  are  UME 
chief  copywriter  D.B.  Gilles.  publicity 
associate  Patricia  McGinnis  and  project 
manager  Jim  Sahner. 

:|c  * 

Dr.  Paul  E.  Ruble,  53,  author  of  the 
syndicated  column  “To  Your  Good 
Health",  suffered  a  fatal  heart  attack 
while  running  up  a  flight  of  stairs  in  a 
Detroit  hospital,  July  16.  Dr.  Ruble,  who 
had  collaborated  with  Dr.  George 
Thosteson  in  writing  the  health  column 
for  Field  Newspaper  Syndicate,  took 
over  the  column  after  Dr.  Thosteson's 
death. 


Larry  Morris  photo 

Howard  B.  Lowell 

Howard  B.  Lowell,  for  nearly  two 
years  manager  of  the  Doubleday  Syndi¬ 
cate,  is  joining  the  Washington  Post 
Writers  Group  as  its  first  field  represen¬ 
tative.  He  will  be  based  in  Washington 
and  travel  throughout  the  United  States 
on  behalf  of  Writers  Group  features. 

Lowell  was  responsible  for  the  selec¬ 
tion.  editing  and  marketing  of  book 
serializations  to  newspapers  while  with 
Doiibleday.  He  earlier  was  a  reporter  for 
the  weekly  Morhiehead  (Mass.)  Me.s- 
senf>er  and  was  graduated  from  Prince¬ 
ton  University. 


NEWSPAPER  ENTERPRISE  ASSOCIATION 
200  Park  Avenue  New  York,  N.Y.  10017 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


"How  to  start  Your  Own  Community  news¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  pubTisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777^ 


ADVERTISING-PUBLISHING 
Own  your  own  local  edition  of  a  weekly  TV 
Magazine  and  Shopping  Guide.  TV  FACTS 
now  has  approximately  225  franchises  in 
32  states.  We  provide  complete  training, 
printing,  continued  guidance  and  support. 
Several  publishers  earn  in  excess  of 
$40,000 annually.  $9500  total  investment. 
Call  Ed  Parker  collect  or  write  TV  FACTS 
1638  New  Highway,  Farmingdale  NY  11735. 
(516)  249-1047. 


HERE'S  HOW  SMALL  newspaper, 
magazine  and  newsletter  publishers  can 
cash  in  on  more  advertising  space  and 
subscription  sales  FAST!  Direct  Mail  Ad¬ 
vertise  to  your  Target  Market  with  our 
proven  High-Ticket  Mailing  List  of  small 
business  owners  and  self  employed  people 
who  are  currently  looking  for  more  adver¬ 
tising  coverage.  Write  for  FREE  details  to; 
BUDGET  ADS  LIST,  PO  Box  68-EP,  Park 
Ridge  IL  60068. 


PUBLISHER  of  40-  travel  magazines 
seeking  local  associates  for  expansion  in 
selected  U.S.  cities.  Excellent  profitability 
and  training  provided.  Investment  re¬ 
quired.  Contact  Roger  Thrailkill, 
TRAVELHOST,  PO  Box  31768,  Dallas  TX 
75231.  (214)  691-1163. 


NEWSLETTER 


FREELANCER'S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments  and  news.  Special  9-issue  trial 
subscription,  $9.  PO  Box  89-EP, 
Skaneateles  NY  13152.  (315)  685-8505. 

NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO.  "Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


WHITE  NEWSPAPER  SERVICE 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405.  (912) 
925-8666,  day  or  night. 


NEWSPAPER  OWNERS-SEEKERS,  We  will 
be  glad  to  go  over  your  plans  with  you.  No 
obligations.  NEWSPAPER  SERVICIE  CO.. 
INC.,  PO  Drawer  12428,  Panama  City,  FL 

32461. 
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Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

)x  783.  McMinnville  TN  37110 
:615)  473-2104  or  473-3715 


FEATURES  AVAILABLE 

ADVICE 

GENERAL 

QUOTES 

"HIS  &  HERS"— A  husband-wife, 
question-answer  column  on  love,  life,  liv¬ 
ing  together.  Some  say  better  than 
Landers.  Now  published  regularly  in 
northern  California  Samples  on  request. 
Ward  and  Nan  Sharrer,  PO  Box  459 
Boonville  CA  95415. 

DIE  LAUGHING  with  your  readers.  Dear 
Tabby,  the  UnSportsman  (columns). 
Mice  and  Men.  GAB  Bag.  Lorry's  Gang 
(strips).  More.  Dickson,  17700  Western 
69(e2).  Gardena  CA  90248. 

HOME  GARDENING 

THOUGHT  FOR  THE  DAY— daily  feature. 
Set  of  31  quotes  monthly.  Uncommon 
Quotations,  PO  Box  7285,  University 
Sta,  Provo  UT  84602. 

REAL  ESTATE 

AUTOMOTIVE 

UP  THE  GREENHOUSE — Everyone  is 
plant  conscious!  This  weekly  column  of¬ 
fers  readers  solid  advice  on  how  to  grow 
successful  houseplants,  hanging  bas¬ 
kets.  terrariums,  cacti,  succulents,  etc. 
Box  2%26,  Editor  &  Publisher. 

HUMOR 

HOUSE  CALLS— Weekly  800  word  Q&A's 
on  all  aspects  of  real  estate.  Lively,  in¬ 
formative.  Miami  Herald,  Philadelphia 
Daily  News,  Rochester  Democrat  and 
Chronicle.  5th  year.  Every  reader's  letter 
answered  by  mail.  Broker,  journalist,  col¬ 
lege  teacher  Edith  Lank,  240  Heming¬ 
way,  Rochester  NY  14620.  (716)  271- 
6230. 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features.  814  E.  Manor  Circle, 
Milwaukee.  Wise.  53217. 

BACKGAMMON 

YOUNG  BLACK  COLUMNIST  offers  side¬ 
splitting  commentary  on  Americana. 
Twice-weekly.  Samples;  Venice  L. 
Holmes.  2503  McGill,  Saginaw.  Ml  48601. 

INSPIRATIONAL 

"MOUNTAIN  MOVING  FAITH  "—Inspira¬ 
tion  and  Insight  for  today's  problems 
from  the  man  and  ministry  that  is  reach¬ 
ing  America  and  the  world  via  television. 
Jim  Bakker  shares  his  views  in  a  weekly 
column  (350  words)  now  available  FREE 
for  syndication— Contact  Jan  White,  PTL 
Television  Network,  Charlotte  NC  28279. 
(704)  554-6080. 

LIFESTYLES 

Three  columns:  FOR  THE  DIVORCED, 
FOR  STEP  PARENTS,  HELPING  HAND. 
Blunt.  Gutsy.  Timely,  By  nationally 
known  divorce  therapist/author.  Each 
weekly.  Free  samples.  LISTENING,  8716 
Pine,  Gary  IN  46403. 

MEDICAL 

RELIGION 

WEEKLY  COLUMN  on  today's  hottest 
gaming  sensation,  backgammon.  ASK 
THE  CHAMP  discusses  the  game,  tips, 
stories  and  strategies,  questions  and 
answers.  Island  Syndications,  division  of 
Bulletin  Board.  888  Front  St.  Lahaina. 
Maui.  HI  96761 

GOD-BEAT:  A  religious  perspective  on 
the  contemporary  scene  that  is  topical 
and  witty.  Samples.  John  Wilbur,  Prince¬ 
ton  Theological  Seminary,  Princeton  NJ 
08540. 

BUSINESS 

RETIREMENT 

SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday.  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M.  Stevens, 
15  Breckenridge  Rd,  Chappaqua  NY 
10514. 

RETIREMENT  REFLECTIONS— Whim¬ 
sically  pungent,  bifocal  view  of  the 
news.  Praised  by  famous  crusading 
editor.  Daily  or  weekly.  Send  for  sam¬ 
ples.  Retirement  Reflections,  Box  105, 
Oxford  Wl  53952. 

SATIRE 

CARTOONS 

"ALL  THE  CARTOONS  YOU'LL  EVER 
NEED"  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York.  NY  1C014. 

"HARD  NEWS" 

The  finest  in  misinformation. 

PO  Box  23,  Alexandria  VA  22315. 

DEAR  DR.  MITCHELL,  a  medical  ques¬ 
tion  and  answer  advice  column,  is  writ¬ 
ten  by  the  first  black  medical  doctor  to 
be  syndicated  nationally  over  radio — 
twice  daily  to  89  stations  and  Armed 
Forces  radio  worldwide.  If  you  have  a 
significant  number  of  black  readers  in 
your  territory,  if  you  are  looking  for  an 
excellent  medical  column  available 
weekly,  write  Feature  Associates,  3334 
Kerner  Blvd,  San  Rafael  CA  94961. 

SENIOR  CITIZENS 

"SHOELACERS"  is  an  appealing  and 
humorous  panel  cartoon  available  7 
times  we  3kly.  For  samples/details:  Vano, 
1440  Birmingham,  Birmingham  Ml 
48009. 

DEAR  SENIOR  CITIZEN.  Weekly  column 
for  seniors,  their  families  and  friends. 
Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
for  samples  and  rates.  MHS  Features, 
PO  Box  425,  Lenox  Hill  Station,  New 
York,  NY  10021. 

COMMENTARY 

"MARV"  .  .  .  The  international  column 
of  news,  historical  happenings,  one- 
liners  and  other  choice  tid-bits  .  .  The 
informative,  amusing  and  at  times  con¬ 
troversial  .  .  .  The  attention  getting 
and  reader  build  up  column.  It's  from  Ar¬ 
thur's.  PO  Box  10599,  Honolulu  HI 
96816. 

MONEY 

SPORTS 

"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan.  1802  S.  13,  Temple,  TX  76501. 

SPORTS  ESSAYS — Sharp,  humorous, 
acerbic,  revelatory  articles  on  sporting 
scene— headed  by  New  York's  finest 
young  sportswriter.  Summer  special  for 
first  500  new  subscribers.  Something 
different  on  the  sports  scene.  S.  Kass 
Productions,  35  Orange  St,  Brooklyn  NY 
11201. 

FINANCIAL 

MOVIE  REVIEWS 

"THE  PRACTICAL  INVESTOR  "  talks 
stocks,  real  estate,  the  economy. 
Weekly,  750  words,  low  rates,  4  weeks 
free,  written  by  a  professional  invest¬ 
ment  advisor.  For  samples,  details  write 
Eric  Schaefer,  Box  3072.  San  Francisco 
CA  94119. 

MINI  REVIEWS  (Cartoon  illustrated — 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  5th  year.  Cineman  Syndicate. 

7  Charles  Court.  Middletown,  NY  10946. 
(914)  692-4572, 

TRAVEL 

INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  new  in  its  5th  year. 
Weekly.  $1.25.  Write  for  free  samples. 

#1  Easy  St.,  Aptos,  CA  95003. 

GARDENING 

PHILOSOPHY 

"GROWING  YOUR  OWN  "  samples 
Shades  of  Green,  Box  57-E.  Ipswich  MA 
01938.  We'll  send  seed  catalog  too! 

FROM  THE  IVORY  TOWER 

A  weekly  philosophical  column  written 
by  a  professional  philosopher.  Applies 
the  wisdom  of  the  ages  to  contemporary 
concerns  in  a  non-partisan,  meditative 
manner.  Upbeat,  inspirational,  optimis¬ 
tic.  Based  solely  on  human  reason;  no 
occult  elements.  Available  in  clean 
manuscript  or  camera-ready  copy,  one 
or  two  column  widths,  750  words. 
Reasonable  rates;  4  weeks  free.  For 
samples,  rates,  write  Edward  Walsh,  102 
Cambridge  Av,  New  Port  Richey  FL 
33552, 

WEEKLY 

"BOOTSTRAPS"  is  basic.  It's  interest¬ 
ing,  competitive,  habit-forming.  It's  800 
words  of  creative  entertainment.  It's  cul¬ 
tural  motivation  for  self-improvement, 

52  weeks  free.  Elm  Hollow  Syndicate, 
Box  403,  Livingston  Manor  NY  12758. 

VOICE  FROM  THE  WOODS  is  for  people 
interested  in  important  issues  but  bored 
by  Washington  politics.  Samples,  Walter 
Gormly,  RR  #2,  Mt  Vernon  lA  52314. 

GENERAL 

HOW  DOES  IT  WORK? — Brain  teaser 
based  on  a  recent  patent,  for  non-tech 
reader.  Box  29400.  Editor  &  Publisher. 

THE  NEW  INVENTIONS-Recent  pa¬ 
tents.  in  light,  fast  style,  for  pop  reading. 
Box  29399.  Editor  &  Publisher. 

ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (605)  795- 
6026. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893. 


NEWSPAPER  CONSULTANTS 


VALUATION  REPORTS  for  sale  pricing  or 
estate  settlements.  OLSON  &  LIKELY,  Box 
799,  St  Petersburg  FL  33731. 

(813)  821-5538  or  896-4925. 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  group  of  weeklies  priced  at 
$1  million.  Building  available,  includes 
plant.  Qualify  yourself  in  first  letter.  Sny¬ 
der  Newspaper  Brokers,  136  E  Honolulu. 
Lindsay  CA  93247.  (209)  562-2587. 


FIVE  WEEKLIES  east  Zone  5.  Gross 
$280M.  Sell  package  or  split.  Includes  3 
comp  rooms,  2  buildings,  press.  29% 
down,  terms.  Box  29501,  Editor  & 
Publisher. 


MERGER  CENTRAL  MIDWEST— Formerly 
both  grossed  only  $100M  together;  within 
two  months  already  up  to  SIAS.OCX)  aver¬ 
age  with  $200,000  projected  for  full  12 
months.  I  think  $250,000  possible  eventu¬ 
ally.  Priced  at  $160M  with  $55M  cash 
down.  State  your  cash  and  experience. 
M.R.  Krehbiel,  Box  88,  Norton  KS  67654, 


WEEKLY  GROUP,  half  million  gross.  Nice 
Zone  3  area.  Absentee  owner  selling  this 
great  opportuni^  in  growth  area.  Box 
29586,  Editor  &  Publisher. 


NEWSPAPER  OPPORTUNITIES— Small 
weekly  and  job  shop  operation  in  beautiful 
northern  Illinois  community.  Selling  at 
gross  of  $62,0(X)  with  $17,500  down.  Prof¬ 
itable  Colorado  weekly  netting  $25,000 
can  be  bought  for  $58,(X}0  cash.  Illinois 
county  seat  weekly  priced  for  quick  sale  at 
$75,000.  Roy  Holding  &  Associates.  Box 
212,  Galva  IL.  Phone  (309)  932-2270  days, 
932-2642  evenings. 


ALASKA— ONLY  NEWSPAPER  IN  WIDE, 
EXCLUSIVE  AREA.  Priced  at  $100,000, 
including  good  building;  $29,000  cash 
down.  Profitable.  Gross  near  $90,000. 
State  cash  available.  Marion  R.  Krehbiel, 
Box  88,  Norton  KS  67654. 


SHOPPER  serving  Middle  Atlantic  county 
of  over  lOO.OCX)  copulation.  Annual  vol¬ 
ume  close  to  $3(X),000.  Profitable.  Asking 
$250,000,  with  long  payout.  W.B.  Grimes 
and  Co.,  National  Press  Bldg,  Washington 
DC  20045. 


NORTHERN  CALIFORNIA  Advertiser,  will 
gross  between  $100,(X}0  and  $150,000 
79-80.  Own  composition  shop  and  build¬ 
ing.  Profitable  and  growing.  Priced  to  sell. 
Box  29780,  Editor  i  Publisher. 


SMALL  WEEKLY  in  desert-mountain 
Southwest.  Experienced  couple  can  earn 
good  net  on  $76,000  gross  with  part-time 
help.  Complete  darkroom,  process  cam¬ 
era,  etc.,  printed  in  central  plant.  Priced  at 
gross  plus  $45,000  for  combination  office 
and  3-bedroom,  fully  carpeted  home,  on 
large  lot.  Low  down.  Write  Box  29746, 
Editor  &  Publisher. 


SUNBELT  community  tabloid,  needs  capi¬ 
tal  to  capture  total  market,  great  expand¬ 
ing  area,  second  class  permit,  new  elec¬ 
tronic  equipment,  $65,000  gross.  Box 
29742,  Editor  &  Publisher. 


SOUTH  DAKOTA  county  seat  exclusive 
weekly,  serves  wide  area,  isolated.  Did 
$123,507,  1978.  2-unit  Goss,  Compu- 
graphic.  Priced  $175,0(X)  on  terms.  MIS¬ 
SOURI  WEEKLIES,  interest  central  plant, 
one  county  seat.  Gross  $200,000, 
$225,000,  suitable  terms. 

ROBERT  N.  BOLITHO 
PO  Box  7133 

Shawnee  Mission  KS  66207 


MICHIGAN  WEEKLY,  $80,000  gross  1978, 
serious  illness  forces  sale  at  $70,000  all 
cash  or  $75,000  with  29%  down.  Price  in¬ 
cludes  building  worth  $25,0(X).  Marion  R 
Krehbiel,  Box  88,  Norton  KS  67654. 


NEW  JERSEY  paid  weekly  with  $184,000 
gross.  Typesetting  equipment.  Legal 
newspaper  for  growing  communities  it 
serves.  Price  equal  to  gross.  Box  29724, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily,  we  are  seeking  exclusive  profitable 
newspapers  with  4(X)0  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  q^ualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 


I  HAVE  a  minimum  of  $10,000  to  invest. 
Management  position  wanted.  15  years 
publishing  experience,  dailies-Sunday. 
Box  29562,  Editor  &  Publisher. 


WEST  COAST  WEEKLY  in  small-to-medium 
range  wanted  by  experienced  newsper¬ 
sons.  Prefer  exclusive,  paid  circulation. 
Box  29764,  Editor  &  Publisher. 


PRIVATE  INVESTOR  seeking  opportunity 
>d  growth 


to  invest  in  publication  with  good  growtl 
potential  and  opportunity  to  expand. 
Would  consider  control  or  partnership  with 
management  responsibilities.  Only  serious 
proposals  wanted.  No  brokers  or  reps.  Box 
29774,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 


LOS  ANGELES  and  surrounding  suburbs, 
semi-weekly,  real  estate  tabloid.  20,000 
paid  circulation.  No  competition,  3rd  year. 
$150,000  gross.  Owner  takes  $30,000. 
$2(X),(XX)  cash  includes  supermarket  vend¬ 
ing  locations  and  typesetting  equipment, 
(iualify  yourself  in  1st  letter.  PO  Box 
7000-199,  Los  Angeles  CA  90274. 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


Professional  Advertising  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516) 661-5100 
1296  E.  Lake  Rd., 
Hammondsport,  NY  14840 
(607)  292-3781 


CIRCULATION  SERVICES 


Professional  Circulation  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 
1296  E.  Lake  Rd., 
Hammondsport,  NY  14840 
(607)  292-3781 


CONTACT  CIRCULATION  PERSONNEL 
A  cross-indexed  list  of  top  circulation 
people.  No  duplication  between  1978  E&P 
yearbook,  ICMA  and  circulation  sectionals. 
Over  3100  listings  with  zip  codes  on 
gummed  back  labels.  Peel  oft  for  mailing, 
or  copy  for  multiple  mailings.  $175.  Box 
29793,  Editor  &  ftiblisher. 
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Attention:  CIRCULATORS 
Join  The  Null  Seminar  in  New  York  City, 
October  25  and  26;  in  Dallas,  Texas, 
November  29  and  30. 

Here,  Null  Circulation  Counselors  present 
tested,  effective,  market-management 
methods  resulting  in  profitable  circulation. 
The  Null  Seminar  has  reached  newspapers 
ranging  in  circulation  from  5000  to  over 


ranging  in 
1,000,0()0. 


Write/phone  collect  for  complete  details: 
Null  Eriterprises,  Jnc.,  16  Ma^^SL San 


Rafael  CA  ^901.  Phone:  (415)  453-5711. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


PROJECT  ENGINEER  FOR  HIRE  to  handle 
your  complete  press  installation- 
addition— consulting.  Specialist:  Goss 
Metro,  Cosmo.  Koenig  and  Bauer,  Com¬ 
mander.  Over  20  vears  offset  experience. 
J.P.  Moll,  1310  Elm  Dr,  Schaumburg  IL 
60194.  (312)  885-8729. 


FINANCIAL 


BANKERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancier  and  advisory  service: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT's 

•  Lease  Financing 

•  Management  Consulting 

Minimum  transaction  level  $2  million  In¬ 
itial,  confidential  consultation  anywhere  in 
the  United  States  at  no  charge.  Call  col¬ 
lect: 

Frank  Calcagno  or  Brad  Hart 
(212)  692  2430  (212)  692-2304 

BANKERS  TRUST  COMPANY 
280  Park  Av,  New  York,  NY  10017 


EQUIPMENT  &  SUPPLIES 


BUSINESS  SYSTEMS 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
plete  line  of  business  systems  designed  by 
newspaper  specialists.  Systems  available 
include  Display  A/R  with  extensive  sales 
analysis,  transient  classified,  circulation 
(see  Ad),  payroll,  accounts  payable,  news¬ 
print,  commercial  printing  and  cost  ac¬ 
counting.  Designed  for  IBM  34  and  38. 
Contact  CDS,  1%  Box  23054,  Kansas  City 
MO  64141.  (913)  888-6755. 


CIRCULATION  SOFTWARE 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
prehensive  circulation  system  for  newspa¬ 
pers  with  10,0(X}  to  1(X),000+  circulation. 
Designed  to  maintain  total  homes  in  mar¬ 
ket  area.  Adaptable  to  subscriber  only 
basis.  Provides  on-line  access  to  sub¬ 
scriber,  route  and  carrier  information. 
Produces  daily  and  on  demand  ABC,  draw, 
bundle  wrapper,  carrier  update  package, 
truck  manifest,  mailing  labels.  Includes 
auto  router,  PIA  billing/amortization,  car¬ 
rier  billing,  estimating,  bond  and  magazine 
accounting,  on-line  district  manager  mes¬ 
sage  system.  Designed  for  IBM  34  and  38. 
For  detailed  information  and  list  of  in¬ 
stallations  contact  CDS,  PO  Box  23054, 
Kansas  City  MO  64141.  (913)  888-6755. 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 


highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 


Box  2798  Long  Beach,  Calif.  90801. 


PHOTOMECHANICAL  EQUIPMENT 
Pako  film  processor.  Model  24-1. 

Western  plate  coater.  Model  3MB6 
Cosar  53  Densitometer. 

Iconics  plate  processor  Model  TCM  25-2 
Nu  Arc  Ultra  Plus  platemaker  FT40UPNS. 
Acti  Copy  camera  Model  204. 

Call  or  Write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St,  Suite  201 
Overland  Park,  Kansas  66204 
(913)  432-8276 


ONE  MODEL  545  Cheshire  Label  Machine 
for  newspapers  or  magazines  with  a  Model 
526  Cheshire  Label  head  and  Conveypr. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Conveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Heisley, 
P.O.  Box  222083,  Dallas,  Texas  75222. 
(214)  357-0196. 


MISCELLANEOUS 


BOND  ENGINEERED  “AVTEK"  UNIT  REC¬ 
TIFIER  DRIVE  CONTROL  PANELS,  (1973 
vintage,  like  new,  modern)  with  complete 
accessories,  to  replace  old  unit  electrical 
controls.  Certified  Press  Drive  Technology 
Engineering. 

REEL  SYSTEM  REPLACEMENT  WITH 
“WOOD"  PNEUMATIC  TENSIONS— 
PASTERS  (1973  vintage).  Can  also  be 
designed-engineered-installed  for  “single 
width”  or  “double  width"  OFFSET  or  LET¬ 
TERPRESS  EQUIPMENT,  replacing  roll 
arm  stands,  increases  production,  saves 
waste  newsprint.  Equipment  includes 
transfer  tables  and  trackage.  Complete 
Professional  Engineering-Installation  Ser¬ 
vice. 

Write  WNMA-INC,  PO  Box  5258,  San 
Mateo  CA  94402.  Phone  (415)  574-2445. 


NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana.  CA  92704.  (714)  556-7130. 


NEWSPRINT  ROLLS— Basis  301b.  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


NEWSPRIlVT 

AVAILABLE 

10,000  short  tons  of  30/32  lb. 
newsprint  available  from  off¬ 
shore  sources  at  $550/1565  a 
ton  debvered.  Inquiries  from 
newspapers  should  state  re¬ 
quirements. 

Box  29785, 

Editor  &  Publisher 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


2  PHOTON  PACESETTERS,  Mark  II,  Serial 
Nos.  1670  and  1671,  microdata  proc¬ 
essors.  New  in  1974,  in  daily  production 
and  under  PM  A  with  Dymo  for  past  3  years. 
Included  are  standard  8-face  discs  (never 
used)  and  6- face  custom  discs.  Identically 
equipped  with  9  lenses,  range  6  point 
through  36  point.  $10,()00  each.  Lease 
available.  Call  Harold  Wright  (205)  353- 
4612,  or  write  c/o  The  Decatur  Daily,  PO 
Box  1527,  Decatur  AL  35602. 


FOR  SALE — Comp  I,  with  parts  kit — $1750; 
4961  TL,  with  parts  kit,  fonts,  width  plugs, 
well  maintained— $26(X);  Three  Electro-Set 
keyboards— $1250  each.  Oaosi  discount  for 
entire  system.  Call  Rudy  Janney,  Arcadia 
FL.  (813)  494-0315. 


COMPUGRAPHIC  4,  high  range,  with  proc¬ 
essor.  Used  very  little,  2  years  old.  Updat¬ 
ing  equipment.  Available  September  1st. 
$80OO.  (^mpset  500  and  processor,  good 
working  order,  $5500.  Available  im¬ 
mediately.  Shopper  Enterprises,  Inc,  119 
N  Main,  Blue  Earth  MN  56013.  (507) 
526-5333. 


14  FILMSTRIPS  (fonts)  for  Compugraphic 
1,  2  width  plugs,  6  fonts,  7  borders  for 
7200  headliner;  3  rolls  6-inch,  2  rolls 
3-inch  Kodak  S  paper;  1  font  rack.  Origi- 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  8.  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


MERGENTHALER  VIP  4845-2,  excellent 
condition.  Great  buy  for  book/magazine 
publisher.  Includes  120  fonts  (25  type 
families),  up-to-date  spare  parts  kit,  32K 
memory,  exception  word  dictionary. 
$20,000.  AKI  ULTRASYSTEM  counting 
terminal  with  H&J.  3  mag  tape  drives, 
paper  tape  in/out.  VIP  keyboard  l^out. 
Spare  parts  kit.  $8500.  MAG  TAPE 
READER  to  drive  VIP.  $1500.  Call  Fred 
Thompson  (404)  546-8688. 


COMPUGRAPHIC  ACM  9000  with  Direct 
Entry  Keyboard,  Ektamatic  processor, 
fonts  and  spare  reader.  Call  Terry  Gogerty 
at  (815)  476-7966. 


FOR  SALE— ECRM  Scanner,  5200,  with 
Beehive  terminal  and  BRPE  punch,  in  ex¬ 
cellent  condition.  Contact  Dale  E.  Cordrv, 
News-Press  &  Gazette,  St  Joseph  MO 
64502.  (816)  279-5671. 


FOR  SALE— 1  Compugraphic  Twin  Lens 
4961  with  spare  parts  kit;  1  Compugraphic 
4961;  also  Star  perforator  and  Fairchild 
perforator.  (816)  637-6155,  Pat  Morgan. 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetters.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


WE  OFFER  FOR  SALE  AS  OWNER 
Goss  Urbanite  units,  folders. 

^ss  Urbanite  3  color  unit. 

Goss  (Community,  5  units. 

Harris  V-15A,  4  units. 

Harris  V-15A,  6  units,  constant  ink. 

Harris  upper  former  for  V-15A. 

Color  King.  5  units,  double  parallel. 

Our  inventory  changes  constantly;  many 
items  not  listed  above.  We  can  supply  the 
equipment  you  require. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Industrial  Ct  NE 
Atlanta,  GA  30329 
(404)  321-3992  Telex  70-0563 


BUYING  A  NEW  PRESS? 

Before  you  trade-in  or  sell  your  used  press 
let  us  show  you  how  we  can  net  you  more 
money. 

Write  or  Call 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin,  Suite  201 
Overland  Park  KS  66204 
(913)  432-8276 


URBANITE  PAPER  ROLL  STANDS 
4-6-8  position.  Hoists.  Will  work  on  all 
offset  presses.  In  storage.  Box  29513, 
Editor  &  Publisher. 


GOSS  COMMUNITY,  5  units,  new  approx. 
1972. 

Goss  Community  floor  and  stacked  units, 
1978. 

Goss  Community,  one  unit,  new  1976. 
*Goss  Suburban.  8  units,  2  folders,  1961- 
1967. 

Goss  SC,  SU,  Urbanite  and  Community 
folders. 

Goss  Suburban  press  units,  folders. 

Gregg  flying  imprinter  22%". 

Harris  V-25  add-on  units,  1974,  folders. 
Urbanite  Vi  folder. 

Color  King,  2  units,  folder,  1965. 

Fincor  motor  and  control  4(5  H.P.  &  75  H.P. 
Cottrell  V-15,  2  units  with  gear  drive. 
Urbanite  folder,  1970. 

(lottrell  V-22,  4  units,  JF4  folder  with  dou¬ 
ble  parallel. 

Fairchild  Color  King,  5  units,  1%8. 

•Will  sell  components  or  complete  press. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  North  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-1200 _ Telex  25-4388 

PRICED  TO  SELL— Goss  Community  4  unit 
press  with  folder.  Running  good.  Box 
29587,  Editor  &  Publisher, 


COTTRELL  V-15A,  3  units/folder. 

Cottrell  V-15A,  2  units/folder. 

Cottrell  V-15A  add-on  units  (3). 

News  King  2  units/folder. 

News  King  add-on  unit— 1972. 

Color  King  folder,  30  h.p.  drive 
Hantscho,  22%  x  36,  2  units/folder 
Magna  Craft  label  machine 
Custom-Bilt  3  knife  rotary  trimmer — 1975. 
INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 
(305)  896-4330  Telex  56-7471 


22%”CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks,  2  to  1  folder,  available  now. 

21V'2"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

2  presses,  22%"cutoff  Goss  Headliners.  8 
units,  1  half  deck  and  3  to  2  folders. 

4  wood  Autopasters. 

6  Goss  Autopasters. 

2  new  Goss  web  width  SS'or  56"cut  down 
kit. 

2  Goss  double  balloon  formers,  1  is  23 
9/16"  cutoff,  1  is  22%"  cutoff. 

2  4-unit  Goss  Community  oil  bath 

6  unit,  2  folders  Goss  Surburban 

BRAMBLE  PROFESSIONAL  PRESS  INC. 

Route  2.  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


NEWSPAPER  PRESSES 
WEB  OFFSET 

2  unit  News  King,  recently  recond.,  1964, 
located  our  plant,  available  immediately. 

3  unit  Goss  Community,  1965,  located 
Florida,  avail,  approx  Dec.  1. 

4  unit  News  King,  excellent  cond.,  1966, 
located  New  Jersey,  avail,  immediately. 

4  unit  Vanguard,  located  Minnesota, 
avail,  approx.  October. 

5  unit  V-22  Harris,  Very  good  oper¬ 
ating  and  mechanical  cond.,  1970, 
located  Wisconsin,  avail.  Spring  l980. 

6  unit  Wood,  4  plate  wide,  double  2:1 
folder  with  double  upper  former,  electro 
tab  reels,  tensions  and  pasters 

22%"  cutoff,  5  units,  1967. 

1  Harris  1650  unit  manufactured  approx 
1972,  located  Florida,  avail,  im¬ 
mediately. 

LETTERPRESS 

3  Hoe  color  convertible  presses,  #3173, 
3105  and  3080. 

1  9  unit  press,  2  7-unit  presses;  2  Goss 
3:2,  single  Imperial  folders,  1  Hue  2:1 
double  folder,  excellent  color  flexibility, 
23  9/16"  cutoff,  compression  lockup,  ex¬ 
cellent  operating  and  mechanical  cond, 
avail.  Summer  1980.  Priced  to  sell. 
Avail,  as  individual  presses. 

9  unit  Goss  Mark  I  Headliner,  #  2266,  2267 
22%"  cutoff,  2  double  2:1  folders,  2 
color  humps,  double  upper  formers,  ten¬ 
sion  plate  lock  up.  Avail  1st  quarter 
1981. 

Hoe  single  delivery  3:2  folder,  #3246A, 
1960,  avail,  immediately. 

For  further  information; 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Drive,  PO  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


WANTED  TO  BUY 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts, 
IBM;  camera.  N.  Gregory,  343  Clive  Ave., 
Oceanside,  NY  11572.  (516)  764-2250. 


FERAG  counter  stacker  in  good  condition. 
Must  see  in  operation. 

Box  27787,  Editor  &  Publisher. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7^  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetter.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


NEED  SPARE  PARTS  for  Cutler-Hammer 
"A.C.  Webmaster”  Press  Drive  and  Control 
System.  Contact  Don  Fordham,  Box  271, 
Monterey  CA  93940.  (408)  372-3311. 


“Since  1910,  the  Inland  Newspaper 
Machinery  Corporation  has  become  the  largest 
newspaper  machinery  dealer  in  the  world.  Three 
factors  have  taken  this  company  to  its 
present  position  in  the  industry. 

1.  Hard  work. 

2.  Honest  dealing. 

3.  Editor  &  Publisher  Classified  Advertising. 

“Since  the  scope  of  Inland’s  business  is  worldwide  it  has 
been  impossible  to  cover  the  market  with  direct  sales 
representation.  By  using  Editor  &  Publisher  Classified  ad¬ 
vertising  (and  display  advertising  when  appropriate)  we 
have  covered  the  United  States  and  the  world.  Editor  & 
Publisher  Classified  Advertising  has  been  our  most  pro¬ 
ductive  sales  tool.’’ 

EDITOR  &  PUBLISHER  ...The  “productive 
safes  tool"  for  those  selling  to  newspapers! 
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Help 

Wented... 


ACADEMIC 


ASSISTANT  PROFESSOR— Director  of 
Forestry  Research  Publications  for  Oregon 
State  University.  Must  have  Master's  de¬ 
gree  in  journalism  plus  5  years  technical 
journalism  or  editing  experience;  back¬ 
ground  in  graphic  design  preferred.  Will 
edit  articles  for  scientific  and  technical 
Journals  and  forestry  research  publication 
series.  Courtesy  appointment  in  Jour¬ 
nalism  Department.  Starting  salary  range 
$17,000-21,000  per  year.  Closing  date 
September  15,  1979.  Send  letter  of  appli¬ 
cation,  resume,  college  transcripts,  and 
three  letters  of  recommendation  tO:  Dean, 
School  of  Forestry,  Oregon  State  Univer¬ 
sity,  Corvallis  OR  97331.  Oregon  State 
University  is  an  affirmative  action/equal 
opportunity  employer  and  complies  with 
Section  504,  Rehabilitation  Act  of  1973. 


MASS  COMMUNICATIONS  DEPARTMENT 
— Opening  for  assistant  professor  for 
teaching  advanced  newswriting  and  public 
affairs  reporting,  starting  no  later  than 
September  1980.  Qualified  also  for  Mass 
Communications  and  Society  and  research 
methodology.  Ph.D.  in  Mass  Communica¬ 
tions;  prefer  three  years  appropriate  uni¬ 
versity  teaching  and  four  years  professional 
experience  in  reporting-editing.  Salary 
$15.000and  up,  relative  to  qualifications. 
Apply  with  resume  by  October  15,  1979  tO: 
Dr.  Emery  L.  Sasser,  Chairman,  Depart¬ 
ment  of  Mass  Communications,  LET  468, 
University  of  South  Florida,  Tampa,  FI. 
33620.  The  University  of  South  Florida  is 
an  affirmative  action  equal  opportunity 
institution.  All  prospective  candidates 
should  be  informed  that,  in  accordance 
with  Florida’s  “Sunshine  Amendment"  to 
the  State  Constitution,  their  dossiers  are  a 
matter  of  public  record  and  are  available, 
upon  request,  to  its  residents. 


MASS  COMMUNICATIONS  DEPARTMENT 
— Opening  for  an  associate  professor  in 
strong  undergraduate/beginning  graduate 
prcwram,  starting  no  later  than  September, 
1980.  Prefer  minimum  four  years  profes¬ 
sional  media  experience;  minimum  five 
years  university  teaching  experience;  Ph.D. 
in  Mass  Communications.  Interest  and 
experience  in  media  research,  communi¬ 
cations,  and  graduate  teaching  and  thesis 
advising  required.  Rank  and  salary  ($18,000 
plus)  determined  by  experience  and  qual¬ 
ifications.  Apply  with  resume  by  October 
15,  1979  tO:  Dr.  Emery  L.  Sasser,  Chair¬ 
man,  Department  of  Mass  Communica¬ 
tions,  LET  468,  University  of  South  Florida, 
Tampa,  FI.  33620.  The  liniversity  of  South 
Florida  is  an  affirmative  action  equal  op¬ 
portunity  institution.  All  prospective  can¬ 
didates  should  be  informed  that,  in  ac¬ 
cordance  with  Florida’s  "Sunshine  Amend¬ 
ment”  to  the  State  Constitution,  their 
dossiers  are  a  matter  of  public  record  and 
are  available,  upon  request,  to  its  resi¬ 
dents. 


MASS  COMMUNICATIONS  DEPARTMENT 
—Opening  for  an  assistant  professor  in 
strong  undergraduate/beginning  graduate 
program,  starting  no  later  than  September, 
19fi).  Prefer  minimum  four  years  profes¬ 
sional  media  experience;  minimum  three 
years  university  teaching  experience;  Ph.D. 
in  Mass  Communications.  Interest  and  ex¬ 
perience  in  media  research,  communica¬ 
tions  theory,  international  communica¬ 
tions,  and  graduate  teaching  and  thesis 
advising  desirable.  Rank  and  salary 
($15,000  plus)  determined  by  experience 
and  qualifications.  Apply  with  resume  by 
October  15,  1979  to:  Dr.  Emery  L.  Sasser, 
Chairman,  Department  of  Mass  Communi¬ 
cations,  LET  468,  University  of  South 
Florida,  Tampa  FI.  33620.  The  University 
of  South  Florida  is  an  affirmative  action 
equal  opportunity  institution.  All  prospec¬ 
tive  candidates  should  be  informed  that, 
in  accordance  with  Florida’s  "Sunshine 
Amendment”  to  the  State  Constitution, 
their  dossiers  are  a  matter  of  public 
record  and  are  available,  upon  request, 
to  its  residents. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


EDITOR  &  PUBLISHER  for  August  18,  1979 


HELP  WANTED 


ADMINISTRATIVE 


NEW  YORK  STATE  weekly  chain  requires 
general  manager  30,(X)0  circulation,  staff 
of  30.  Write  Box  29533,  Editor  & 
Publisher. 


GENERAL  MANAGER  for  Florida  enter¬ 
tainment  magazine.  Heavy  South  and  ad¬ 
ministrative  experience.  Develop  and  over¬ 
see  sales  staff.  $300  per  week  salary  plus 
20%  commission.  Interview  in  New  York. 
Resume  and  strong  letter  to  Good  Times, 
230  Arlington  Circle,  East  Hills  NY  11548. 


EDITOR-GENERAL  MANAGER  for  small 
Wyoming  weekly.  Applicant  should  have 
J-degree,  some  experience  and  should 
know  layout  and  advertising.  Salary  plus 
year  end  bonus.  Send  resume  and  salary 
requirements  to  Mike  Lindsey,  2025  Main 
St,  Torrington  WY  82240. 


PURCHASING 

Major  fast  growing  communications  com¬ 
pany  headquartered  in  the  Northeast  is 
expanding  purchasing. 

If  you’re  looking  for  a  challenging  position 
join  a  dynamic  team  coordinating  the  pur¬ 
chase  of  newsprint,  equipment  and 
supplies  exceeding  $200  million. 

Send  resume  and  salary  history  in  confi¬ 
dence  to  Box  29637,  Editor  &  Publisher. 


DIRECTOR  OF 
OPERATIONS 

Major  market  newspaper  re¬ 
quires  production-savvy 
executive  reporting  directly 
to  publisher.  Exciting  oppor¬ 
tunity  with  top  professional 
team.  Detail  experience  and 
availability. 

Box  29546, 

Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER 

for  a  daily  and  Sund^  newspaper  with  cir¬ 
culation  under  20,0d0  located  in  one  of 
America’s  most  beautiful  Southeastern 
cities.  Candidate  must  be  fully  experi¬ 
enced,  well  educated,  strong  family  per¬ 
son,  and  want  to  be  an  integral  part  of  this 
community.  Send  complete  resume  to; 

Mr.  Johns,  Consultant 

for  Newspaper  Management 
RR  #1,  Box  22^B 
Brookneal  VA  24528 
Tel  (804)  376-3021 


MIDWEST  GROUP  with  nine  dailies  and 
two  weeklies  is  looking  for  Associate  Pub¬ 
lisher  (general  manager)  candidates.  We 
believe  in  producing  strong  editorial  prod¬ 
ucts  that  make  a  profit.  Candidates  should 
have  a  working  knowledge  of  all  asp^ts  of 
a  newspaper,  with  special  emphasis  in  one 
of  the  areas.  We  are  looking  for  candidates 
who  want  to  move  up.  Presently,  we  have 
an  opening  at  the  Wabash,  (Ind.)  Plain- 
Dealer,  circulation  8,350,  and  may  have 
others  in  the  future.  Reply  in  confidence  to 
Nixon  Newspapers  Inc.,  P.O.  Box  338, 
Wabash  IN  46992. 


ADVERTISING 


ADVERTISING  MANAGER  Zone  2  weekly 
chain,  30,0(X)  circulation,  supervise  staff 
of  6.  handle  major  accounts.  Write  Box 


ADVERTISING  DIRECTORS— Tired  of  the 
day  to  day  hassle  of  getting  a  newspaper 
out  for  an  oft  absent  boss?  Investigate 
permanent  position  with  the  largest  (and 
best)  newspaper  religious  page  sales  or¬ 
ganization  in  the  U.S.  Our  professionals 
set  their  own  schedules  with  full  support 
from  home  office.  Excellent  pay  and  bene¬ 
fits.  Write  Williams  Features,  PO  Box 
8005,  Charlottesville  VA  22906. 


ADMINISTRATIVE 


W  MANAGER  OF 
^  GROUP  COMMUNICATIONS 
USE  YOUR  EXPERTISE 
WITH  AN  INDUSTRY  LEADER 

General  Electric  in  Louisville,  Kentucky,  has  a 
high-level  position  available  to  an  individual 
with  an  MA  in  Journalism,  or  the  equivalent 
experience  plus  extensive  background  in  com¬ 
munications  technology  including  survey  re¬ 
search  and  the  electronic  media.  The  ideal 
candidate  will  be  innovative  and  highly  moti¬ 
vated,  possess  strong  analytical  antJ  interper¬ 
sonal  skills;  have  a  strong  record  of  accomplish¬ 
ments  in  developing/implementing  and  measur¬ 
ing  communications  programs  for  employee 
populations,  press/media,  community  and  in¬ 
dustrial  relations.  You  will  be  responsible  for 
establishing  communications  leadership  with 
both  the  Major  Appliance  Business  Group  and 
the  Air  Conditioning  Business  Group  which 
would  entail  interaction  with  all  levels  of 
management. 

We  offer  an  excellent  salary  and  a  compre¬ 
hensive  fringe  benefits  program.  For  immediate 
and  confidential  attention,  please  send  resume 
to: 

MICHAEL  M.  GRAHAM 
Manager  Professional  Recruitment 


Appliance  Park,  Building  53 


Louisville  KY  40225 


HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER  needea 
at  45,000  daily  in  major  national  group. 
Experience  in  advertising  management  a 
must.  Will  supervise  staff  of  9  in  a  growing 
west  Texas  market.  Heavy  emphasis  on 
new  business  development  required.  Send 
resume  and  salary  history  to;  Advertising 
Director,  San  Angelo  Standard-Times,  Box 
5111,  San  Angelo  TX  76902. 


RETAIL  AD  MANAGER 
Here  is  a  chance  to  use  both  your  selling 
and  management  skills.  Small  Zone  2  daily 
with  weekly  needs  person  to  provide  lead¬ 
ership  for  staff  and  sell  major  accounts. 
Familiarity  with  marketing  concepts  and 
sales  promotion  a  must.  Advancement 
possible.  Please  submit  your  resume  and 
current  salary  to  Box  29806,  Editor  & 
Publisher. 


AO  MANAGER  Zone  3  daily.  Must  be  ag¬ 
gressive,  very  competitive  market.  Major 
company  benefits  with  newspaper  group. 
Mail  complete  resume  including  salary  his¬ 
tory  to  Box  29597,  Editor  &  Publisher. 


WORKAHOLIC  advertising  salesperson 
needed  in  October  to  run  large  competitive 
suburban  weekly.  $18,000  to  start  plus 
car,  excellent  fringe  benefits,  extensive 
profit  sharing.  Must  be  strong  on  man¬ 
agement  potential,  profit-mindedness  and 
landing  new  business.  Send  letter,  resume 
to  Box  29599,  Editor  &  Publisher.  State 
present  earnings. 


ADVERTISING  MANAGER  for  15,000 
5-day  AM  daily  in  New  York  City  metro 
area.  Responsibilities  include  managing 
retail  and  classified  staffs,  starting  a  TMC 
product  to  compete  with  a  well-established 
pennysaver,  and  expanding  national  ad¬ 
vertising.  Must  be  willing  to  commit  one¬ 
self  totally  to  this  challenging  opportunity. 
Send  qualifications  to  Box  29591,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  SALES— Seeking 
self-motivated  person  to  call  on  estab¬ 
lished  and  new  accounts.  Excellent  earn¬ 
ings  potential  including  salary  and  com¬ 
mission.  Excellent  benefit  program  and 
advancement  potential.  Sales  experience 
required.  Resume  to  Bob  Lyon,  Meredith 
Newspapers,  1660  Beverly  Blvd,  Los 
Angeles  CA  90026. 


SALES  PROMOTION  MANAGER 

This  important  new  position  will  have  high 
visibility  and  significant  impact  on  the  fu¬ 
ture  of  the  Company. 

Requires  innovative  self-starter  with 
newspaper  advertising  sales  and  market¬ 
ing  experience.  You  will  plan,  prepare  and 
promote  all  special  sections,  reporting  di¬ 
rectly  to  Advertising  Director. 

Aggressive,  results-oriented  company  of¬ 
fers  excellent  starting  salary,  fully  com¬ 
mensurate  with  the  scope  of  your  resppn- 
sibilities  and  qualifications.  Outstanding 
company-paid  benefits  including  dental. 
Zone  2.  For  prompt,  confidential  consider¬ 
ation,  please  send  your  resume,  including 
salary  history  and  requirements  to  Box 
29805,  Editor  &  Publisher. 


RETAIL  AD  MANAGER 
Excellent  opportunity  on  50,000  circula¬ 
tion  Zone  5  weekly  group  for  shirt  sleeve 
manager  to  lead  a  quality  staff  in  maximiz¬ 
ing  growth  market  potential.  Quality  news 
product  dominant  in  market.  Resume  to 
Box  29824,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  southeast 
Texas  daily  and  tri-weekly  publications 
with  over  50, OCX)  circulation.  Must  be  sales 
and  marketing  oriented,  promotion 
minded  and  capable  of  effectively  manag¬ 
ing  retail  and  classified  staff  of  14.  Experi¬ 
ence  with  both  daily  and  TMC  publications 
preferred.  Good  starting  salary,  incentive 
program  and  excellent  company  benefits. 
Good  opportunity  for  right  person  in  this 
rapidly  growing  area.  Prefer  applicants 
from  Zones  6  and  4.  Resume  with  refer¬ 
ences  to  Box  29145,  Editor  &  Publisher. 
Previous  replies  misplaced,  please  resub¬ 
mit. 


PLACE  YOUR  FUTURE 
With  Growing  Newspapers 
We  have  positions  for  strong  advertising 
and  sales  management  people  who  want  to 
move  up.  We  could  be  in  your  future  if  you 
are  dissatisfied  working  in  your  present 
position  on  a  small  or  medium  size  news¬ 
paper.  Send  us  a  resume,  if  you  are  ag¬ 
gressive,  creative  and  promotional 
minded.  Box  29644,  Editor  &  Publisher. 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CLASSIFIED  ADVERTISING 


I 


> 


AD  MANAGER  for  6-day  daily.  Exprience 
necessary  in  all  phases.  Ad  staffer  also 
needed.  Contact  John  Haines,  El  Dorado 
Times,  El  Dorado  KS  67042. 


EXPERIENCED  SALESPERSON,  pod  sal¬ 
ary,  incentive,  tjenefits,  a  weekly  in  small, 
warm  Okeechobee,  Florida.  News,  (813) 
763-3134. 


ADVERTISING  REP  needed  for  growing, 
aggressive  weekly.  Need  talented,  energet¬ 
ic  person  who's  not  afraid  to  sell  con¬ 
tracts,  upsell  ads  or  meet  people.  No  place 
for  tired  meek  mouse.  Send  resume,  work 
samples,  salary  requirements  to  News,  Box 
466,  Garner  NC  27529. 


RETAIL  AD  MANAGER 
Here’s  an  immediate  opportunity  to  work 
in  an  affluent,  powing  market,  to  inspire 
and  direct  experienced  sales  people  and  to 
work  with  a  challenging  talented  corps  of 
marketing  management  pros.  Medium-size 
Midwest  daily  needs  manager  with  retail 
knowledge,  goal  orientation  and  ability  to 
assess  and  correct  static  sales  picture. 
Growth  and  salary  opportunities  to  match 
your  talents.  Send  resurhe  and  salary  his¬ 
tory  to  Box  29594,  Editor  &  Publisher. 


CLASSIFIED  OR  RETAIL  trained  sales¬ 
person  with  small  daily  experience.  Our 
Zone  5  poup  can  pay  you  well  and  offer 
outstanding  opportunity  for  management. 
This  move  could  solidify  your  newspaper 
career,  so  act  now!  Send  resume  to  Box 
29810,  Editor  &  Publisher. 


A  SOLID  CAREER  OPPORTUNITY  with  na¬ 
tional  chain.  Head  satellite  sales  office  for 
zoned  edition  of  daily  plus  weekly  enter¬ 
tainment  publication.  Supervise  staff  of  5. 
Phone  room  sales  experience  preferred. 
Good  salary  plus  bonus  and  fringe  pack¬ 
age.  Send  resume  and  salary  history  to  Ad 
Director,  San  Angelo  Standard  Times,  PO 
Box  5111,  San  Angelo  TX  76902. 


ADVERTISING  MANAGER  for  6000  circu¬ 
lation  Midwest  five-day  daily.  All  benefits, 
salary  negotiable.  Open  September  1.  Give 
background  and  availability  in  letter  to  Box 
29781,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  western  New 
Mexico  daily.  We  are  looking  for  a  person 
who  will  guide  and  motivate  a  young  eager 
ad  staff.  Applicant  should  be  currently  a 
manager  or  an  assistant  on  a  larger  opera¬ 
tion  with  a  minimum  of  five  years  experi¬ 
ence.  $20,000  plus  bonus  to  start  plus  ex¬ 
cellent  fringe  package.  Great  potential  in 
energy  belt  of  the  Sunbelt.  Apply;  Garry  C. 
Hill,  The  Gallup  Independent,  Gallup  NM 
87301.  (505)  863-6811,  no  collect  calls 
please. 


NEWSPAPER  ADVERTISING  MANAGER 
$22,950  budgeted  for  the  right  person. 
Head  your  6  person  staff  at  this  20,000 
offset  metro  daily.  Competitive  market  re¬ 
quires  pro  salesperson  who  motivates 
others  and  likes  a  challenge.  Send  resume 
in  confidence  to  Wayne  Schile,  Publisher, 
The  Kansan,  901  N  8th  St,  Kansas  City  KS 
66101. 


ADVERTISING  MANAGERS 
If  you  are  currently  number  two  or  three  in 
your  department,  and  you  are  seeking  a 
management  position  with  a  growth- 
oriented  newspaper  group,  send  us  your 
resume.  With  us,  a  successful  sales  man¬ 
agement  career  can  lead  directly  to  news¬ 
paper  management.  Mail  resume  to  Wil¬ 
liam  Shufflebarger,  Park  Newspapers.  PO 
Box  550,  Ithaca  NY  14850. 


CLASSIFIED  ADVERTISING  RATES 

LINE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  —$2  75  per  line 

2  weeks— $2.65  per  line,  per  issue 

3  weeks — $2.45  per  line,  per  issue 

4  weeks — $2.25  per  line,  per  issue 
Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 

Count  approximately  39  characters 
and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 

Editor  &  Publisher 

575  Ledngton  Ave.,  N.Y.,  N.Y.  10022 
(212)  752-7050 
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ADVERTISING  SALES 

Due  to  staff  expansion,  we  have  an  im¬ 
mediate  opening  If  you  enjoy  a  challenge 
join  us  at  the  Daily  Gate  City.  Let  your 
family  enjoy  this  fine  tri-state  area  (Iowa, 
Illinois,  Missouri).  The  minimum  of  4  to  6 
years  experience  needed.  Good  base  plus 
commission  for  mid-teens  earnings.  Apply 
J.W.  Nelson,  Ad  Director,  Daily  Gate  IJity, 
1016  Main.  Keokuk  lA  52632.  (319)  524- 
8300. 


ADVERTISING  DIRECTOR 
Strong  leader  who  knows  marketing  and  is 
able  to  use  research  and  apply  findings; 
must  be  able  to  organize  and  motivate 
staff;  able  to  call  on  selected  major  adver¬ 
tisers.  Please  be  prepared  to  demonstrate 
these  qualities  on  the  basis  of  your  record. 
Further  responsibility  for  top  performer. 
Affluent,  non-competitive  market.  Attrac¬ 
tive  salary,  benefits.  Zone  5,  50,000  circu¬ 
lation.  Box  29726,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  for  7300  county 
seat  daily  with  4800  free  weekly.  Excellent 
opportunity  to  develop  management  skills 
in  a  progressive  organizaton:  We  em¬ 
phasize  sales,  service  and  promotion.  Sal¬ 
ary,  performance  bonus,  plus  profit  shar¬ 
ing.  Send  resume  and  salary  requirements 
tO:  Gary  Dalton,  Urbana  Daily  (Jitizen,  PO 
Box  191,  Urbana  OH  43078. 


CIRCULATION  DIRECTOR 

Immediate  opening  for  an  experienced 
sales  oriented  person  with  a  good  track 
record  who  would  like  to  organize  and  di¬ 
rect  both  a  sales  department  and  a  dis¬ 
tribution  division  for  our  daily  and  Sunday 
operation.  Initiative,  ideas  and  effort  can 
be  put  into  effect  here  to  produce  both 
long  and  short  term  results.  Send  your  re¬ 
sume  to  R.E.  Pifer,  Sandusky  Register, 
314  W.  Market  St,  Sandusky  (3H  44870. 


CIRCULATION  MANAGER— Familiar  with 
carrier  operation,  promotion,  recruiting 
etc.  Small  daily  in  a  nice  area  of  Zone  5. 
$15,000  plus  fringes.  Box  29607,  Editor  & 
Publisher. 


TELEPHONE  SALES  SUPERVISOR 
Newspaper  circulation  sales  company  will 
hire  an  aggressive  man  or  woman  who  likes 
travel,  5  nour  work  days,  and  big  bucks. 
Semi-annual  relocation  a  MUST.  $275.00 
per  week  plus  bonus  to  start.  Resume  to 
Bob  Bond,  Broken  Arrow  Daily  Ledger,  524 
S.  Main,  Broken  Arrow  OK  74012,  or  call 
(918)  258-6688,  (512)  837-9401. 


CIRCULATION  MANAGER— 50,000  circu¬ 
lation  Zone  5  weekly  group,  dominant  in 
growth  market.  Excellent  opportunity  for  a 
community  minded  pro  with  credentials  on 
paid  and  TMC.  Send  resume  to  Box  29823, 
Editor  &  Publisher. 


BRANCH  MANAGER,  Supervisors  and  Dis¬ 
trict  Manager  positions  available.  Send 
complete  resume  with  salary,  history  and 
requirements.  We  are  a  group  owned  7-day 
morning  newspaper  with  a  TMC  shopper. 
Write; 

Bob  Gilliland 
The  Oklahoma  Journal 
Box  10839 

Oklahoma  City  OK  73110. 


ALBUQUERQUE  PUBLISHING  COMPANY 
needs  an  area  circulation  manager  for  of¬ 
fice  in  Santa  Fe,  New  Mexico.  Must  be 
capable  of  motivating  and  supervising  dis¬ 
trict  managers  and  independent  carriers  in 
promotions,  service,  collections  and  sales. 
Call  or  write  Dallas  (jleland  or  Jim  Hatfield, 
Albuquerque  Publishing  Co.,  PO  Drawer 
J-T,  Albuquerque  NM  87103.  (505)  842- 
2455  or  842-2460. 


ZONE  MANAGER 
INNER  CITY 
EXPERIENCE  HELPFUL 

Responiibl*  for  5  diitrict  represen¬ 
tatives  and  15,000  circulation  six- 
day  AM.  Strong  on  service  and 
collections.  Salary  above  average 
plus  auto  expense.  Resume  and 
salary  requirements  to  C.  F. 
O'Reilly,  Circulation  Manager,  The 
Journal  Herald,  37  S.  Ludlow  St, 
Dayton  OH  45401. 


CIRCULATION  MANAGER 
Private  Postal  System  covering  50,000 
weekly  circulation  for  free  shopper  publi¬ 
cation  is  looking  for  experienced  circula¬ 
tion  pro.  You  wiTi  have  total  responsibility 
for  hiring,  training  and  motivating  all  circu¬ 
lation  personnel.  We  are  a  dynamic  growth 
orient^  company  offering  exceptional  po¬ 
tential  for  the  right  person.  Salary  com¬ 
mensurate  to  background  plus  profit  shar¬ 
ing.  Send  resume  and  salary  history  to  Box 
29376,  Editor  &  Publisher. 


RAPIDLY  GROWING  group  of  community 
weekly  newspapers.  Require  talented, 
bright  circulation  manager  to  lead  us  for¬ 
ward  in  our  total  market  coverage  and  paid 
circulation  efforts.  Good  salary  and  fringe 
benefits  plus  a  great  coastal  southern 
California  environment.  Resume,  salary 
requirements  to  Box  29435,  Editor  & 
Publisher. 


SUPERVISORS 

Southern  California  and  the  sea— presents 
a  rare  opportunity  to  join  a  major,  growing 
AM,  PM  daily.  Best  of  all,  we  do  the  total 
job  and  have  fun  doing  it.  If  you  are  an 
experienced  supervisor  with  an  estab¬ 
lished  record  of  results  we  would  like  to 
hear  from  you.  Box  29574,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  wanted  for 
growing  25,(X}0  ABC  eastern  Ohio  6-day 
PM  daily.  Competitive  market.  Reports  to 
circulation  director.  Excellent  opportunity 
for  ambitious  district  manager  with  promo¬ 
tion  experience,  ready  to  move  up,  or  man¬ 
ager  on  smaller  daily.  Excellent  salary  and 
fringes.  Call  Steve  Falk,  The  Times  Leader, 
Martins  Ferry  OH.  (614)  633-1131. 


CIRCULATION  DIRECTOR  capable  of  reor¬ 
ganizing  circulation  departments  of  3 
small  newspapers.  Zone  1.  Must  have 
motor  route  and  junior  merchant  experi¬ 
ence.  State  present  income  and  refer¬ 
ences  in  resume.  No  references  will  be 
contacted  without  your  permission.  All  ap¬ 
plications  completely  confidential.  Box 
29560,  Editor  &  Publisher. 


A.M.  CITY  home  delivery  manager  respon¬ 
sible  for  90,000  home  deliveries.  Will  over¬ 
see  42  districts  and  supervise  56  district 
managers  and  5  supervisors.  A  college 
degree  plus  2  years  circulation  manage¬ 
ment  experience  is  preferred.  This  position 
reports  to  the  assistant  circulation  man¬ 
ager.  Salary  is  commensurate  with  experi¬ 
ence.  Excellent  fringe  benefits  package. 
Mail  resume  to  San  Jose  Mercury  News, 
Personnel  Department,  750  Ridder  Park 
Dr ,  San  Jose  CA  95190. 


CIRCULATION  MANAGER— San  Juan, 
Puerto  Rico.  Weekly  business  newspaper 
— 45,000  circulation.  Experience  with 
postal  regulations,  mailed  publications, 
promotional  and  marketing  programs  and 
telephone  solicitation  necessary.  Must  be 
a  take  charge  shirt  sleeve  manager,  min¬ 
imum  3  years  experience.  Spanish  bi¬ 
lingual  helpful. 

Resume-salary  requirements  to; 

Publisher,  Caribbean  Business 
P.O.  Box  6253 
Loiza  Street  Sta. 

Santurce,  Puerto  Rico  00914 


WANTED;  Circulation  Manager  for  Hawk 
Eye  with  circulation  over  21,000.  Five  af¬ 
ternoons  and  Sunday  morning.  Located  in 
southeast  Iowa.  Concentrate  on  sales, 
promotion  and  distribution.  Send  resume 
to;  The  Hawk  Eye,  PO  Box  10,  Burlington 
I A  52601. 


CIRCULATION  DIRECTOR 
The  Eagle,  Bryan-College  Station,  Texas, 
(20,000  circulation)  needs  one  good  per¬ 
son  to  act  as  Director  of  our  young  but 
growing  Circulation  Department.  Respon¬ 
sibilities  would  include  all  areas  of  the  cir¬ 
culation  department  including  daily  sales, 
distribution,  solicitation  and  collection. 
New  plant,  excellent  benefits,  salary  and 
career  growth  potential.  Must  have 
minimum  of  five  years  prior  newspaper  cir¬ 
culation  and  managerial  experience. 
Please  send  resume  to  W.S.  Pearson,  Pub¬ 
lisher,  The  Eagle,  PO  Box  3000,  Bryan  TX 
77801. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  TELEPHONE  ROOM  SUPER¬ 
VISOR — New  position  available  to  organize 
and  supervise  staff  of  four.  Must  be  ex¬ 
perienced  and  capable.  Good  benefit  pack¬ 
age.  Salary  open.  Please  send  resume 
or  call  Bill  Fesik  at  (401)  722-4000,  The 
Evening  Times,  Pawtucket  Rl  02860. 


CUSSIFIED  ADVERTISING 
MANAGER 

ANDERSON,  SOUTH  CAROLINA 
The  Newspaper;  Independent  and  Daily 
Mail,  50,000  circulation  daily,  owned  by 
Harte-Hanks  Communications  Inc. 

The  Challenge;  To  take  a  reasonably  suc¬ 
cessful  and  growing  classified  department 
and  increase  linage  and  improve  overall 
performance  of  the  department. 

The  Job;  Responsible  for  classified  de¬ 
partment;  planning,  budgeting,  motivat¬ 
ing,  training,  marketing. 

The  Person;  Works  hard,  efficient,  concep- 
tualizer,  knows  classified;  understands 
people,  marketing  instincts  and  goal 
achiever. 

The  Future;  Seek  individual  who  can  de¬ 
velop  into  a  greater  management  role. 
The  Location;  Foothills  of  Smokey  Moun¬ 
tains  on  Lake  Hartwell;  2  hours  northeast 
of  Atlanta,  Georgia. 

Respond  to;  Cecilia  Kay,  Personnel  Ad¬ 
ministrator,  Anderson  Independent  and 
Daily  Mail,  PO  Box  2507,  Anderson  SC 


IMMEDIATE  OPENING  for  a  classified  out¬ 
side  sales  representative.  Will  work  some 
retail  in  Ohio  s  vacationland  at  a  27,000+ 
daily  and  Sunday.  Salary  commensurate 
with  experience.  Excellent  fringes  and  in¬ 
centive  program.  Send  resume  to  Dennis 
Simecek,  Sandusky  Register,  314  W  Mar¬ 
ket  St,  Sandusky  OH  44870,  or  phone 
(419)  625-550(5.  Equal  opportunity 
employer. 


CLASSIFIED  MANAGER— San  Juan, 
Puerto  Rico.  Weekly  business  newspaper 
—45,000  circulation.  We  seek  an  aggres¬ 
sive,  motivated  manager  with  at  least  3 
years  experience  in  planning,  directing 
and  controlling  all  phases  of  classified 
including  telephone  solicitation.  Oppor¬ 
tunity  to  develop  department  from  scratch. 
Spanish  bilingual  helpful. 

Resume-salary  requirement  tO; 

Publisher,  Caribbean  Business 
P.O.  Box  6253  Loiza  Street  Sta. 

Santurce,  Puerto  Rico  00914 


LOOKING  FOR  THAT 
IMPORTANT  STEP  UP? 

A  24,0(X)  circulation  daily  located  in  Zone 
4  seeks  an  energetic  goal  oriented  person 
who  can  plan,  organize,  implement  and 
manage  effectively  all  phases  of  classified 
advertising. 

Position  offers  opportunity  for  personal 
and  professional  development.  Achieve¬ 
ment  oriented  pay  and  excellent  company 
paid  benefits. 

If  you  want  to  learn  more  about  this  chal¬ 
lenging  opportunity,  send  resume  describ¬ 
ing  yourself,  education  experience  and 
salary  requirements  to  Box  29804,  Editor 
&  Publisher. 


CLASSIFIED  MANAGER— Excellent  oppor¬ 
tunity  for  highly  motivated,  promotion 
minded  and  aggressive  individual  to 
supervise  staff  of  20  on  65,(X)0  combined 
daily  and  69,000  Sunday  publication. 
Send  confidential  resume  or  call  Richard 
Heath,  Advertising  Director,  Ledger  &  En¬ 
quirer  Newspapers,  PO  Box  711,  Colum¬ 
bus  GA  31902,  (404)  322-8831. 


When  answering  an  E&P  Box  number 
be  sure  to  include  only  non-returnable 
clips  and  samples. 


DATA  PROCESSING 


ZONE  5  43,CX}0  dally  needs  a  shirt-sleeve 
manager  to  take  over  our  well  established 
system  3  model  15  operation.  Major  ac¬ 
counting  applications  are  running  well. 
The  individual  we  seek  must  be  proficient 
in  RP6  II.  CCP  experience  is  also  desirable. 
Box  29722,  Editor  &  Publisher. 


INFORMATION  SYSTEMS  MANAGER 
The  Post-Intelligencer  is  seeking  an  ex¬ 
perienced  professional  manager  of  infor¬ 
mation  systems.  The  newspaper  is  now  in¬ 
stalling  the  second  phase  of  an  eventual 
100  terminal  Atex  distributed  publishing 
system.  Business  systems  are  converting 
to  a  1  MEG  H-P  3(X)0.  An  on-line  customer 
service  system  is  planned.  This  key  posi¬ 
tion  reports  directly  to  top  management 
and  is  an  outstanding,  challenging  oppor¬ 
tunity  involving  a  total  information  system. 
Salai>  dependent  on  experience.  Contact 
Art  Battino,  PO  Box  1909,  Seattle  WA 
981 1 1  (206)  628-8061  about  this  exciting 
firm  in  beautiful  Seattle.  An  equal  oppor¬ 
tunity  employer. 


EDITOR  &  PUBLISHER  for  August  18,  1979 


HELP  WANTED 
DATA  PROCESSING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


DATA  PROCESSING  MANAGER 
We  are  looking  for  a  seasoned  professional 
manager  to  head  up  our  business  data 
processing  department.  The  position  re¬ 
quires  an  objective,  goal-oriented  indi¬ 
vidual  who  is  committed  to  producing  pro¬ 
fessional  results.  Good  technical  skills  are 
essential,  however  we  feel  that  excellent 
management  skills  are  equally  important. 
We  are  a  major  daily  in  Zone  6,  operating 
on  newly  installed  Burroughs  equipment. 
We  are  in  the  process  of  expanding  our 
present  systems  and  services,  so  you  have 
the  opportunity  to  join  us  at  an  ideal  time. 
If  you  are  interested  in  joining  a  dynamic, 
professionally  run  company,  send  your  re¬ 
sume  and  salary  requirements  to  Box 
29434,  Editor  &  Publisher.  Equal  oppor¬ 
tunity  employer. 


SYSTEMS  ANALYST 

Experienced  analyst  with  proven  record  to 
assist  in  the  development  of  a  large  com¬ 
mon  data  base.  Data  base  and  on-line 
processing  experience  desirable.  Good 
communications  and  writing  skills  re¬ 
quired.  Degree  preferred.  This  is  a  large 
daily  and  Sunday  paper  using  Honeywell 
hardware.  Salary  commensurate  with  ex¬ 
perience.  Zone  8  daily  newspaper.  Box 
29494,  Editor  &  Publisher. 


DATA  PROCESSING  MANAGER 
Degree  preferred  but  not  essential.  Good 
management  and  communications  skills, 
accounting  knowledge,  and  experience  in 
Assembler,  Cobol  and  some  Fortran  is 
what  we're  looking  for.  This  is  a  ground 
floor  opportunity  with  a  progressive,  thriv¬ 
ing  California  daily  about  to  move  into  new, 
advanced  systems.  Salary  is  open.  Reply  in 
own  handwriting  and  include  resume  with 
complete  job  and  salary  history.  All  replies 
will  be  answered.  Box  29615,  Editor  & 
Publisher. 


EDITORIAL 


STATISTICAL-MINDED  EDITOR  with  ad¬ 
diction  for  detail  and  accuracy  wanted  for 
annual  data  books.  New  York  area.  Ex¬ 
pected  to  work  as  hard  as  six-person  staff 
as  well  as  direct  them.  Experience  impera¬ 
tive.  Give  complete  history  and  references. 
Resumes  will  not  be  returned  nor  acknowl¬ 
edged.  Box  28973  Editor  &  Publisher. 


NIGHT  CITY  EDITOR 

Expanding  45,000  suburban  Philadelphia 
PM  with  big  league  potential  is  building 
all-pro  editing  team.  We  need  a  bright,  ag¬ 
gressive  editor  to  fill  a  crucial  spot,  direct¬ 
ing  both  staff  and  correspondents.  If  you 
have  solid  supervisory  experience,  a  flair 
for  layout  and  the  drive  to  succeed  in  a 
highly  competitive  market  send  us  a  re¬ 
sume,  references  and  three  page  samples. 
In  return  we  offer  opportunity  for  rapid  ad¬ 
vancement,  excellent  benefits  and  salary 
in  low  $20s.  Reply  to  Box  28693,  Editor  & 
Publisher. 


WRITER-EDITOR  for  religious  news 
agency.  Zone  2.  Wide  background  religious 
developments.  Newspaper  or  wire  service 
experience  preferable.  Write  full  details, 
salary  requirements.  Box  29431,  Editor  & 
Publisher, 


THE  NEW  ORLEANS  STATES-ITEM  seeks 
a  TV editor.  Must  be  experienced  journalist 
with  the  ability  to  write  a  lively,  informative 
daily  column;  to  make  recommendations 
on  both  local  and  national  programs;  and 
to  cover  news  stories  involving  local  sta¬ 
tions.  Must  be  willing  to  watch  many  hours 
of  TV  weekly.  Some  editing  also  involved. 
Send  complete  resume  to  Personnel  Man¬ 
ager,  The  States-ltem,  3800  Howard  Av, 
New  Orleans  LA  70140.  An  equal  oppor¬ 
tunity  employer  M/F, 


THE  STATES-ITEM  is  seeking  an  experi¬ 
enced  journalist  to  cover  metropolitan 
New  Orleans  real  estate  and  to  edit  a 
weekly  real  estate  tabloid  with  an  em¬ 
phasis  on  the  needs  of  the  homeowner. 
Basic  knowledge  of  business  and  finance 
essential.  Editing  experience  desirable. 
Send  complete  resume  to  Personnel  Man¬ 
ager,  The  States-ltem,  3800  Howard  Av, 
New  Orleans  LA  70140.  An  equal  oppor¬ 
tunity  employer  M/F. 


10,000  CIRCULATION  tri-weekly  seeks  ag¬ 
gressive  sports  writer  with  solid  writing, 
able  to  direct  stringers.  Heavy  concentra¬ 
tion  on  high  school  sports.  Send  resume 
and  clips  to  250  Williams  Rd,  Carpen- 
tersville  IL  60110. 


FREE  LANCE 

Writers  and  photojournalists  sought  im¬ 
mediately  for  new  Worcester  County  publi¬ 
cation  in  central  Massachusetts.  Must  re¬ 
side  in  Worcester  County.  Send  resume  to 
Worcester  County.  11  Howard  St,  Worces¬ 
ter  MA  01608. 


NEWS  EDITOR/REPORTER  needed  for 
growing,  aggressive  weekly.  Need  talented 
person  with  analytical,  investigative  mind 
and  ability  to  go  for  jugular.  Person  needs 
working  knowledge  of  sports,  photography 
and  layout.  Send  resume,  work  samples, 
salary  requirements  to  News,  Box  466, 

Garner  NC  27529. _ 

ZONE  5  suburban  weekly  seeks  creative 
feature  writer/general  assignment  report¬ 
er.  Heavy  emphasis  on  local  features  and 
photography.  At  least  2  years  experience 
in  newspapers  essential.  Must  know  cam¬ 
era.  darkroom  and  layout.  Apply  in  writing 
with  salary  requirements  and  resume  to 
Box  29650,  Editor  &  Publisher. _ 


EDITORIAL  PAGE  WRITER— Knowledge  of 
state  politics  and  personalities  preferred. 
Send  resume  and  samples  to  H.H.  Hill, 
EPE,  The  Journal,  PO  Box  3159,  Winston- 
Salem  NC  27102. 


MANAGING  EDITOR 

Outstanding  opportunity  for  professional 
editor  and  manager  to  handle  managing 
editor  responsibilities  for  Zone  4,  7  day 
metro.  This  position  offers  an  opportunity 
for  individual  and  professional  growth  and 
accomplishment.  Salary  commensurate 
with  background  and  experience  along 
with  a  comprehensive  fringe  benefit  pack¬ 
age.  If  you  are  now  a  managing  editor  or 
assistant  managing  editor  on  a  medium 
sized  daily  we  would  like  to  hear  from  you. 
Please  write  in  detail  to  Box  29466,  Editor 
&  Publisher. 


MANAGING  EDITOR  for  new  Westchester/ 
Connecticut  entertainment  magazine. 
Heavy  music  and  arts  experience.  $200 
per  week.  Send  resume  and  music  writing 
samples  to  Good  Times,  230  Arlington 
Cir,  East  Hills  NY  11548. 


WE  WANT  A  PRO 

or  someone  who  can  write  like  one  for  our 
outstanding,  upbeat  %,000-i-  Zone  3  PM 
leisure-entertainment  section.  We  need 
someone  with  initiative,  solid  reporting 
skills  and  a  way  with  words  who  can  handle 
personality  profiles,  consumer  articles  and 
travel  ana  entertainment  features.  Send 
clips  and  resume  to  Box  29605,  Editor  & 
Publisher. 


REPORTER — Cityside  with  background 
and  interest  in  business-labor  beat;  on 
strong  daily  of  55,000  circulation;  call  or 
write  Stewart  Haas,  managing  editor, 
Waterloo  Courier,  Waterloo  lA.  (319)  234- 
3551. 


ASSISTANT  REGIONAL  EDITOR— Mini¬ 
mum  4-5  years  newspaper  experience, 
J-degree,  must  be  strong  on  copy  editing, 
able  to  run  three-man  desk  and  handfe 
backshop  coordination.  Opening  also  for 
entry  level  copy  editor/reporter,  /^ply  in 
writing  to  Regional  Editor,  The  Clarion- 
Ledger,  PO  Box  40,  Jackson  MS  39205. 


MANAGING  EDITOR  for  regional  agricul¬ 
tural  publication.  Complete  responsibility 
for  small  staff.  Full  benefits.  Zone  2.  Send 
complete  resume  in  confidence  to  Box 
29592,  Editor  &  Publisher. 


MANAGING  EDITOR 

Managing  editor  wanted  for  15,(XX)  circu¬ 
lation  weekly  in  growing  San  Joaquin  Valley 
town  In  California.  Here’s  a  challenging 
opportunity  for  the  right  person  with  a 
solid  background  in  writing  and  editing. 
Newspaper  is  located  in  rural  community, 
great  for  raising  a  family.  Close  to  winter 
skiing  and  Motner-Lode  Country. 

If  you  are  looking  for  a  permanent  position 
in  a  picturesque  setting  and  want  the  chal¬ 
lenge  of  producing  an  outstanding  paper 
write  Box  29596,  Editor  &  Publisher. 


NEWS  REPORTER/AD  SALESPERSON. 
We’re  looking  for  a  general  assignment  re¬ 
porter  with  sharp,  crisp,  informative  writ¬ 
ing  skills.  The  successful  candidate  must 
be  a  self  starter  who  can  use  time  wisely  to 
sell  advertising  and  cover  assignments  for 
this  twice-weekly  newspaper.  This  beauti¬ 
ful  mountain  community  newspaper  offers 
full  company  benefits  and  pleasant  work¬ 
ing  environment.  Must  own  camera  and 
type  proficiently.  Send  resume  to  Mr.  Glen 
Larum,  The  Gunnison  Country  Times,  PO 
Box  240,  Gunnison  CO  81230. 


EXPERIENCED  business  reporter  to  write 
weekly  column  and  investigative  and  in- 
depth  stories  on  the  business  scene  in 
New  Orleans  for  young,  dynamic,  weekly, 
circulation  20,000.  Salary  $300  tops,  de¬ 
pending  on  experience.  Box  29446,  Editor 
&  Publisher. 


COPY  EDITOR  wanted  for  Zone  2  daily  out¬ 
side  New  York  City.  We  are  looking  for  a 
hard  working,  ambitious  person  who  knows 
the  language  and  can  work  under  deadline 
pressures.  Starting  salary  $175  per  week. 
Send  resume  to  Box  29497,  Editor  & 
Publisher. 


REPORTER — Fast  growing  tri-weekly  in 
beautiful  Oregon  needs  a  solid,  aggressive 
reporter  for  challenging  City  Hall  beat, 
general  assignment.  Some  experience 
necessary.  People  on  dailies  are  joining  us 
so  If  you’re  ambitious  and  want  to  live  m  a 
quality  environment  in  the  Portland  sub¬ 
urbs,  send  resume  and  clips  to  Ken  Doney, 
executive  editor,  Gresham  Outlook,  PO 
Box  678,  Gresham  OR  97030. 


SPORTSWR ITER— Ideal  opening  for  re¬ 
cent  college  graduate  with  sports  writing 
experience.  Daily  AM  newspaper.  Send 
clips  and  resume  to  Ed  Hauck,  Dickinson 
Press,  127  W  First  St,  Dickinson  ND 
58601. 


SPORTSWRITER- 

PHOTOGRAPHER 

Suburban  Washington  IX  weeklies  need 
sportswriter-photographer  with  layout  and 
darkroom  experience  immediately.  Send 
resume  and  clips  to  John  Rouse,  Editor, 
Bowie  News/Crofton  News-Crier,  PO 
Drawer  M,  Bowie  MD  20715. 


REPORTERS 

You’ve  got  at  least  2  years  experience, 
polished  writing  skills,  and  an  understand¬ 
ing  of  the  way  things  work. 

We’ve  got  a  circulation  of  45,000  daily  and 
Sunday,  an  award-winning  staff,  and  lots 
of  opportunity. 

Send  clips,  resume  and  salary  require¬ 
ments  to  City  Editor,  Box  29568,  Editor  & 
Publisher. 

GROWING  MIDWEST  DAILY  needs  strong 
writer  for  3-person  sports  department.  De¬ 
gree  required.  Experienced  in  news  or 
sports  writing  preferred.  Pay  according  to 
experience.  Excellent  benefits.  Send  letter, 
resume  and  clips  to  Box  29643,  Editor  & 
Publisher. 


TWICE-WEEKLY  publication  wants  an  ag¬ 
gressive,  working  managing  editor  with  the 
ability  to  assist  publisher,  make  decisions, 
direct  and  motivate  staff  and  do  layout. 
This  experienced  person  should  bring  with 
him  or  her  ideas  brcause  you’ll  be  joining  a 
rapidly  growing  suburban  chain  in  Zone  1. 
Send  resume,  clips  and  salary  require¬ 
ments  to  Publisher,  B.V.  Tribune, 
Whitinsville  MA  01588. 


QUALITY  FLORIDA  DAILY,  circulation 
30,(XX),  looking  for  3  talented  people;  (1) 
assistant  city  ^itor  with  proven  reporting 
and  supervisory  ability  to  help  develop 
9-person  cityside  staff;  (2)  a  copy  editor 
with  speed,  accuracy  and  language  skill  to 
join  challenging  electronic  news  desk;  (3) 
organizer-editor-writer  to  handle  rede¬ 
signed  weekly  tv  magazine,  daily  enter¬ 
tainment  pages  and  tv  oriented  shopper. 
Send  resume  and  clips  to  Box  29608, 
Editor  &  Publisher. 


WASHINGTON  CORRESPONDENT 
Newspaper  group  has  opening  in  its  Wash¬ 
ington  bureau  for  regional  correspondent. 
Requires  minimum  3  years  daily  newspa¬ 
per  experience,  background  in  state  and 
local  government  coverage,  some  super¬ 
visory  experience.  Box  29564,  Editor  & 
Publisher. 


COPY  EDITOR 

One  or  two  years  experience  required  for  a 
career  opportunity  on  a  progressive 
morning/evening  daily  located  in  one  of  the 
fastest  growing  areas  of  the  Sun  Belt. 
Waco  Tribune-HerakJ,  a  Cox  Enterprises 
newspaper.  Contact  Robert  Sadler,  man¬ 
aging  editor,  PO  Box  1100,  Waco  TX 
76703. 


EDITORIAL  PAGE  EDITOR  wanted  for 
50,000  AM  daily.  Must  be  experienced 
editorial  writer  and  be  able  to  supervise 
staff  of  1.  Prefer  someone  experienced 
with  Northwest  issues.  Send  resume,  clips 
and  references  to  Box  29800,  Editor  & 
Publisher. 


MANAGING  EDITOR 

Wyoming’s  largest  daily  paper  seeks  an 
outstanding  leader  with  demonstrable  pro¬ 
fessional  and  managerial  skills  to  be  chief 
newsroom  executive.  Must  be  able  to  lead 
a  young,  exceptionally  strong  staff  in  our 
drive  towards  excellence.  Looking  for  a 
person  with  a  sense  of  perspective,  a  vi¬ 
sion  and  ability  to  communicate  with  mas¬ 
sive  social  and  economic  change  accom¬ 
panying  Wyoming’s  energy  boom. 

CITY  EDITOR 

We  are  also  seeking  a  city  editor  with  a 
strong  sense  of  both  hard  news  and  in¬ 
terpretive  reporting  who  can  go  beyond 
traditional  coverage  to  the  broad  issues. 
Must  be  able  to  provide  young,  bright  staff 
with  direction  and  creative  editing. 

Send  resume  with  references  tO;  W.R. 
Hucks,  Casper  Star-Tribune,  PO  Box  80, 
Casper  WY  82602. 


EDITORIAL  ASSISTANT  for  regional 
magazine.  Position  open  September  1. 
Writing,  proof-reading,  editing  r^uired. 
Must  be  able  to  relate  to  high  income, 
sophisticated  audience.  Send  resume  and 
writing  samples  to  Palm  Beach  Life,  PO 
Box  1176,  Palm  Beach  FL  33480. 


SPORTS  EDITOR 

Morning  33,0(X)  paper  seeks  experienced 
sports  editor  for  high-profile  job  in 
sports-minded  city.  The  ideal  candidate  is 
now  a  sports  editor  at  a  smaller  paper,  has 
extensive  reporting  and  desk  experience 
and  is  familiar  with  Kentucky  sports. 
Editor  will  direct  3  reporters.  Good  salary 
and  benefits.  Send  letter,  resume  and 
clips  to;  Dave  Butler,  Managing  Editor, 
Messenger-Inquirer,  PO  Box  1480,' Owens¬ 
boro  KY  42301. 


GENERAL  ASSIGNMENT  reporter  for 
twice-weekly  in  resort  community  on  Col¬ 
orado  River.  Entry  level  position  in  solid 
chain.  Photography  helpful.  Mohave  Valley 
News,  Box  567,  Bullhead  City  AZ  86430. 


STATES  NEWS  SERVICE  is  looking  for  a 
reporter.  The  work  is  still  hard  and  the  pay 
is  still  low.  Send  resume  and  clips  to 
Editor,  States  News  Sen/ice,  316  Pennsyl¬ 
vania  Av  SE,  Washington  DC  20003.  (202) 
546-7500. 


MANAGING  EDITOR 

Daily  business  newspaper  in  sunbelt.  Must 
have  business  newsei^erience.  Innovative 
on  layout  and  design.  Challenging  position, 
excellent  salary,  ^nd  resume  including 
earnings  history.  Box  29554,  Editor  & 
Publisher. 


BROWN  UNIVERSITY,  Assistant  Director, 
News  Bureau  and  editor  weekly  bulletin. 
The  assistant  director  researches  and 
writes  news  releases  and  features  for  dis¬ 
tribution  to  local  and  national  media;  edits 
the  weekly  bulletin,  an  8  page  tabloid 
newspaper  distributed  internally;  and  gen¬ 
erally  assists  the  director  in  the  functions 
of  the  news  bureau.  Candidates  should 
have  demonstrated  writing,  editorial  and 
administrative  ability;  3  to  5  years  weekly 
experience  in  journalism  or  public  rela¬ 
tions,  preferably  in  a  college  or  university 
setting;  and  familiarity  with  print  and  elec¬ 
tronic  media.  Please  send  resume,  salary 
requirements  and  at  least  5  published 
samples  of  writing  and/or  editorial  work  to 
Susan  Heitman,  Director,  Brown  News 
Bureau,  Box  R,  Providence  Rl  02912. 
Deadline.  August  22,  1979.  Brown  Univer¬ 
sity  is  an  equal  opportunity  employer. 


THE  ARIZONA  REPUBLIC  is  expanding  its 
staff.  Need  top  notch  headline  writers  and 
copy  editors.  5  day  tryout  compulsory. 
Send  references,  first  time  applicants 
only.  Send  resume  to  B.  Clair  Cobb,  News 
Editor,  Arizona  Republic,  Box  1950, 
Phoenix  AZ  85001. 


WANTED— Experienced  writer/editor  for 
nationally  known  substance  abuse  and 
health  educational  organization.  Success¬ 
ful  applicant  should  possess  that  ability  to 
write  clearly  for  a  variety  of  audiences  and 
reading  levels.  Should  also  have  experi¬ 
ence  editing  the  writing  of  others  and  an 
understanding  of  newspaper  layout. 
Knowledge  In  tne  drug  and  alcohol  abuse 
and  health  fields  helpful,  but  not  required. 
Salary  negotiable  depending  on  experi¬ 
ence  arKf  excellent  benefits.  Send  resume 
and  clips  to  Personnel  Director,  DO  IT 
NOW  FOUNDATION,  PO  Box  5115, 
Phoenix  AZ  85010. 
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HELP  WANTED 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRODUCTION 


REPORTERS 

Growing  small  morning/Sunday  daily  in 
Zone  4  has  immediate  openings  for  2  good 
hard-hitting  news  persons.  One  will  cover 
the  police  beat  and  general  assignments, 
the  other  must  be  an  experienced  local 
government  reporter  with  the  ability  to 
generate  stories  from  city-county  govern¬ 
ment  beat.  Write  The  Dispatch,  PO  Box 
2848,  Cookeville  TN  38501. 

WRITERS,  EDITORS— Subscribe  to 
monthly  listing  of  job  openings  in  business 
communications.  For  sample  and  rates, 
write:  A.  Cripps,  New  York/IABC  Employ¬ 
ment  Letter,  595-7  Main  St  North,  New 
York  NY  10044. 

REPORTER  for  small  New  York  daily.  Send 
clips,  resume,  and  references  to  Box 
29755,  Editor  &  Publisher. 

SPORTS  EDITOR— Growing,  aggressive 
small  morning/Sunday  daily,  located  in 
Zone  4  University  City  needs  a  solid  and 
energetic  person  who  isn't  afraid  of  long 
hours  and  hard  work.  Person  selected 
must  know  make-up,  photography  and 
have  strong  clips  that  get  to  the  story  of 
athletic  contest.  Not  a  spot  for  play-by- 
play  reporting.  Responsibilities  include 
covering  college  and  prep  sports.  Em¬ 
phasis  on  local  coverage.  Must  start  Sep¬ 
tember  3.  Send  5  clips,  complete  resume 
and  salary  requirements  to  Box  29801, 
Editor  &  Publisher. 

NIGHT  EDITOR,  experienced,  must  be  in¬ 
novative  for  hard-hitting  medium  size  daily 
in  Zone  2.  Must  be  able  to  direct  night 
staff.  Starting  salary  $17,000  plus  bene¬ 
fits.  Include  resume,  references  to  Box 
29803,  Editor  &  Publisher. 

SUNDAY  EDITOR 

The  Express,  a  53,000  circulation  PM  in 
Easton,  Pennsylvania,  will  start  a  Sunday 
edition  this  Fall.  We  prefer  experience  as  a 
Sunday,  feature  or  weekend  editor  or  as¬ 
sistant.  A  flair  for  graphics,  layout  and 
packaging  is  important.  Top  salary,  bene¬ 
fits.  Send  resumes,  samples  and  salary 
history  to  Bob  Jodon,  Managing  Editor, 
The  Express,  PO  Box  391,  Easton  PA 
18042. 

COPY  EDITOR 

Join  a  Pulitzer  prize  winner.  The  Courier- 
Journal  has  an  opening  for  an  experienced 
copy  editor.  The  person  we  hire  must  have 
an  eagle  eye  for  errors  and  holes  in  stories 
and  in  staff-produced  and  wire  service 
copy  and  must  be  able  to  write  inviting 
headlines.  Send  resume  and  clips  to  David 
Creed,  Assistant  Managing  Editor,  The 
Courier- Journal,  525  West  Broadway, 
Louisville  KY  40202. 

THE  DERRICK  has  an  opening  for  a  copy 
editor.  Good  writing,  accurate  reporting 
essential.  Duties  include  headlines,  layout 
and  design.  We’ll  teach  you  the  fine  points 
if  you  have  the  right  journalistic  talent. 
Send  resume  and  salary  requirements  to 
P.C.  Boyle,  The  Derrick,  Oil  City  PA  16301. 

EDITOR  needed  for  one  of  Ohio’s  finest 
weekly  newspapers.  The  Courier-Crescent 
of  Orrville.  Job  also  entails  branch  editor¬ 
ship  for  mid-size  daily.  We  need  someone 
who  can  make  a  newspaper  with  a  tradition 
of  state  and  national  awards  even  better. 
Background  in  layout  and  photography, 
leadership,  and  ability  to  communicate 
with  the  public,  all  important.  Great  town, 
good  starting  salary.  Write  and  send  re¬ 
sume  immediately  to  Ken  Blum,  Manager, 
The  Courier-Crescent,  409  N.  Main  St, 
Orrville  OH  44667. 

EDITOR  for  the  weekly  Blue  Mountain 
Eagle,  in  John  Day,  in  northeastern  Ore¬ 
gon.  At  least  5  years  post-college  newspa¬ 
per  experience  required.  Contact  Editor 
Mike  Forrester,  East  Oregonian,  PO  Box 
1089,  Pendleton  OR  97801.  (503)  276- 


ASSISTANT  CITY  EDITOR  for  progressive 
Sunbelt  mid-size  daily.  Experienced  in  re¬ 
porting,  copy  editing  and  layout.  Women 
and  minorities  urged  to  apply.  Send  re¬ 
sume  and  clips  to  Shreveport  Journal,  PO 
Box  31110,  Shreveport  LA  71130. 

AREA  NEWS  REPORTER 
38,000  daily  in  central  Louisiana  seeks 
news-feature  writer  to  contribute  to 
rapidly-expanding  area  news  coverage; 
opportuniW  to  write  column  on  regular 
basis;  send  resume,  including  clips,  refer¬ 
ences  and  salary  needs  tO:  Personnel  De¬ 
partment,  Alexandria  Daily  Town  Talk,  PO 
Box  7558,  Alexandria  LA  71306. 
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AGGRESSIVE  REPORTER  for  demanding 
beat  on  growing  Zone  5  daily.  Experience 
or  degree  required.  Must  be  able  to  pro¬ 
duce  clean  accurate  and  readable  copy. 
Send  resume  and  recent  clips  with  cover 
letter  to  Box  29788,  Editor  &  Publisher. 

SPORTS  AND  NEWS  EDITOR,  3000  circu¬ 
lation  weekly.  Tri-County  Banner, 
Knightstown  IN  46148. 

ASSISTANT  EDITOR  and  feature  writer  of 
Farmweek,  16,000  circulation  weekly,  es¬ 
tablished  1955.  (317)  34^5134  or  write 
PO  Box  90,  Knightstown  IN  46148. 

FEATURE  WRITER,  3000  circulation 
weekly.  Also  write  features  for  our  farm  or 
antique  weekly  newspaper-magazines. 
Must  move  to  this  area.  Mayhill  Publishers, 
Knightstown  IN  46148. 

THE  STATES-ITEM  in  New  Orleans  seeks 
an  experienced  journalist  for  the  position 
of  editorial  writer.  Sound  knowledge  of 
government,  politics,  business  and 
economics  essential.  Editing  and  layout 
experience  desirable.  States-Ttem  editorial 
philosophy  is  progressive;  pragmatic 
rather  than  doctrinaire.  Send  resume  to 
Personnel  Manager,  The  Times-Picayune 
Publishing  Corp,  3800  Howard  Av,  New  Or¬ 
leans  LA  70140.  An  equal  opportunity 
employer  M/F. 


MONTANA  Lee  Newspaper  State  Bureau 
has  an  opening  for  a  bureau  chief.  This 
position  is  responsible  for  coverage  of 
state  government  for  Montana  as  well  as 
other  statewide  events.  You  must  be  a  sea¬ 
soned  newsperson  able  to  tightly  edit 
copy.  This  position  is  responsible  to  Lee 
papers  in  Missoula,  Butte,  Billings  and 
Helena.  Contact  Mike  Voeller,  The  Inde¬ 
pendent  Record,  PO  Box  4249,  Helena  MT 
59601.  An  equal  opportunity  employer. 

COPY  EDITOR 

The  St  Louis  Globe-Democrat  is  expand¬ 
ing,  and  has  immediate  openings  for  sev¬ 
eral  copy  editors  with  at  least  1  year  of 
experience  on  a  daily  newspaper.  Only  the 
best  and  the  brightest  have  even  a  slim 
chance.  If  you  think  you  qualify,  send  re¬ 
sume  and  references  to  Sue  Ann  Wood, 
Assistant  Managing  Editor,  St  Louis 
Globe-Democrat,  12th  and  Convention 
Plaza,  St  Louis  MO  63101. 

CITY  EDITOR 

We  are  a  20,000  circulation  PM  daily  which 
needs  a  city  editor  to  supervise  12  report¬ 
ers.  You  will  have  two  assistant  city 
editors  to  help  you.  You  should  have  two 
years  of  reporting  experience  and  at  least 
one  year  of  copy  editing  experience.  If 
you’re  an  assistant  city  editor  now,  this 
may  be  what  you’re  looking  for.  Please 
send  tearsheets  of  your  work  along  with  a 
resume  to  Box  297l5,  Editor  &  Publisher. 


WEEKLY  EDITOR  to  build  own  staff  on 
Zone  2  papers  going  in  new  directions. 
Must  know  it  all  or  be  able  to  learn  it.  Write 
for  details.  Box  29747,  Editor  &  Publisher. 

QUALITY  DAILY  in  southeastern  Indiana 
needs  reporter-photographer.  Prefer  re¬ 
cent  J-grad.  Send  resume,  salary  require¬ 
ments  to  Jim  Small,  Editor,  Greensburg 
Daily  News,  Greensburg  IN  47240. 

FINANCIAL  PAGE  EDITOR  wanted.  Daily 
newspaper  experience.  Heavy  wire  editing. 
Work  with  terminals.  New  York  location. 
Good  salary.  Reply  in  confidence.  Box 
29733,  Editor  &  Publisher. 

SCIENCE  WRITER 

The  Boys  Town  Center  for  the  Study  of 
Youth  Development  is  accepting  applica¬ 
tions  for  a  Science  Writer,  the  writer  will 
join  a  staff  of  communication  specialists 
and  scientists  to  help  redirect  research 
knowledge  about  youth  and  families  to 
meet  the  information  needs  of  practition¬ 
ers,  policymakers,  and  the  general  public. 
Information  is  derived  from  research  con¬ 
ducted  anywhere  in  the  world.  Candidates 
for  this  position  must  demonstrate  ac¬ 
complishments  in  interpreting  social  sci¬ 
ence  information  to  the  general  and  pro¬ 
fessional  public.  Credit  in  news  and 
magazine  writing  is  required  and  experi¬ 
ence  in  writing  and  editing  brochures, 
manuals,  etc.  is  also  relevant.  A  bachelor’s 
degree  in  journalism  or  communication  is 
preferred  but  a  degree  in  child  develop¬ 
ment  or  family  studies  is  acceptable  with 
established  writing  skills.  Excellent  salary 
and  fringe  benefits.  Contact:  Mr.  E.L. 
Marsh,  Human  Resources  Division,  Father 
Flanagan’s  Boys’  Home,  Boystown,  Neb¬ 
raska  68010. 


ASSISTANT  CITY  EDITOR  for  award¬ 
winning  34,(X}0  daily  in  Illinois.  Be  part  of 
a  young,  competent  and  creative  desk 
team.  Work  with  bright,  aggressive  report- 
ii^  staff.  Some  desk  experience — copy 


essential.  VDT  exjierience  would  be  help¬ 
ful.  Interest  in  agricultural  and  business 
news  useful.  Good  pay,  benefit  package. 
Send  resume  to  John  Bowman,  Managing 
Editor,  The  Daily  Journal,  8  Deerborn 
Square,  Kankakee  IL  60901.  (No  phone 
calls  please). 


_ JOB  LEADS _ 

PR/EDITORIAL  Jobs  nationally  200-r  list¬ 
ings  weekly.  M.  Sternman,  68-38  Yellow¬ 
stone  Blvd.,  Forest  Hills,  NY  11375. 


PHOTOJOURNALISM 

PHOTOGRAPHER  wanted  for  Zone  2  daily 
just  outside  of  New  York  City.  Must  have 
own  car  and  equipment.  Shift  work  and 
weekends.  We  are  photo  conscious  and 
give  our  photographers  wide  latitude  but 
emphasize  spot  news  photos.  Starting  sal¬ 
ary  $175.  Box  29498,  Editor  &  Publisher. 


_ PRESSROOM _ 

A  LARGE  metropolitan  newspaper  located 
in  Zone  9  seeks  a  pressroom  superinten¬ 
dent  experienced  in  letterpress  and  offset 
press  operation.  Position  involves  day  to 
day  responsibility  for  overall  letterpress 
and  offset  press  operation.  Management 
experience  required.  Excellent  benefits. 
Opportunity  to  work  with  strong,  innova¬ 
tive  management  team.  Box  29246,  Editor 
&  Publisher. 

PRESS  RUNNER 

Medium  size  daily  in  Zone  2.  Experienced 
offset  person  with  Harris  1650.  Good  ben¬ 
efits,  Blue  Crosf/Blue  Shield.  SZVz  hour 
work  week.  Send  resume  to  Box  29406, 
Editor  &  Publisher. 

EXPERIENCED  Goss  Community  press¬ 
man,  8  units,  2  folders,  some  4  color 
and  book  work.  San  Francisco  Bay  Area. 
Contact  John  Williams  or  Ken  Valentine 
(415)  793-6543. _ 

OFFSET  PRESSMAN  for  modern  Urbanite 
daily.  Camera  experience  desirable.  Excel¬ 
lent  working  conditions,  $13,000,  and  fully 
paid  benefit  package.  Contact  Richard 
Temple,  Press  Foreman,  Naples  Daily 
News,  1075  Central  Av,  Naples  FL  33940. 

HEAD  PRESSPERSON  for  North  Dakota 
8600  AM  daily.  Just  completed  installing 
new  7-unit  Goss  Community.  Send  resume 
to:  Ed  Hauck,  Dickinson  Press,  Box  1367, 
Dickinson  ND  58601. 

PRESSPERSON 

The  Eagle,  Bryan-College  Station  (Tex.) 
needs  an  experienced  le^  pressperson  for 
our  new  seven  unit  Goss  (Jrbanite— 7  day 
daily  and  commercial  work.  New  plant,  ex¬ 
cellent  opportunity  for  advancement,  good 
benefits,  and  salary.  Please  send  resume 
to  W.S.  Pearson,  Publisher,  The  Eagle,  PO 
Box  3000,  Bryan  TX  77801. 

PRESS  OPERATOR 
WEB  OFFSET 

Experienced  on  Cottrell  V-22, 
Hontscho  or  Goss.  High  salary. 
Excellent  benefits  call  (212) 
629-2900. 

PRODUCTION 


COMPOSING  MANAGER  to  direct  day  and 
night  shift  operations  on  expanding  AM 
daily  in  Zone  2.  Qualifications:  complete 
knowledge  of  photocomposition  and  Com- 
pugraphic  equipment:  familiarity  with  Sys¬ 
tems;  understanding  of  electronic  equip¬ 
ment;  proven  record  of  results  in  managing 
and  motivating  people  in  ITU  shop.  Send 
work  history  and  salary  requirements  to 
Box  29765,  Editor  &  Publisher. 

PRODUCTION  SYSTEM  MANAGER  wanted 
by  daily  with  CSI,  front  end,  high  speed 
wires  and  APS-5s.  Able  to  oversee  running 
of  all  equipment  from  wire  to  press.  Good 
salary,  New  York  location.  Box  29734, 
Editor  &  Publisher. 

EDITOR  & 


COMPOSITION  MANAGER— Growing  com¬ 
pany  in  Denver,  Colorado.  (Career  op¬ 
portunity  for  results-oriented  manager  who 
can  handle  people  and  is  strong  in  systems 
development.  Position  involves  day-to-day 
operation  of  pre-press  departments  in  2 
shifts  producing  up  to  30  weekly  newspa¬ 
pers.  At  least  5  years  experience  required, 
all  phases  of  composition  including  sound 
background  in  camera  and  paste  up  opera¬ 
tions.  Send  resume  and  salary  history  to 
Personnel  Department,  Sentinel  Newspa¬ 
pers,  3501  E  46  Av,  Denver  CO  80216. 

SYSTEMS  ENGINEER 
Immediate  opening  for  a  systems  engineer 
experienced  in  typesetting  systems;  SI  I 
programming  preferred.  Excellent  salary 
and  benefit  program.  To  apply,  send  re¬ 
sume  to: 

Personnel  Department 
San  Francisco  Newspaper  Agency 
925  Mission  Street 
San  Francisco  CA  94103 


PUBUC  INFORMATION 


PUBLIC  INFORMATION  ASSOCIATE 
Experienced,  quality  news  and  feature  writ¬ 
er  with  photographic  skills,  to  work  in  pub¬ 
lic  information  office.-Health  care  and  so¬ 
cial  science  writing  background  helpful. 
Challenging  opportunity  to  demonstrate 
creative  ability  in  all  media.  Salary 
$18,000  to  $2(J,CX)0.  Exceptional  fringe 
benefits.  Send  resume  to  Mr.  E.L.  Marsh, 
Human  Resources  Division,  FATHER 
FLANAGAN’S  BOYS’  HOME,  Boys  Town, 
Nebraska  ^010. 


Positions 


Wanted . . . 


ACADEMIC 


EAGER  TO  TEACH— Schooled,  skilled  and 
honored  in  every  facet  of  newspaper  jour¬ 
nalism  from  Main  Street  to  the  Vl/hite 
House,  I’m  a  professional  in  his  mid-40s 
who  also  has  edited  a  city  magazine,  han¬ 
dled  national  public  relations  accounts 
and  been  published  in  professional  jour¬ 
nals.  If  your  J-school  doesn’t  have  a  last- 
minute  opening  for  this  fall,  let’s  explore 
the  second  semester.  Box  29547,  Editor  & 
Publisher. 


ADMINISTRATIVE 

EDITOR-GENERAL  MANAGER 
Available  immediately.  40,000  suburban 
weekly  sold.  Ten  years  experience,  profit 
and  loss  control,  award  winner,  family 
man.  Would  like  to  build  or  run  your  large 
weekly  group  or  small  daily.  Call  (618) 
465-4800  or  4300  Thadway  Dr.,  Alton  IL 
62002. 

MANAGEMENT  CONSULTANT— Analysis 
of  your  costs,  sales,  production  proce¬ 
dures,  personnel  evaluation.  Over  2(j  years 
in  graphic  arts  management.  (214)  492- 
0268. 

AMBITIOUS  AD  EXECUTIVE  with  15  + 
years  experience  seeks  challenge  with 
paper  needing  profits  +  +  .  Extensive 
knowledge  in  classified  and  retail  sales, 
training,  motivation,  promotion.  MBO, 
VDT.  Excellent  references.  Zones  1,  2. 
(315)  733-8986. 

GENERAL  MANAGER  or  publisher’s  assis¬ 
tant.  19  years  newspaper  experience, 
working  knowledge  of  all  departments. 
Business  and  advertising  background. 
Community  minded,  shirt-sleeved  ad¬ 
ministrator.  Box  29582,  Editor  & 
Publisher. 


GENERAL  MANAGER  at  30,  seeks  more 
challenging  management  jxisition  with 
daily  paper/group.  Brought  profits  and 
community  respect  to  wildly  mismanaged 
weekly  in  3V2  years.  Tripled  paid  circula¬ 
tion;  doubled  advertising  volume;  acquired 
new  commercial  print  contracts.  Created 
order  and  profit  out  of  chaos,  in  face  of 
strong  weekly  and  daily  competition.  Top 
references — will  relocate,  prefer  North¬ 
east.  Box  29796,  Editor  &  Publisher. 
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PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADVERTISING 


SUCCESSFUL  ad  pro  with  20  years  experi¬ 
ence  with  12M  daily,  18  years  as  advertis¬ 
ing  manager,  seeking  manager's  position 
in  Zones  6,  7,  8  or  9.  Box  29570,  Editor  & 
Publisher. 


ARTIST 


COMMERCIAL  ARTIST  for  General  Motors. 
Cartoonist  for  3  weeklies.  Seeking  new 
career  on  daily.  Solid  portfolio.  Bob 
Seymour,  4651  Graford  Ln,  Stow  OH 
44224. 


CIRCULATION 


CIRCULATOR,  experienced  as  manager  on 
small  and  medium  sized  dailies  and  week¬ 
lies.  Know  ABC,  TMC  and  voluntary  col¬ 
lect.  Strong  on  promotion.  Age  35,  want  to 
relocate  as  manager  or  assistant.  Box 
29475,  Editor  &  Publisher. 


CIRCULATOR — Well  experienced,  intelli¬ 
gent,  promotional  background.  Seeks  op¬ 
portunity  in  sales/distribution  in  eastern 
Zone  2.  Box  29460,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  over  30  years 
experience.  Little  Merchant  and  Branch 
Counsellor  system.  ABC.  Do  own  promo¬ 
tions.  Desire  change.  Prefer  small  or 
medium  size  PM  newspaper.  Excellent  ref¬ 
erences.  Box  29496,  Editor  &  Publisher. 


TRAVELING  JOB  wanted.  (Man  52)  29 
years  circulation  experience  with  4  Zone  7 
dailies  Box  29520,  Editor  &  Publisher. 


CIRCULATION  MANAGER  with  20  years 
experience,  presently  employed  on  27,000 
daily  and  Sunday  seeking  to  relocate.  Not 
a  job  hopper,  experienced  in  working  in 
highly  competitive  area.  Knowledge  of 
ABC,  Little  Merchant  Plan,  Motor  Routes, 
etc.  Recently  designed  and  organized 
complete  new  mailroom  operation.  Strong 
in  personnel  development,  cost  control, 
sales  promotion  and  service.  Award  winner 
in  sectional  and  international  associations 
several  times.  Interested  in  No.  1  job  at 
similar  size  or  No.  2  position  on  larger 
newspaper.  Prefer  Zones  5,  2,  or  3.  Box 
29556,  Editor  &  Publisher. 


TOP-NOTCH  circulation  executive  needs 
Challenge  in  Zone  4.  Expertise  in  promo¬ 
tion,  marketing  and  management.  J.T. 
Brewer,  1444  Foxwood  Ct,  Annapolis  MD 
21401.  (301)  974-1087. 


PRESENTLY  EMPLOYED  director  small 
daily  desirous  same  position  larger  daily  or 
daily  and  Sunday.  Well  versed  large  metro, 
country,  agency,  little  merchant,  ABC. 
Available  September  1.  Zones  1,  2,  3,  4. 
Richard  Tice,  (609)  884-5088. 


CIRCULATION  MANAGER  with  daily  and 
weekly  experience.  Excellent  background 
in  voluntary  collections  and  paid.  Seeking 
managers  position  on  medium  to  large  size 
publication.  Zones  1  and  2.  Box  29711, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


TELEPHONE  SALES  manager  with  solid  | 
classified  background  in  sales  and  man¬ 
agement,  looking  for  a  challenging  oppor¬ 
tunity  to  use  experience  in  structuring  and 
developing  a  classified  department.  Will-  I 
ing  to  relocate.  Box  29/19,  Editor  &  I 
Publisher. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  services;  or  maybe  find  that  prof¬ 
itable  weekly  you've  wanted  to  own. 


EDITORIAL 


OUTDOOR  WRITER 

Working  journalist  who  believes  in  the 
growing  outdoors.  I'll  cover  your  boating, 
fishing,  hunting,  camping  news  with  fea¬ 
tures,  columns  and  investigative  reports. 
Experienced  photographer,  magazine  free¬ 
lancer  who  knows  where  to  go  for  lively 
copy.  Prefer  coastal  area  but  will  consider 
all  offers.  Write  Box  29749,  Editor  & 
Publisher. 


EDITORIAL 


EDUCATION  WRITER— Young,  perceptive 
reporter  with  top  awards  and  credentials. 
Left  education  writing  job  on  good  daily 
last  year  for  another  beat  on  one  of  na¬ 
tion's  best  papers.  Now  seeks  to  return  to 
school  beat  on  quality  publication.  Box 
29283,  Editor  &  Publisher. 


VETERAN  10-YEAR  sports  editor,  photog¬ 
rapher,  reporter  wants  new  challenge. 
Winner  of  both  press  and  photography 
contests.  Strengths:  editing,  page  layouts, 
photography,  knowledge  of  sports.  Clips 
and  resume  available.  Contact  Don  Cease.  I 
Box  270A,  Rt  2,  Pittsburg  KS  66762  or  call  1 
(316)  232-2038. 


VETERAN  sports  editor  seeks  similar  posi¬ 
tion  on  small  town  PM  newspaper.  MA  fel¬ 
lowship  winner.  Wes  Dumont,  PO  Box  360, 
Las  Vegas,  New  Mexico  87701. 


FEMALE  REPORTER  seeks  position  in 
Dallas-Fort  Worth  area.  BS,  MA  degrees. 
6V2  years  experience.  All  news  beats, 
youth  editor,  lifestyle  editor.  Currently 
senior  feature  writer  for  award-winning 
Virginia  daily  (97,000).  Will  consider  all 
publication,  public  relations  or  public  in¬ 
formation  positions.  Impressive  references 
and  clips.  Box  29490,  Editor  &  Publisher. 


14  YEARS  industrial  editing,  7  years 
newspaper  reporting,  2  years  varied  sales. 
Competent,  dependable,  adaptable.  What 
do  you  ne^?  I  need  a  job  and  will  pay 
relocation.  BobGuibord,  14133  Breakfast, 
Bedford  Ml  48239. _ 


HARD  WORKER,  dedicated  reporter  (just 
24)  with  nearly  4  years  experience  on 
40,000  daily,  65,00(j  Sunday — can  handle 
hard  news,  features  and  all  facets  of  desk 
work.  VDT  experienced.  Will  consider 
smaller  circulation  newspapers,  and 
magazines.  Box  29740,  Editor  &  Publisher. 


FOR  $75/week,  my  limit  of  earnings  as  So¬ 
cial  Security  retiree,  I  offer  my  45  years 
experience  as  writer-editor,  leading  busi¬ 
ness  magazines;  newspaper  experience 
plus  editorship  two  weeklies.  Prefer  weekly 
newspaper.  Zone  1  or  2.  Box  29499,  Editor 
&  Publisher 


TIRED  of  sifting  through  resumes?  7  sisters 
and  J-school  grad  with  freelance  and  part- 
time  experience  seeks  writing  job.  Will  re¬ 
locate.  Joan  Mooney,  1538  17th  St  NW, 
Washington  DC  20036.  (202)  785-1133. 

EDITORIAL  WRITER— Wishes  to  move  up 
to  editorial  page  editor.  Good,  relaxed  writ¬ 
er,  experience  with  local  and  national 
stories.  Box  29551,  Editor  &  Publisher. 


TOP-NOTCH  sportswriter/photographer 
seeks  spot  on  medium  size  daily.  J-grad 
has  covered  all  types  of  sports  with  camera 
and  typewriter.  For  resume  and  refer¬ 
ences,  contact  Joe  Durham  at  (214)  235- 
1397. 


PROFESSIONAL  NEWSWOMAN  seeks 
challenging  leadership  position  with  a 
weekly  or  semi-weekly  in  a  Northern,  rural 
area.  If  you  need  a  do-it-all  person,  with  a 
strong  business,  educational,  editorial  and 
political  background,  and  are  willing  to 
compensate  accordingly,  please  write;  Box 
29631,  Editors  Pubfisher. 


COPY  EDITOR  on  small  daily  wants  to  set¬ 
tle  near  outdoor  recreation  area.  VDT  ex¬ 
perience.  Write  Box  29629,  Editor  & 
Publisher. 


AIR  FORCE  VET  with  six  years  experience, 
tour  as  award-winning  staff  writer  on  USAF 
weeklies,  seeks  daily,  biweekly  or  PR  slot. 
Prefer  Texas,  will  consider  all  offers. 
Strong  community  news,  rewrite,  features 
sports.  Have  references,  clips,  resume, 
BS-J.  Available  November  1(J.  Sgt.  John 
Donlon,  86  TFW/USAFE,  PSC  1553,  APO 

New  York  09021. _ 

NEW  ENGLAND  FEVER— I'm  a  middle- 
aged  newspaper  and  magazine  writer/ 
editor  with  a  philosophical  bent,  sound 
judgment,  VDT  skills  and  major  national 
awards  for  writing,  reporting  and  commen¬ 
tary.  Seeking  hard  work,  sane  pace  and 
eternal  truths  not  too  far  from  good  sailing 
in  New  England.  How  can  I  help  your  pub¬ 
lication?  It  won't  cost  a  cent  to  chat.  Box 
29584,  Editor  &  Publisher. 


DEDICATED  June  graduate  with  experi¬ 
ence  on  two  weeklies  is  determined  to  work 
in  this  field.  Dependable,  qualified.  Zone 
5.  Box  29521,  Editor  &  Publisher. 


EDITORIAL 


AGGRESSIVE  REPORTER  seeks  post  on 
Florida  daily.  Emphasis  county  govern¬ 
ment;  courts,  with  editing;  layout  experi¬ 
ence.  Box  29819,  Editor  &  Publisher. 


COLUMNIST— What  will  it  be?  A  column  of 
candid  opinion?  A  colorful  first-hand  re¬ 
port?  Satire,  whimsy,  anecdotes?  A  serious 
commentary  on  public  affairs?  I've  done 
them  all — with  wit,  good  taste,  and  grace¬ 
ful  prose  style.  Please  don't  take  my  word 
for  It.  Read  my  samples.  Box  29813,  Editor 
&  Publisher. 


EDITORIAL  WRITER/PAGE  EDITOR— A  pro 
with  outstanding  credentials.  Takes  re¬ 
sponsibility,  writes  and  edits  with  great 
skill.  Expects  top  pay,  for  which  you  get  an 
editorial  page  or  unsurpassed  quality.  Box 
29812,  Editor  &  Publisher. 


EX-MANAGING  EDITOR  of  small  daily 
seeks  responsible  job  on  medium  or  small 
daily  after  long  absence  in  industry.  Young¬ 
ish,  healthy  58.  Savors  local  editorials, 
layout,  local  coverage,  proper  English, 
meeting  deadlines  within  budget.  Box 
29795,  Editor  &  Publisher. 


EXPERIENCED  newsman,  deft  editor.  15 
years  California  dailies.  Community- 
minded.  Pro  bearing.  Ci^,  managing  editor 
medium  daily.  Box  29784,  Editor  & 
Publisher. 


BLUE  CHIP  public  affairs  writer  with  four 
years  experience  covering  education,  city 
government,  politics  and  state  legislature. 
Award  winner.  Seeks  reporting  position  on 
metro  daily  in  any  Zone.  Box  29/83,  Editor 
&  Publisher, 


AWARD  WINNING  weekly  journalist.  3 
years  experience,  seeks  position  on 
medium  size  daily.  Will  relocate.  Contact 
Robert  Sharp  Jr,  2023  Sunset  Ct, 
Wauwatosa  Wl  53226. 


SUN  BELT  sports,  general  or  you-name-it 
reporting  spot  sought  by  high  honors 
J-grad  with  2  years  campus  daily  work.  Box 
29771,  Editor  &  Publisher. 


DREAMING  of  starting  up  a  bright  small- 
to-medium  daily  or  energizing  an  existing 
one?  Need  a  creative  young  editor  skilled 
in  words,  graphics  and  supervision  to  help 
build  your  dream  from  the  ground  up?  A 
former  Nieman  Fellow  now  news  editor  on 
a  larger  paper.  I'm  uniquely  qualified  to 
brin^  quality  and  character  to  your  com¬ 
munity  daily.  Give  me  the  right  challenge 
and  watch  us  shine!  Box  29/63,  Editor  & 
Publisher. 


EXPERIENCED  community  journalist  and 
editor  seeks  Michigan  news  staff  with  ap¬ 
preciation  for  a  "people  news"  product. 
Weekly,  daily  experience.  Box  29758, 
Editor  &  Publisher. 


NOSE  FOR  NEWS,  Editor  on  prestigious 
daily  seeks  reporting  job.  3  years  newspa¬ 
per  experience,  2  MA's.  Taught  writing  at 
major  university.  Mature,  capable, 
tough-minded.  Box  29757,  Editor  & 
Publisher. 


EDITORIAL 


COPY  EDITOR,  14  years  on  Wall  Street 
Journal,  seeks  newspaper  desk,  corporate 
editing  or  PR  post  in  New  York  City. 
Philadelphia  area  or  Jersey.  Pay  negoti¬ 
able.  Seymour,  4  Jeffrey  Lane,  East 
Windsor  NJ  08520. 


FORMER  PUBLISHER  4  weeklies  seeks 
writing  and/or  editing  post  on  Zone  1  daily. 
Columbia  J-School  graduate.  Age  30.  Box 
29727,  Editor  &  Publisher. 


20  YEARS  EXPERIENCE— Sports  desk- 
man-writer  seeks  change.  Interested 
in  doing  layout.  Available  mid-October. 
Zones  1,  2,  3,  8,  9.  Box  29723,  Editor  & 
Publisher. 


I'M  YOUR  MAN.  Award-winning  small  town 
editor  now  seeking  reporting  or  editing 
spot  on  metro  daily.  Box  29718,  Editor  & 
Publisher. 


FREELANCE 


MIAMI-based  reporter  with  six  years'  ex¬ 
perience  is  ready  for  news  and  feature  as¬ 
signments.  (305)  444-6319. 


PHOTOJOURNAUSM 


YOUNG  PHOTOJOURNALIST  seeks  posi¬ 
tion  with  picture  conscious  daily.  I  am  a 
photo  school  grad  with  experience  in  small 
daily  atmosphere  and  am  now  completing 
an  internship  with  a  large  metro  daily.  Re¬ 
sume,  and  portfolio  available  upon  re¬ 
quest.  Will  relocate  where  career  oppor¬ 
tunity  offered.  Fred  Wilson.  2700  Eastport 
Rd,  Apt  4,  Charlotte  NC  28205.  Phone 
(704)  374-7297. 


WE  NEED  EACH  OTHER— Diligent,  hard 
working  photographer  needs  staff  position 
with  a  paper  or  magazine  that  needs  qual¬ 
ity,  energy,  and  dedication.  I  have  five 
years  experience,  willing  to  relocate  and/or 
travel.  I'm  primarily  interested  in  a  daily, 
but  will  seriously  consider  any  weekly  or 
monthly.  Contact  Henry  Posner,  29  Saxon 
Way,  New  Rochelle  NY  10804.  Phone  (914) 
23^3090. 


PRODUCTION 


YOUNG  PRESSROOM  SUPERVISOR  for 
mid  size  daily  desires  new  challenge.  11 
years  experience  in  offset  and  letterpress, 
including  7  years  supervisory  experience. 
Box  29782,  Editor  &  Publisher. 


GENERAL  FOREMAN— Knowledgeable  all 
facets  production.  No  more  challenges 
here.  Box  29750,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


EXPERIENCED  EDITOR  of  a  Southwest 
daily  wants  a  public  relations  or  a  public 
information  position,  prefers  Southwest, 
Midwest  or  Colorado.  Box  29556,  Editor  & 
Publisher, 
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E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 


1 


Proposed  F.B.I.  charter 
sanctions  use  of  reporters 


By  I.  WUliam  HiU 

Provisions  in  the  proposed  FBI  legisla¬ 
tive  charter  that  sanction  using  reporters 
as  FBI  informants  are  expected  to  be¬ 
come  a  controversial  issue  when  the 
Senate  Judiciary  Committee  resumes 
hearings. 

The  charter — described  as  a  working 
constitution  for  the  FBI  requested  by 
President  Carter — was  unveiled  at  an 
FBI  conference  last  week.  The  next 
day — August  2 — the  Senate  committee 
had  its  first  hearing  on  the  proposed 
legislation. 

Among  the  witnesses  was  incoming 
Attorney  General  Benjamin  R.  Civiletti, 
who  defended  the  charter  against  com¬ 
plaints  by  liberal  critics. 

A  few  such  groups  and  even  some 
members  of  the  Judiciary  Committee  had 
already  expressed  concern  about  provi¬ 
sions  in  the  charter  which  would  expand 
FBI  authority  but  contain  no  specific 
prohibitions  against  political  spying  and 
no  new  criminal  or  civil  penalties  for 
charter  violations. 

Besides  Civiletti,  brief  testimony  was 
offered  by  outgoing  Attorney  General 
Griffin  B.  Bell  and  FBI  Director  William 
H.  Webster.  Before  adjourning  the  hear¬ 
ing,  Chairman  Edward  M.  Kennedy 
(D-Mass)  said  further  hearings  would  be 
held  on  call  and  that  these  would  focus 
on  specific  parts  of  the  charter. 

Here  is  what  the  charter  says  in  a  sec¬ 
tion  headed  “Informants  and  Under¬ 
cover  Agents”: 

“The  FBI  is  authorized  to  use  infor¬ 
mants  and  undercover  agents  subject  to 
the  following  restrictions: 

“(1)  An  informant  may  be  requested 
to  collect  information  about  an  identifi¬ 
able  person  on  a  continuing  basis  in  a 
criminal  investigation  when  a  supervis¬ 
ory  FBI  official  makes  a  written  finding 
that  the  informant  appears  suitable  for 
such  use  and  that  the  information  likely 
to  be  obtained  is  pertinent  to  and  within 
the  scope  of  investigative  activity  au¬ 
thorized  by  this  chapter.  Such  finding 
shall  be  made  in  accordance  with  applic¬ 
able  guidelines  and  shall  be  reviewed 
periodicaUy  by  the  Director  or  his  de¬ 
signee. 

“(2)  (A)  The  FBI  shall  advise  each  in¬ 
formant  approved  pursuant  to  paragraph 
(1)  that  he  is  neither  an  Agent  nor 
employee  of  the  FBI  and  that  his  rela¬ 
tionship  with  the  FBI  will  not  protect 
him  from  arrest  or  prosecution  for  any 
violation  of  Federal,  State,  or  local  law, 
and  that  the  FBI  will  not  sanction  his 
participation  in  criminal  activity  except 
insofar  as  a  supervisory  FBI  or  Justice 
Department  official  determines  pursuant 
40 


to  clause  (B)  that  his  participation  in 
criminal  activity  is  justified.  Each  infor¬ 
mant  shall  be  advised  that  in  carrying 
out  his  assignments  he  shall  not  partici¬ 
pate  in  crimes  of  violence,  use  unlawful 
techniques  to  obtain  information  for  the 
FBI,  or  initiate  a  plan  to  commit  criminal 
acts. 

“(B)  In  making  the  determination  that 
participation  is  justified,  the  official  shall 
determine  in  writing  that  the  conduct  is 
necessary  to  obtain  information  or  evi¬ 
dence  for  prosecutive  purposes  or  to 
prevent  or  avoid  death  or  serious  bodily 
injury  and  that  this  need  outweighs  the 
seriousness  of  the  conduct  involved,  ex¬ 
cept  that  the  use  of  unlawful  techniques 
to  collect  information  or  initiation  of  a 
plan  to  commit  criminal  acts  shall  not  be 
permitted.  The  Director  or  his  designee 
shall  at  least  annually  review  the  deter¬ 
minations  made  under  this  subsection. 

“(3)  The  FBI  may  request  any  person 
under  an  obligation  of  legal  privilege  of 
confidentiality,  including  a  licensed 
physician,  a  person  who  is  admitted  to 
practice  in  a  court  of  a  State  as  an  attor¬ 
ney,  a  practicing  clergyman,  or  a 
member  of  the  news  media,  to  collect 
information  as  an  informant  pursuant  to 
this  subsection,  if— 

“(A)  expressly  authorized  in  writing 
by  the  Director  or  a  designated  senior 
official  of  the  FBI; 

“(B)  the  Attorney  General  or  his  de¬ 
signee  is  promptly  notified  of  the  au¬ 
thorization  in  writing  or  an  oral  notifica¬ 
tion  is  promptly  confirmed  in  writing; 
and 

(C)  the  person  is  advised  that  in  seek¬ 
ing  information  from  him,  the  FBI  is  not 
requesting  the  person  to  breach  any  legal 
obligation  of  confidentiality  which  such 
person  may  be  under. 

(4)  (A)  The  FBI  shall  conduct  pre¬ 
liminary  inquiries  concerning  any  person 
who  is  being  considered  for  use  as  an 
informant  under  this  subsection  or  who 
may  be  requested  to  provide  operational 
assistance  to  the  FBI  in  order  to  deter¬ 
mine  such  person’s  suitability  for  such 
assignment  or  assistance.” 

Ad  revenues  rise 

Advertising  revenues  for  Times  Mir¬ 
ror’s  Newspaper  Publishing  group  for 
the  four  weeks  ended  July  15, 1979,  were 
up  17.6%  to  $41,061,000  from 
$34,919,000  for  the  same  period  in  1978. 
For  the  seven  accounting  periods, 
January  1  through  July  15,  1979,  total 
advertising  revenues  for  the  group  were 
$287,543,000  compared  with 
$254,924,000  for  the  same  period  last 
year,  an  increase  of  12.8%. 
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Print  campaign 

Winery  plans  fall 
print  ad  campaign 


Sonoma  Vineyards,  headquartered  in 
Windsor,  California,  is  planning  an  ex¬ 
tensive  fall  print  advertising  campaign 
that  will  utilize  18  magazines,  six  local 
newspapers  and  the  Wall  Street  Journal. 

The  ads  will  begin  running  in  Sep¬ 
tember  and  the  campaign  will  last 
through  December.  There  will  be  five  dif¬ 
ferent  ads  in  the  series,  each  one  touch¬ 
ing  on  one  of  the  elements  important  in 
producing  fine  wines — winery,  climate, 
soil,  oak  and  vines.  The  ad  copy  will 
develop  each  of  these  elements  in  detail. 

“We  believe  that  in  print,  we  can  ar¬ 
ticulate  our  message  more  completely,” 
said  Rodney  Strong,  vicepresident  and 
winemaker  of  Sonoma  Vineyards. 

Copy  for  the  ads  was  suggested  by 
Strong  and  the  ads  were  developed  by 
Bozell  &  Jacobs,  Palo  Alto,  California. 
Sonoma  Wines  are  marketed  nationally 
by  Renfield  Importers,  Ltd.  of  New 
York. 


Knight  pays  big 
bucks  for  race  horse 


John  S.  Knight,  84-year-old  editor 
emeritus  of  the  Knight-Ridder  Newspa¬ 
per  Group,  has  purchased  the  race  horse 
Accipiter  for  $205,000. 

Knight,  who  has  raised  thoroughbred 
horses  for  many  years,  paid  the  top  price 
for  any  of  the  colts  sold  at  the  recent 
Fasig-Tipton  Sales  at  Saratoga  race  track 
in  upstate  New  York. 


Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 
24  Yaart  Nation-Wida  Parsonol  Sarvica 
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The  Harris  N-TOO 

specializes  in  pmnting 

great-looking  inserts* 


Here’s  a  press  that  can 
give  big-circulation  papers 
outstanding  color  capability 
in  printing  special  sections 
and  supplements. 

The  N-800  produces  top 
quality  work.  And  it’s  fast . . . 
up  to  60,000  pph. 

Built  with  the  same 


features  that  have  made 
Harris  commercial  presses 
the  standard  of  the  printing 
industry,  the  N-800  can  give 
you  a  more  attractive  paper, 
and  put  you  in  a  position  to 
take  on  profitable  insert 
work.  For  more  information, 
write  Harris  Corporation, 


Web  Press  Division, 
Mechanic  Street,  Westerly, 
Rhode  Island  02891. 


HARRIS 


IMPORTANT  DEADLINES  TO  REMEMBER 


Deadlines  have  been  established  in  five  prestigious  compe¬ 
titions  sponsored  by  The  Scripps-Howard  Foundation  in 
recognition  of  excellence  on  the  part  of  newspapers,  televi¬ 
sion,  and  radio  stations  in  1979.  A  total  of  $22,000  in  prizes, 
plus  a  number  of  plaques,  will  be  awarded.  Even  though 
each  of  the  contests  has  a  1980  deadline,  and  while  four 
months  still  remain  in  which  to  produce  eligible  material,  it 
is  time  to  start  evaluating  what  you’ve  already  done  that 
shows  you  at  your  best. 

NEWSPAPER  HUMAN  INTEREST  REPORTING 

These  are  the  Ernie  Pyle  Awards,  given  for  newspaper 
human  interest  reporting  that  most  nearly  exemplifies  the 
style  and  craftsmanship  of  Ernie  Pyle.  First  prize,  $1000  and 
a  medallion  plaque.  Second  prize,  $500  and  a  certificate. 
Deadline:  Jan.  15. 

NEWSPAPER  FIRST  AMENDMENT  REPORTING 

Named  for  Edward  Willis  Scripps,  founder  of  Scripps- 
Howard  Newspapers  and  United  Press,  the  Scripps  First 
Amendment  Award  recognizes  that  newspaper  which  has 
performed  the  most  outstanding  public  service  in  the  cause 
of  the  first  amendment  guarantee  of  a  free  press.  A  bronze 
plaque  will  be  awarded  to  the  winning  paper,  and  a  cash 
prize  totaling  $2500  to  the  individual  or  individuals  who 
contributed  most  significantly.  Deadline:  Feb.  1. 

NEWSPAPER  EDITORIAL  WRITING 

These  are  the  Walker  Stone  Awards,  named  for  the  late 
editor-in-chief  of  Scripps-Howard  Newspapers,  and  given 
for  outstanding  achievement  in  the  field  of  newspaper 
editorial  writing.  There  will  be  a  $1000  cash  prize  and 
plaque,  and  an  honorable  mention  prize  of  $500.  Deadline: 
Feb.  1. 


NEWSPAPER  CONSERVATION  REPORTING 

Prizes  totaling  $8500  will  be  awarded  in  the  Edward  J.  Mee- 
man  Conservation  Awards.  There  will  be  one  grand  prize  of 
$2500  and  plaque,  with  the  remaining  $6000  to  be  divided 
into  two  categories;  one  for  reporters  on  papers  with  more 
than  100,000  circulation,  and  the  other  to  reporters  on  pa¬ 
pers  with  less  than  100,000.  There  will  be  two  prizes  in  each 
category:  one  of  $2000  and  another  of  $1000.  Deadline:  Feb. 
15. 

NEWSPAPER,  TV,  RADIO  PUBLIC  SERVICE  REPORTING 

These  are  the  Roy  W.  Howard  Public  Service  Awards,  given 
for  outstanding  public  service  by  newspapers,  TV  and  radio 
stations.  Two  bronze  plaques  and  cash  grants  not  to  exceed 
$2500  will  be  awarded,  one  to  a  newspaper  and  one  to  a  TV 
or  radio  station.  Three  runnerup  prizes  of  $1000  will  be 
awarded,  one  to  a  newspaper,  one  to  a  TV  station,  and  one 
to  a  radio  station.  Deadline  for  broadcast  entries  is  Feb.  1; 
for  newspaper  entries,  March  1. 


Fact  Sheets  dealing  with  the 
individual  competitions  may  be 
obtained  by  writing  to  The  Scripps- 
Howard  Foundation,  200  Park 
Avenue,  New  York,  N.Y.  10017 


Scripps-Howard  Foundation 
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